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Delivery  Of 


HOW  SEATTLE’S  “CHILDREN  OF  THE  SHADOWS 
HELPED  TURN  BAD  NEWS  INTO  BETTER  NEWS, 


Syndicated  Cartoons 
Online  Is  Growing 


Her  street  name  is  Bright  Eyes.  She 
is  15  and  one  of  the  pierced  and  dyed 
urchins  that  haunt  every  major  city. 
Yet,  few  citizens  who  see  these  street 
children  understand  why  they  are 
there  and  what  is  being  done  to  help 
them. 

Seattle  Post-Intelligencer  reporter 
Steve  Goldsmith  and  photographer 
Robin  Layton  spent  two  months  with 
a  small  band  of  street  kids,  gradually 
winning  their  confidence. 

Their  stories  did  more  than  profile 
children  and  their  anxious  parents. 


They  examined  laws  that  clearly 
benefited  kids  and  others  that  merely 
drove  them  further  underground. 
They  moved  the  community  and 
helped  propel  passage  of  legislation 
that  provides  for  treatment  of 
troubled  children  like  Bright  Eyes. 

“Children  of  the 
Shadows”  reflects 
Hearst’s  continu¬ 
ing  commitment 
to  inform  and, 
ultimately,  make 
a  difference. 
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JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

5- 8  National  Association  of  Hispanic  Publications 

Convention,  Fairmont  Hotel,  San  Jose,  Calif. 

12-14  Ohio  Newspaper  Association  Annual  Convention, 
Hyatt  on  Capitol  Square,  Columbus 

12- 15  E&P  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

20- 22  Inland  Press  Association  Weekly  Newspaper 

Publishers  Conference,  Embassy  Suites,  Phoenix 
North,  Phoenix,  Ariz. 

21- 23  Great  Lakes  Newspaper  Production  Conference, 

Hyatt  on  Capitol  Square,  Columbus,  Ohio 
23-26  Inland  Press  Association  Key  Executives  Conference, 
Pointe  Hilton  Resort  atTapatio  Cliffs,  Phoenix,  Ariz. 
26-3/1  American  Newspaper  Layout  Managers  Association 
Annual  Convention,  Menger  Hotel,  San  Antonio,Texas 

MARCH 

6- 9  Investigative  Reporters  and  Editors/National  Institute 

for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Adantic  Newspaper  Advertising  and  Marketing 

Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 
19-22  National  Newspaper  Association  Annual  Government 
Affairs  Conference,  Hyatt  Regency  Washington  on 
Capitol  Hill,  Washington,  D.C. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 


■7  International  Newspaper  Maiiteting  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 

. JmuAEX. . Umbruarx. . 


29  30  31  26  27  28  29  30  31  23  24  25  26  37  28 

2  Editor  &  PuBUSHER  ■  December  21, 1996 _ 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK  1Z/17/96  12/11/96  12/18/95 

1  A.H.  Belo  Corp.  (NY) 

34.375 

39.125 

34.000 

1  American  Media  Inc.  (NY) 

5.500 

5.625 

4.125 

i  Central  Newspapers  Inc.  (NY) 

41.125 

41.625 

29.250 

i  Dow  Jones  &  Co.  Inc.  (NY) 

32.750 

34.250 

39.500 

1  Gannett  Co.  Inc.  (NY) 

71.500 

74.750 

59.875 

1  Gray  Comm.  Sys.  (NY) 

17.875 

18.000 

17.875 

I  Harte-Hanks  Comm.  (NY) 

26.125 

26.125 

20.500 

i  Hollinger  International  (NY) 

11.250 

11.375 

11.000 

1  Knight-Ridder  Inc.  (NY)# 

37.375 

40.000 

31.8125 

I  Lee  Enterprises  Inc.  (NY) 

21.750 

22.375 

21.750 

1  McClatchy  Newspapers  Inc.  (NY) 

30.125 

31.625 

22.500 

I  Media  General  Inc.  (AM) 

30.000 

30.500 

29.750 

1  New  York  Times  Co.  (AM) 

36.375 

38.000 

29.750 

I  Providence  Journal  (NY)# 

29.875 

31.000 

N/A 

1  Pulitzer  Publishing  Co.  (NY)** 

45.000 

44.375 

34.406 

1  E.W.  Scripps  Co.  (NY) 

34.625* 

34.375 

38.000 

i  Times  Mirror  Co.  (NY) 

50.750 

52.375 

34.750 

i  Tribune  Co.  (NY) 

76.750 

82.125 

61.000 

I  Washington  Post  Co.  (NY) 

331.250 

341.500 

292.000 

I  *  Adjustinent  to  reflect  receipt  of  1 .1 6  shares  of  Comcast  for  each  share  of  E.W. 

1  Scripps  as  of  11/13/96 

i  **  Adjusted  for  2  for  1  stock  split  as  of  1 1/1/96 

1  #  Initial  Public  Offering  6/24/96 

i  #  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

j  (Weekly  Closing  Quotes) 

i  STOCK 

12/17/96 

12/11/96 

12/18/95 

i  Hollinger  Inc.  (a) 

12.900 

12.450 

9.500 

i  News  Corp.  Ltd.  (c) 

20.250 

21.125 

22.250 

I  Pearson  Ltd.  (b) 

7.010 

7.200 

6.090 

i  Quebecor  Inc.  Class  A  (a) 

23.300 

24.350 

20.125 

I  Reuters  Holdings,  ADR  (c) 

70.750 

70.125 

52.250 

1  Southam  Inc.  (a) 

19.200 

19.750 

14.125 

1  Thomson  Corp.  (a) 

27.650 

29.200 

17.875 

j  Toronto  Sun  Publishing  Corp.  (a) 

15.950 

15.950 

11.500 

1  Torstar  Corp.  (a)  33.000 

i  (a)  Quotes  are  in  Canadian  dollars 
;  (b)  Quotes  are  in  British  pounds 

I  (c)  Quotes  are  in  U.S.  dollars 

i  Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 

33.650 

22.250 
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nature  of  politics,  VR  will  even  more  be 
seen  as  a  social  force  and  shaper  of 
society  and  make  “a  strong  federal  pres¬ 
ence”  desirable. 

Even  First  Amendment  absolutists, 
she  says,  will  have  to  take  a  close  look 
at  VR  simulations  and  decide  if  they  are 
speech  or  something  else.  Are  the  VR 
experiences  merely  an  extension  of 
broadcasting  and  public  education  or 
“are  they  the  electronic  equivalent  of 
drug  experiences?  Are  they  pre-pro¬ 
grammed  hallucinatory  episodes  (like 
LSD,  which  is  illegal)?  Are  they  a  private 
indulgence  (like  alcohol,  which  is  legal 
under  certain  circumstances)?”  And: 
“More  to  the  legal  point,  are  VR  events 
a  new  and  subtle  form  of  ‘action,’ 
because  they  evoke  physical  rather 
than  cerebral  responses?” 

In  a  section,  “Sex  and  the  Previously 
Single  Computer,”  she  discusses  the 
implications  of  “teledildonics”  —  sexual 
experiences  in  cyberspace. 

“Would  VR  sex  be  limited  to  married 
couples?  Would  VR  affairs  count  as  infi¬ 
delities?” 

Sex  can  be  programmed  with  a  simu¬ 
lation  of  a  deceased  spouse  —  is  that 
necrophilia? 

Privacy  questions  loom  in  the  new 
dimension,  for  instance,  when  a  user 
can  create  intimate,  realistic  sex  with  a 
person  of  his  or  her  desire  —  a  celebri¬ 
ty  or  one  who  has  rejected  the  user  in 
real  life. 

“People  who  live  in  the  public  eye 
may  soon  be  subject  to  a  unique  new 
kind  of  voyeurism  —  or  would  it  be 
rape?  —  with  very  little  legal  protec¬ 
tion  available  to  them,”  she  says. 

The  book’s  editors  are  directors  of 
communication  research  centers  — 
Frank  Biocca  at  the  University  of  North 
Carolina,  Mark  Levy,  at  the  University  of 
Maryland. 


The  first  amendment  may  be 

more  of  a  relic  than  a  guideline 
in  the  age  of  experiencing  com¬ 
munication  —  virtual  reality  —  possibi- 
ly  less  than  a  generation  away. 

In  this  exciting  but  scholarly  book 
on  the  new  frontiers  of  communication 
in  the  21st  century,  questions  of  consti¬ 
tutional  mandates  and  laws  applying  to 
the  exercise  of  freedom  of  speech  may 
be  irrelevant.  This  book,  with  contribu¬ 
tions  ftom  16  writers,  suggests  that 
more  government  regulation  may  be 
appropriate  for  communication,  which 
puts  the  communicator  in  life-like  simu¬ 
lations  of  the  real  or  fantasy  worlds. 

“When  it  comes  to  sharing  the  high 
level  of  First  Amendment  protection 
traditionally  awarded  to  print,  VR  sim¬ 
ply  does  not  qualify,”  writes  Lisa  St.  Clair 
Harvey,  of  George  Washington 
University,  in  a  concluding  chapter. 
Virtual  reality,  “technology’s  entire  rai¬ 
son  d’etre  —  that  which  sets  it  apart 
from  other  communications  media  —  is 
that  which  makes  its  use  a  sensational 
rather  than  an  intellectual  event.”  She 
suggests  that  VR  be  seen  as  an  “active 
agent  in  the  molding  of  social  values 
and  the  shaping  of  the  cultural  environ¬ 
ment.” 

Just  as  television  is  now  seen  as  an 
active  agent  in  shaping  the  agenda  and 


Jeanette  Rankin,  a  Republican  from 
Montana,  as  the  first  woman  elected 
to  Congress,  cast  a  vote  against  the 
U.S.  entering  Worid  War  I,  the  New 
York  Times  said  her  unfortunate  vote 
was  close  to  being  “final  proof  of 
feminine  incapacity  for  straight  reason¬ 
ing.” 

Such  an  overt  slur  against  women  as 
politicians  may  not  be  so  easy  to  find 
these  days  in  the  media.To  the  con¬ 
trary,  more  attention  might  be  paid  to 
women  politicians. 

Says  former  Texas  Gov.  Ann  Richards: 
“Sometimes  journalists  inflate  our  role 
because  they  need  some  balance  — 
women  out  there  who  are  leaders.They 
make  you  look  more  important  than 
you  really  are.” 

The  case  of  New  Jersey  Gov. 
Christine  Todd  Whitman  is  cited.  It 
seems  every  time  she  took  an  out-of- 
town  trip,  she  was  touted  for  the  vice 
presidency 

Yet,  as  this  book  notes,  media  still 
pay  more  attention  to  what  women  are 
wearing  and  how  they  look,  such  as 
hairstyle  and  color  of  eyes,  than  they 
do  with  men. 

Exciting  and  captivating  reading, 
partly  because  of  thorough  documenta¬ 
tion,  this  book  introduces  the  reader  to 
the  gallery  of  women  politicians,  begin¬ 
ning  with  Rankin. 

Here  are  Clare  Booth  Luce,  Helen 
Gahagan  Douglas,  Margaret  Chase 
Smith,  Barbara  Jordan,  Geraldine 
Ferraro,  Diarme  Feinstein,  Shirley 
Chisholm,  Nancy  Kassebaum,  Pat 
Schroeder  and  others. 

Braden  is  professor  of  journalism  at 
the  University  of  Kentucky. 


HE  MEDIA  JUST  can’t  get  it  right 
concerning  women. 

Back  in  1917  when  Rep. 
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With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Newspapeniotn,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  29, 1901;  ,4</f’ertts»>/,g,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  |ea  i  is| 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  icxt  ii7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  icxi  1 16| 
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AWake-Up  Call 


Executive  Editor  John  P  Consoli  |aa  22S1 
Senior  Editor  George  Gameau  lexi  2231 

Associate  Editors  David  Astor  |m  2261 
Jodi  B.  Cohen  ion  2291 
Stac7  Jones  icxi  2281 
Laura  Reina  icn  2221 
Jim  Rosenberg  ion  2241 

Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  ion  2301 
Art  Director  Hector  W.  Marrero  ion  2211 
Art/Graphic  Assistant  Lery  Chan 
Editorial 

Production  Manager  Robert  Rivera  ion  2201 


JIM  CURROW  RECENTLY  stepped  up  to  the  podium  at  the  Inland 
Press  Association  annual  meeting  and  painted  a  not  so  rosy  scenario 
tor  newspapers.  “I  need  to  tell  you  up  front,  it’s  not  a  pretty  picture. 
There’s  an  honest  feeling  out  there  among  retailers  of  dissatisfaction 
with  newspapers,”  the  former  president  of  the  Milwaukee  Journal 
Sentinel  said. 

Currow,  who  is  now  a  consultant,  warned  newspapers  that  retailers, 
who  spent  $17  billion  on  advertising  last  year,  are  increasingly  turning  to 
socalled  third  party  service  providers  who  take  over  all  advertising 
analysis,  placement  and  billing. 

2\nd,  they  do  more.  Armed  with  the  knowledge  of  the  real  rates  a 
broad  range  of  retailers  are  paying,  they  negotiate  rates  hard,  cut  out 
unnecessary  newspaper  circulation,  pore  over  the  notoriously  sloppy 
billing  retailers  get  from  newspapers,  and  audit  insert  waste  assidu¬ 
ously. 

Last  year,  third  party  service  providers  placed  more  than  $700  million 
in  newspaper  advertising,  including  $150  million  in  ROP  ads,  according 
to  Currow,  and,  “influenced”  another  $700  million  worth  of  advertising. 
They  “open  the  eyes”  of  retailers  to  newspapers  that  overbill,  bill  inaccu¬ 
rately  or  bill  inefficiently. 

The  result  is  that  many  newspapers  are  and  will  continue  to  lose  ad 
dollars. 

Newspapers  must  respond  before  it’s  too  late  by  adopting  the  mea¬ 
sures  that  have  long  been  discussed  but  rarely  implemented:  zoning  by 
ZIP  codes;  total  market  coverage  product  auditing;  electronic  ad  place¬ 
ment,  ordering  and  billing;  elimination  of  waste  inserts;  and  insert  adver¬ 
tising  that  bypasses  single  copies. 

Those  that  do  will  continue  to  get  a  solid  share  of  the  retail  ad  pie. 
Those  who  don’t  may  go  hungry.  — J.C. 


vice  President  Advertising  Michael  J.  Dardano  icn  I33| 

Saies  RepresentaUves  James  F.  Hoos  loa  i6oi 

(New  York)  Joanne  Koenigsberg  ion  issi 
Betsy  Maloney  loa  139| 

Sales  Representatives  Anthony  R.  (ieorge 
(Chicago)  Richard  H.  Henrichs 

Western  Regional 

Advertising  Manager  Michael  Rogers 

Production  Manager  Carol  Blum  im  1661 

Brian  C.  Ogden,  Assistant  |c«  I63| 
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Advertising  Manner  Shawn  Olson  icn  29S| 

Hazel  Preuss,  Assistant  loa  29S| 

Circulation 

Marketing  Director  David  Williams  im  2sni 
Fulfillment  Manager  Marlene  Hazzard  loa  2so| 
Information  Services  Shqipe  Malushi  |ci[t33i| 

Promotion  Manager  Lawrence  J.  Burnagiel  lot  istii 

Denniston  Brown.  Assistant  icxt  isi| 


OFFICES 

General:  11  W.  19th  St.,  New  York,  IW  1001 1;  (212)675-4.380;  fax;  Editorial 
(212)  691-7287;  Advertising  (212)  929-1259;  Circulation  (212)691-69.39. 
Corporate  e-mail:  edpub@mediainfo.com;  Web  Site:  http://www.mediainfo.com. 
Chicago:  8  S.  Michigan  Ave.,  Suite  1601 ,  Chicago,  II.  6060,3;  (312)  641-0041 ;  fax 
(312)641-0043.  Mark  Fitzgerald,  Editor;  Richard  H.  Henrichs, Anthony  R.  George, 
Sales  Representatives. 

Washington:  National  Press  Building,  Suite  11 28, Washington,  DC  20045; (202) 
662-7234;  fax  (202)  662-7223.  Debra  (iersh  Hernandez,  Editor. 

Palo  Alto:  101  Alma  Street,#405,  Palo  Alto,  CA  94.301;(415)  .322-7178;  &x  (415) 
322-7178.  ML.  Stein,  Editor. 

Los  Angeles:  1725  Chelsea  Road,  Palos  Verde  Estates,  CA  90274;  tel/fax  (310) 
378-7075.  .Marshall  &A.ssociates,  Advertising  Representatives. 

San  Francisco:  20993  Foothill  Blvd  ,  Suite  7 19,  Hayward,  CA  9454 1 ;  (5 10)  888- 
9640; hix  (510)886-<095;e-mail  mikcr@mcdiainfo.com.  Michael  Rogers, Western 
Regional  Advertising  Manager. 


The  Fourth  Estate 


Your 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member, 

National  Newspaper 
AssfKiation 
Newspaper  Association 
of  America 


Audit  Bureau 
of  Circulabons 

Member 


Microfilm  copies  of  Editor  &  Publisher  arc  availaMe  in  16mm  microfilm.  35  mm 
microfilm  and  105mm  microfiche  from  University  Microfilms  International,  300 
N.  Zeeb  Rd.,  Ann  Arbor,  Ml  48106.  Printed  in  USA. 

Vol.  129,  No.  51.  December  21,  1996,  Editor  &  Publisher,  The  Fourth  Estate 
(ISSN:  00134)94X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co. 
Editorial  and  business  offices  at  11  West  19th  Street.  New  York,  N.Y  1(X)11. 
Periodicals  postage  paid  at  New  York,  N.Y ,  and  additional  mailing  offices.  Printed 
at  William  Byrd  Press  Inc.,  Richmond,  Va.  23228.  Titles  patented  aiul  registered 
and  contents  copyrighted  1996  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved. 
Annual  subscription  $65  in  the  United  States  and  possessions  and  in  Canada.  All 
other,  $125.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster:  Send  change  of  address  to  Editor  &  Publisher  Co..  11  West  19th 
Street,  New  York,  N.Y.  1(X)11. 


4  Editor  &  PuBusHER  ■  December  21 , 1996 


Catch  ya 

later, 

alligator 

As  A  FOLLOW-UP  on  Joe  Strupp’s 
article  about  the  “duel”  between 
the  Examiner  and  the  Chronicle  (E&P, 
Nov.  23),  the  winning  entry  for  naming 
the  little  alligator  was  “Golden  Gator.”A 
popular  choice,  but  one  which  made  us 
smile  at  San  Francisco  State  University’s 
department  of  journalism,  because  the 
name  of  the  student  newspaper  here  is 
the  Golden  Gater  —  after  the  bridge  of 
the  nearly  same  name. 

Another  reason  for  the  smile  was  the 
historical  confusion  the  paper  has 
endured  because  the  university’s  athlet¬ 
ic  teams  are  known  as  the  Gators.  So 
much  of  the  mail  we  receive  is 

Newspaperdom* 


50  YEARS  AGO. .  •  A  Philippine  resolu¬ 
tion  for  a  world  conference  on 
Freedom  of  Information  was  passed 
unanimously  Dec.  14  at  a  plenary 
meeting  of  the  United  Nations 
General  Assembly. 

Gen.  Carlos  R  Romulo,  the  Philippine 
delegate  who  pressed  the  resolution 
from  the  beginning,  suggested  that  the 
following  items  be  on  the  agenda:  (1) 
outlawing  of  government  peacetime 
censorship;  (2)  extension  of  reason¬ 
able  travel  and  living  facilities  to  cor¬ 
respondents;  (3)  distribution  and 
transmission  of  news  without  discrim¬ 
ination;  and  (4)  an  international  code 
of  ethics. 

The  Department  of  Justice  has 
announced  that  a  special  train  will 
tour  the  U.S.  next  year  with  an  exhibit 
of  the  “priceless  lore”  of  American 
democracy  and  will  include  a  car 
devoted  to  freedom  of  the  press. 
Attorney  General  Tom  Clark  expressed 
concern  over  the  spread  of  alien  ide¬ 
ologies  and  said  he  hoped  the  train 
would  provide  a  springboard  for 
many  local  campaigns  to  arouse  pub¬ 
lic  interest  in  basic  liberties. 

From  Editor  &  Publisher 
December  21,  1946 


addressed  to  the  Golden  Gator.  We  also 
sometimes  receive  mail  intended  for 
Golden  Gate  University,  and  sometimes 
we  field  phone  messages  fiom  callers 
trying  to  reach  the  University  of  San 
Francisco,  which  again  is  often  con¬ 
fused  with  S.E  State. 

That’s  why  we  refrained  from  joining 
in  the  gator  hunt  when  it  was  in  full 
hue  and  cry.  We  didn’t  want  to  add  to 
the  confusion. 

Doug  Allen 

Allen  is  general  manager  of  the 
San  Francisco  State  University  stu¬ 
dent  newspaper,  the  Golden  Gater 

Necessary 

information 

WHILE  I  AM  a  copy  editor  at  the 
Detroit  Free  Press,  this  letter  con¬ 
tains  my  personal  views  and  is  in  no 
way  an  official  Free  Press  communica¬ 
tion. 

Mark  Fitzgerald  failed  to  mention 
that  the  strikers  who  were  dismissed 
for  “participating  in  nonviolent  acts  of 
civil  disobedience”  (“Firings  Greet 
Detroit  Strikers,”  E&P,  Nov.  9,  p.l2) 
were  acting  in  direct  opposition  to  an 
NLRB-brokered  agreement.To  head  off 
a  federal  court  order,  union  leaders 
agreed  to  refrain  from  harassing 
replacement  workers  as  they  came  to 
work. 

Not  being  able  to  walk  through  the 
front  door,  as  workers  normally  do,  is 
harassment. 

Leaving  this  information  out  slants 
the  tone  of  the  piece  to  favor  the  strik¬ 
ing  workers.  I  expect  more  from  E&P. 

I  would  also  expect  Fitzgerald  to 
know  that  Robert  Ourlain  was  a  Detroit 
News  employee,  not  a  reporter  for  the 
Free  Press. 

Vikki  Migoya 

Grosse  Pointe  Park,  Mich. 

Code  of 
beverages 

Reading  THE  excellent  new  spj 
ethics  code  (E&P,  Oct.  19),  I  was 
reminded  of  an  Arizona  Sigma  Delta  Chi 
attempt  to  codify  journalistic  ethics  in 
the  early  1960s. 


The  late  Don  BoUes  and  I  were  the 
only  committee  members  who  attend¬ 
ed  meetings,  and  the  code  that  we 
wrote  was  essentially  the  same  as  the 
new  one  except  not  as  competitive. 

We  had  one  major  disagreement.  I 
said  that  no  gifts  could  be  acceptable. 
Bolles  said  that  a  bottle  of  Scotch  at 
Christmas  would  not  compromise  a 
reporter  or  editor.  I  asked,  “What  about 
a  case?” 

We  finally  compromised  that  a  cup 
of  coffee  would  not  prejudice  a 
reporter,  but  we  never  agreed  on  the 
Scotch,  and  I  can’t  remember  whether 
the  chapter  ever  adopted  our  guide¬ 
lines. 

Jonathan  Marshall 
Marshall  is  a  retired  editor  and 
publisher  of  the  Scottsdale  (Ariz.) 

Daily  Progress  (now  the  Progress 
Tribune) 

Putting  to  rest 
a  myth 

Thank  YOU  for  the  package  on 
presidential  endorsements  (E&P, 
Oct.  26). 

Not  only  should  it  put  to  rest  today’s 
myth  that  the  news  media  (specifically 
newspapers  here)  are  liberal,  but  it  also 
establishes  that  that  has  not  been  the 
case  with  presidential  endorsements 
since  1940:  only  democrats  Johnson 
and  Clinton  (in  1992)  received  more 
endorsements  than  Republican  candi¬ 
dates. 

Add  to  this  the  fact  that  a  vast  majori¬ 
ty  of  our  news  reports  come  from  offi¬ 
cial  channels  of  information,  plus  busi¬ 
ness  and  real  estate  pages  that  tend  to 
read  like  press  releases,  I  defy  the  con¬ 
ventional  criticism  that  the  media  are 
liberal. 

Can  you  name  a  liberal  publisher? 

Manky  D.  Witten 

Los  Angeles,  Calif 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  bn  the  Web 

http://www.mediainfo.com 
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Family 

Court 


Barry  h.  scripps, 

once  heir-apparent  to 
Scripps  League  News¬ 
papers,  is  suing  his 
mother  and  adoptive  father 
over  the  sale  of  the  chain  last 
July  to  Pulitzer  Publishing  Co. 

In  a  lawsuit  filed  in  Massa¬ 
chusetts  Superior  Court,  Barry 
Scripps,  5 1 ,  alleges  his  70-year- 
old  mother,  Betty,  “imple¬ 
mented  a  wrongful  scheme”  to  sell  Scripps  League 
and  “unlawfully  induced”  Barry’s  87-year-old  father, 
Edward  W.  Scripps,  to  “breach  their  lifelong  promises 
to  Barry  to  retain  the  ownership  of  Scripps  League 
in  the  family  and  ultimately  turn  over  its  manage¬ 
ment  and  control  to  Barry.” 

Edward  W.  Scripps  —  who 
was  co-founder  of  the  chain 
and  its  chairman,  president, 
chief  executive  officer  and 
treasurer  at  the  time  of  the 
sale  to  Pulitzer  —  is  named  as 
a  defendant,  as  is  Pulitzer 
Community  Newspapers  Inc., 
the  Pulitzer  unit  that  now 
includes  Scripps  League’s  16 
dailies  and  30  non-dailies, 
shoppers  and  niche  publica¬ 
tions.  Pulitzer  paid  $214  mil¬ 
lion  cash  for  Scripps  League. 

The  lawsuit  alleges  Edward  W.  Scripps  —  referred 
to  as  “Ed”  throughout  the  suit  —  repeatedly 
promised  Barry  that  Scripps  League  would  remain 
in  the  family  and  Barry  would  some  day  run  the 
company. 

Barry  also  contends  in  the  lawsuit  that  he  was 
given  a  promise  of  lifelong  employment  within 
Scripps  League  —  a  promise  the  lawsuit  claims  is 
legally  binding  on  new  owner  Pulitzer. 

However,  the  thrust  of  the  18-page  lawsuit  —  and 
most  of  its  harshest  language  —  is  aimed  at  Barry’s 
mother,  Betty. 

“To  implement  her  scheme  to  sell  Scripps 
League,”  the  lawsuit  states,  “Betty  took  advantage  of 
Ed’s  frail  physical,  emotional  and  mental  condition 
and  further  exacerbated  it  by  isolating  him  from  oth¬ 
ers,  and  particularly  from  his  sons.  Any  meetings 
with  Ed  were  closely  guarded  by 
Betty,  who  would  not  let  his  children 
meet  or  speak  with  Ed  unless  she  was 
present. 


“Once  Ed  was  in  a  suffi¬ 
ciently  vulnerable  state,  Betty 
exerted  undue  influence 
upon  him  to  obtain  his  coop¬ 
eration  with  her  scheme. 
Under  her  undue  influence, 
Ed’s  will  was  dominated  and 
overpowered  by  Betty’s  will 
and  he  apparently  provided 
her  with  his  cooperation  a 
passive  and  resigned  manner 
and  without  actively  comprehending  the  ramifica¬ 
tions  of  her  or  his  actions,”  the  lawsuit  states. 

According  to  Barry’s  version  of  events,  Betty 
advanced  the  sale  to  Pulitzer  with  cunning  and 
secrecy,  signing  Ed’s  name  on  corporate  documents, 
canceling  key  meetings  —  and  keeping  Barry  in  the 
dark  about  the  impending  sale  while  other  execu¬ 
tives  went  about  making  arrangements. 

Barry  says  in  the  lawsuit  he  learned  the  sale  was 
on  only  when  the  home  office  sent  out  an  inventory 
accounting  letter  to  the  Haverhill  (Mass.)  Gazette, 
where  Barry  was  president. 

According  to  the  lawsuit,  Betty  frustrated  Barry’s 
attempts  to  slow  the  sale  by  refusing  to  sell  his  own 
stock. 

“Betty  exercised  in  Ed’s  name,  but  without  proper 
authority  ...  to  freeze  Barry  out  as  a  shareholder  in 
Scripps  League  and  its  subsidiaries  by  means  of  a 
series  of  mergers  and  exercises  of  stock  buyback 
agreements,”  the  lawsuit  states. 

Even  after  the  sale  went  through,  Barry  Scripps 
has  refused  to  take  money  from  Pulitzer,  his  attorney 
said. 

“Barry  has  received  no  money,  and  that’s  because 
he  has  refused  to  tender  his  stock,”  said  Anthony  M. 
Doniger,  an  attorney  with  the  Boston  law  firm  Sug- 
arman,  Rogers,  Barshak  &  Cohen,  PC. 

Barry  Scripps’  lawsuit  at  time  resembles  the  scrap¬ 
book  of  a  troubled  fiimily.  He  quotes,  for  instance, 
from  personal  letters:  “But  Barry,”  the  lawsuit  quotes 
his  father  writing  in  one  letter,  “please  believe  me 
when  I  say  that  it  will  all  come  out  right  in  the  end 
—  and  it  will  be  basically  fair.” 

The  lawsuit  portrays  Barry  as  a  dutiful  son  who 
put  asides  his  own  dreams  of  building  a  newspaper 
chain  —  as  his  father  had  done  —  in  order  to  serve 
the  family  business,  Scripps  League  Newspapers. 

Relying  on  promises  that  he  would 
one  day  nm  the  enterprise,  the  law¬ 
suit  says,  Barry  .sacrificed  even  his 
marriage  to  the  punishing  work  and 


Barry  Scripps  sues 
mother  and  father  over 
sale  of  Scripps  League 
Newspapers  to  Pulitzer 

BY  MARK  FITZGERALD 


The  thrust  of  the 
18-page  lawsuit  — 
and  most  of  its 
harshest  language 
—  is  aimed 
at  Barry’s  mother, 
Betty 


Legal 
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travel  schedule  necessary  to  keep  Scripps  League 
private  during  an  earlier  family  and  financial  crisis  of 
the  early  1980s. 

“In  each  of  his  decisions  —  from  joining  Scripps 
League  and  giving  up  his  ambition  of  building  an 
independent  journalistic  career,  to  making  personal 
and  family  sacrifices  for  the  sake  of  saving  and  culti¬ 
vating  the  business,  including  uprooting  his  family' 
to  move  to  Mas.sachusetts,  to  investing  personal  cap¬ 
ital,  agreeing  to  sell  back  his  children’s  shares, 
refraining  from  buying  more  Scripps  League  stock, 
and  refraining  from  complaining  over  the  years 
about  Betty  and  Ed’s  excessive  and  improper  use  of 
corporate  monies  to  fund  personal  expenses . . . 
Barry  relied  on  Ed’s  and  Betty’s  promises  and  repre¬ 
sentations  that  some  day  the  family  business  would 
be  his  to  run  and  own,”  the  lawsuit  states. 

But  like  the  Preacher  in  Ecclesiastes,  Barry’s 
account  suggests,  he  found  it  all  vanity. 

“As  a  result  of  the  sale  of  Scripps  League  and  the 
termination  of  his  employment,”  the  lawsuit  states, 
“instead  of  enjoying  fulfill¬ 
ing  a  career  and  a  place  in 
the  family  legacy  that  Ed 
and  Betty  had  promised 
him  throughout  all  his 
adult  life,  Barry  has  sud¬ 
denly  found  himself,  at  the 
age  of  51  and  with  many 
productive  years  ahead  of 
him,  in  the  stressful  and 
humiliating  position  of 
being  unemployed,  with¬ 
out  a  source  of  income, 
having  received  no  sever¬ 
ance  pay,  and  with  few 
opportimities  and  insuffi¬ 
cient  resources  for  starting 
anew  in  a  highly  competi¬ 
tive  industry.” 

An  answer  to  the  law¬ 
suit  is  due  in  January,  and  its  defendants  are  not  com¬ 
menting  extensively  on  the  complaint. 

“We  have  not  commented  except  to  say  the  com¬ 
plaint  is  without  merit  and  Mr.  and  Mrs.  Scripps 
intend  to  defend  it  vigorously.  They  are  very  sad¬ 
dened  by  it,”  said  the  attorney  for  Edward  W  and 
Betty  Knight  Scripps,  Marshall  Moriarity  of  the 
Boston  law  firm  Ropes  &  Gray. 

Nicholas  G.  Penniman  IV,  St.  Louis  Post-Dispatch 
publisher  and  senior  vice  president  of  newspaper 
operations  for  Pulitzer  Publishing  Co.,  said  Pulitzer 
had  no  comment  on  the  lawsuit. 

In  a  prepared  statement,  Barry  Scripps  suggested 
he  is  suing  his  mother  and  father  because  the  legacy 
of  Scripps  League  had  been  “destroyed.” 

“The  legacy  and  proud  tradition  of  Scripps 
League  Newspapers  have  been  and  always  will  be 
the  primary  focus  of  my  life,”  Scripps  said.  “Now  I 
have  to  pursue  through  the  court  system  the  life¬ 
long  promises  made  that  Scripps  League  would 
always  remain  in  our  family. 

“Those  promises  were  shattered  by  the  sale  of  the 


“We  have  not 
commented  except  to 
say  the  complaint  is 
without  merit  and 
Mr.  and  Mrs.  Scripps 
intend  to  defend  it 
vigorously.  They  are 
very  saddened  by  it,” 
said  the  attorney  for 
Edward  W  and  Betty 
Knight  Scripps, 
Marshall  Moriarity. 


company  in  a  way  that  destroyed  the  legacy  of  a 
great  American  newspaper  tradition.  I  am  fighting  so 
that  1  can  rebuild  another  Scripps  group  of  newspa¬ 
per  and  preserve  that  legacy  for  future  generations. 

Brit  Reporter 
Protests  Detroit 
Picket  Treatment 

A  BRITISH  JOURNAUST  has  formally  com¬ 
plained  to  Detroit’s  mayor  and  the  American 
amba.ssador  in  London  about  police  conduct  while 
he  was  covering  a  picket  line  outside  the  Detroit 
Free  Ptvss. 

Rob  Sewell  says  in  a  letter  to  Detroit  Mayor  Den¬ 
nis  Archer  that  he  was  “harassed,”  intimidated  and 
threatened  unjustifiably  with  arrest  while  attempt¬ 
ing  to  photograph  a  Detroit  police  officer  “man¬ 
handling”  a  union  picket  during  a  protest  outside 
the  newspaper  Nov.  14. 

“Is  this  the  standard  treatment  by  the  police  in 
Detroit  to  harass  journalists  covering  industrial  dis¬ 
putes? 

“The  whole  thing  was  utterly  distasteful  and 
objectionable,”  Sewell  wrote. 

Sewell,  a  freelance  reporter  and  photographer, 
was  in  Detroit  to  cover  the  17-month-old  Detroit 
newspapers  strike  for  the  Journalist,  a  publication 
of  the  National  Union  of  Journalists. 

In  a  telephone  interview  from  England,  Sewell 
said  the  police  conduct,  plus  the  heavy  private 
security  hired  by  the  Free  Press,  the  Detroit  News 
and  their  joint  operating  agency,  Detroit  Newspa¬ 
pers,  seemed  to  him  excessive  in  comparison  to 
similar  newspaper  union  strikes  in  Britain. 

“It  just  seemed  to  be  excessively  overtianded 
and  as  if  they  were  trying  to  smother,  you  know, 
the  publicity.  A  bit  of  conspiracy  of  silence,  you 
know,”  Sewell  said. 

“There  is  quite  a  lot  of  interest  in  Britain,  espe¬ 
cially  among  newspaper  unions,  about  the  strike,” 
Sewell  added.  “But,  in  contrast,  I  don’t  seem  to  see 
the  same  kind  of  interest  in  America  about  the 
strike.  I  don’t  know  if  that’s  media  exhaustion,  or 
what.” 

A  spokesman  for  Detroit  Mayor  Archer  said  he 
was  not  aware  of  any  response  to  Sewell’s  com¬ 
plaint. 

“The  mayor  has  insisted  police  officers  remain 
courteous  and  respectful  [with  pickets],”  said 
Anthony  Neely,  a  former  striking  Free  Press  busi¬ 
ness  reporter. 

“We  have  taken  no  sides  in  this  newspaper 
strike,  other  than  to  say  we  want  to  see  it  over.  The 
mayor  has  tried  to  help  in  that  effort  by  bringing 
both  sides  together,”  he  said. 

“In  general,  our  position  has  been  that  we  main¬ 
tain  law  and  order  without  trampling  on  anyone’s 
rights.” 
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BY  JOHN  MARINO 


Preparing  For 
Storm  Coverage 


By  THE  TIME  Hurricane  Hortense  struck 
Puerto  Rico  in  eariy  September,  the 
news  media  there  and  in  the  neighbor¬ 
ing  U.S.  Virgin  Islands  had  been  practic¬ 
ing  their  storm  coverage  skills  during 
two  of  the  most  active  hurricane  sea¬ 
sons  in  recent  memory. 

Hortense  was  the  third  major  storm  to  threaten 
Puerto  Rico  and  the  U.S.  Virgin  Islands  during  1996, 
and  in  1995  hurricanes  Luis  and  Marilyn  cut  destruc¬ 
tive  paths  through  the  region.  A  number  of  other 
storms  over  the  two  years  threatened  to  do  the 
same,  but  blew  off  course 

Caribbean  dailies  before  their  fury  could  hit  any 

islands. 

endure  two  bad  But  even  with  the  unusual 

—  and  unwelcome  —  num- 

hurricane  seasons  ber  of  hurricanes  barreling 

through  the  Caribbean,  news¬ 
paper  publishers  and  editors 
here  say  that  covering  a  natural  disaster  remains  an 
unpredictable  enterprise  that  is  among  the  greatest 
of  professional  challenges.  It  requires  careful  plan¬ 
ning,  the  flexibility  to  make  split-second  decisions,  a 
staff  willing  to  go  beyond  the  rigors  of  ordinary 
work  and  often  a  whole  lot  of  luck.  And  regardless 
of  how  much  practice  or  planning  goes  into  storm 
coverage,  they  say  that  inevitably  new  lessons  are 
learned  with  each  storm. 

“Sure,  Hortense  surprised  us,”  says  KemanTUmer, 
chief  of  the  Associated  Press  San  Juan  bureau.  “You 
learn  something  new  every  time  you  do  one  of 
these  things.” 

If  there’s  one  thing  that  the  l6-year  Caribbean 
news  veteran  knows,  it’s  that  the  number  of  hurri¬ 
canes  that  have  blown  through  the  region  over  the 
past  24  months  is  a  rarity.  Tlimer  spent  nine  years  in 
Puerto  Rico  before  he  covered  his  first  —  I989’s 
Hurricane  Hugo,  the  worst  storm  to  hit  the  Virgin 
Islands  and  Puerto  Rico  in  a  half  centurj'. 

After  that,  things  were  relatively  quiet  imtii  the 
furious  Luis  blew  into  the  region  in  September 
1995.  It  ripped  up  the  Eastern  Caribbean  from 
Antigua  to  Anguilla,  then  suddenly  veering  north, 
narrowly  avoiding  both  Puerto  Rico  and  the  U.S.  Vir¬ 
gins  Islands.  Barely  a  week  later,  Marilyn  seemed  to 
blow  in  from  nowhere  to  level  St.  Thomas  and  the 
neighboring  Puerto  Rican  island  of  Culebra. 

“Marilyn  took  everyone  by  surprise,”  says  Penny 


Feuerzeig,  executive  editor  of  the  1994  Pulitzer 
Prize-winning  Virgin  Islands  Daily  News.  “We  were 
told  it  was  a  Category  One  storm.  I  don’t  think  any¬ 
one  took  it  seriously.” 

A  deadly  storm  that  destroyed  or  severely  dam¬ 
aged  most  of  St.Thomas’  residential  and  commercial 
structures,  Marilyn  knocked  out  power  in  some 
areas  for  months.  Last  July,  Bertha,  one  of  the  earliest 
storms  of  the  year,  brushed  past  Puerto  Rico  and  the 
U.S.  Virgin  Islands,  but  turned  far  enough  north  so 
that  the  islands  escaped  significant  damage.  Other 
tropical  storms,  notably  Eduardo,  also  put  the  islands 
on  alert  before  blowing  off  course. 

But  in  a  manner  eerily  similar  to  what  Hurricane 
Marilyn  had  done  to  St.Thomas,  Hurricane  Hortense 
appeared  a  week  after  Eduardo.  After  feinting  south¬ 
ward  toward  Venezuela,  it  slammed  into  Puerto  Rico 
full  force. 

“The  big  issue  . . .  with  any  hurricane  coming 
towards  us  is  planning  and  flexibility,”  says 

Feuerzeig.  “These _ 

storms  are  so 
erratic  and  unpre¬ 
dictable  that  your  j 
plans  can  go  a  [ 
thunder  in  a  flash.”  | 

This  U.S.V.I. 
newswoman ’s 
advice  would  have 
served  her  Puerto 
Rican  neighbors  ** 

well  a  year  later,  on 
Sept.  10,  when 
Hor- 

tense  “We 

learned  about  the  ''M 

sudden  whims  of  S 

hurricanes,  about  ^ 

their  unpre-  . 

dictability,”  says 

Luis  Alberto  Ferre,  . . 

editor  of  £7  Vuctu  > 

Dia  and  grandson 
to  the  founder  of 
Puerto  Rico’s  pro- 
New 

Progressive  Party. 

Hortense  was 
unusual  to  the 

storm  on  a  course 
that  would  take  it 
well  south 


Marino  is  business  editor  at  the  San  Juan  Star. 
Felix  Jimenez,  assistant  features  editor  at  the 
Star,  contributed  to  this  article. 


Puerto  Rico  late  Sunday  night,  it  came  to  a  standstill,  essential  in  covering  a  natural  phenomenon  such  as 
then  sv^'irled  into  a  hurricane  that  approached  a  hurricane. 

Puerto  Rico’s  south  coast  through  the  night  and  into  “We  have  a  contingency  plan.  It’s  not  real  scien- 
Monday  morning.  tific,”  says  the  AP’s'Ihmer,  who  waded  through  water 

When  Hortense  hit  Puerto  Rico,  its  eye  passed  and  climbed  over  a  back  fence  to  get  to  work  the 
over  Guanica,  near  the  island’s  southwest  corner,  morning  that  Hortense  arrived.“We  all  know  how  to 
But  much  of  the  storm’s  punch  was  felt  to  the  east,  do  it.  It’s  just  a  matter  of  long  hours,  not  much  food 

where  some  of  its  strongest  winds  and  heaviest  or  sleep,  and  sometimes  working  in  the  dark.” 

rains  hit  —  which  is  why  the  worst  damage  was  The  Star’s  LeBlanc  talks  about  the  need  to  have 
spread  across  the  island’s  eastern  half  and  in  its  cen-  two  separate  reporting  crews.The  first  crew  covers 

tral  mountain  region.  a  storm’s  approach,  its  threat  and  the  government 

Hortense  inflicted  her  fury  through  its  rains,  not  response  to  it;  it  also  provides  readers  with  basic 
its  wind.  During  her  passage,  more  than  two  feet  of  emergency  information. 

rain  fell  in  some  places,  including  several  San  Juan-  Another  crew,  strategically  placed  along  the 
area  neighborhoods.  The  offices  of  the  San  Juan  storm’s  projected  path,  is  responsible  for  reporting 

Star,  the  island’s  English  daily  newspaper,  are  damage  and  the  storm’s  impact  on  the  lives  of  those 

located  in  one  of  them.  who  experience  it.  After  the  storm’s  passage,  the 

“It  wasn’t  in  my  planning,  this  kind  of  flooding,”  crew  that  covered  its  approach  begins  work  on  the 

says  Barbara  LeBlanc,  associate  editor  of  the  Star,  the  hurricane’s  aftermath. 

island’s  oldest  daily  and  Puerto  Rico’s  only  Pulitzer  “We  designed  a  plan  in  which  practically  every- 
Prize  winner.  “The  most  important  lesson?  Leave  a  body  on  the  staff  was  activated,”  says  Ferre  of  the 
crew  in  here.  Prepare  for  the  very  worst,”  says  Spanish-language  Nuevo  Dia,  the  island’s  most 
LeBlanc.  widely  circulated  daily.  “The  cellular  phones,  laptops 

The  Star  is  located  oft^  of  one  of  the  capital’s  main  and  the  communications  strategies  were  assigned  to 
thoroughfares,  Kennedy  Avenue,  which  Hortense  one  person.  We  had  a  centralized  communications 
had  turned  into  a  lake  in  a  matter  of  hours.  So,  unit,  and  that  helps,”  he  said, 
although  enough  editorial  staffers  made  it  in  to  put  The  paper  also  set  up  a  parallel  distribution  plan, 
out  a  paper,  distribution  was  impossible  Flood  establishing  special  deadlines  and  mapping  out 
waters  washed  out  several  vehicles  in  the  parking  alternative  circulation  routes.  'Fhe  newspaper  also 
lot.  It  wiped  out  the  circulation  department.  checked  to  ensure  that  its  emergency  power  and 

“The  best  you  can  do  is  to  have  the  paper  ready  water  systems  were  in  top  shape, 
to  go,  and  you  circulate  it  when  you  can,”  says  The  Caribbean  hurricane  season  stretches  from 
LeBlanc.  June  through  November,  but  seems  to  peak  in  Sep- 

Despite  differences  in  management  philosophies,  tember  —  the  month  when  Hugo,  Luis,  Marilyn  and 
every  newspaper  executive  says  that  planning  is  Hortense  all  struck.  The  unusually  high  number  of 
_  _  storms  produced 

years  has  allowed 
Caribbean  news- 
,  papers  to  fine-tune 

gency  plans  for  the 

1^ - -  _ _  memory. 

“With  Luis  and 
'I-  Marilyn  we  tried 

many  things,”  Ferre 

--r.  says.  “It  was  good 

hurricanes  in  the 
Vl' .  same  season, 

because  we  could 
put  ^  practice  this 
year  the  lessons 
Marilyn.” 

z  One  lesson  learn- 
ed  was  how  long  it 

members 
how  long 
to  move 

to  places  they  need¬ 
ed  to  be,  Ferrer  says. 


The  San  Juan  Star  parking  lot  was  not  immune  to  the  flooding  as  a  result  of  the  rains  of 
Hurricane  Hortense. 


Newspaper  executives  say  that  flexibility  is  just  as 
important  as  the  best  of  well-laid  plans,  and  stories 
of  innovation  during  hurricane  coverage  abound  in 
Caribbean  newsrooms.  When  the  Star's  computer 
system  malfunctioned  in  Hurricane  Luis’  wake,  the 
staff  got  the  paper  out  using  a  handful  of  Macintosh 
computers  and  a  lot  of  experimentadon. 

Hurricane  Hugo  destroyed  the  AP’s  former 
offices,  so  the  bureau  set  up  shop  within  the  offices 
of  its  long-distance  carrier,  WorldCom  Inc.  Hortense 
knocked  out  electricity  at  the  AP’s  new  offices, 
where  two  backup  systems  also  temporarily  lost 
power.  The  AP  managed  to  stay  up  with  a  portable 
generator.  “We’re  never  going  to  get  knocked  out 
completely,”  Turner  says. 

Emergencies  also  call  for  special  equipment  that 
may  not  be  needed  at  other  times 
during  the  year.  Spare  cellular 
phones,  laptops,  photo  scanners 
and  four-wheel-drive  vehicles  are 
all  needed,  and  much  of  this 
equipment  may  have  to  be  rented 
as  the  storm  approaches.  Tiimer 
tried  to  rent  some  four-wheel- 
drive  vehicles  during  Hortense, 
but  area  dealers  had  none  avail¬ 
able. 

The  Star's  LeBlanc  siiys  that 
since  Hortense  she  has  even 
found  out  where  to  rent  an  outboard  motorboat  in 
a  hurry.  “You  need  a  lot  of  equipment  for  the 
moment,”  she  says. 

Of  course,  newspaper  executives  say  that  techno¬ 
logical  advances  have  made  covering  storms  easier 
than  before.  Cellular  telephone  systems  generally 
weather  hurricanes  better  than  wire-based  phones, 
and  portable  photo  transmitters  make  it  possible  to 
get  photos  from  the  field  in  a  matter  of  hours. 

During  Hortense,  AP’s  John  McConnico  captured 
a  dramatic  rescue  sequence  as  a  swelling  river 
threatened  to  wash  away  a  house  and  the  five  peo¬ 
ple  trapped  inside  in  Guayama,  a  rural  town  on 
Puerto  Rico’s  southern  coast.  By  setting  up  a  photo 
laboratory  in  a  civil  defense  office  and  a  portable 
transmitter,  the  photos  went  out  over  the  wires 
within  three  hours  —  in  time  to  be  picked  up  by 
newspapers  across  the  country. 

Newspaper  executives  also  say  that  the  medium’s 
physical  properties  present  unique  challenges,  espe¬ 
cially  as  they  compete  with  television  and  radio, 
which  usually  take  over  as  primary  sources  of  infor¬ 
mation  while  power  is  out.  Newspapers,  in  contrast, 
appear  in  the  wake  of  a  storm,  when  the  often  long 
struggle  back  to  normalcy  begins. 

LeBlanc  says  that  newspapers  should  try  to  bring 
out  coverage  that  is  as  comprehensive  and  level¬ 
headed  as  possible  to  distinguish  them  from  com¬ 
peting  media.  “It’s  always  a  challenge  covering  a  dis¬ 
aster  without  being  alarmist,”  she  adds. 

But  hurricane  coverage  also  presents  unique  chal¬ 
lenges  because  it’s  one  news  story  that  affects  a 
newspaper’s  staff.  “You’re  preparing  for  a  major 
tragedy  and  a  major  news  story  at  the  same  time,” 


says  LeBlanc. 

Newspaper  staffers  or  their  families  often  suffer 
personal  losses  in  a  storm.  When  Hurricane  Marilyn 
struck  St.  Thomas,  it  converted  the  Virgin  Islands 
Daily  News  offices  into  a  refuge  for  staff  members 
whose  homes  the  storm  severely  damaged.  A 
washer,  dryer  and  ice  machine  were  brought  in  for 
staff  use,  and  corporate  parent  Gannett  Co.  dis¬ 
patched  extra  reporters  and  editors,  as  well  as 
much-needed  supplies. 

“The  number  one  thing  we  learned  is  to  prepare 
more  effectively  to  take  care  of  staff  members  who 
have  become  homeless,”  says  Feuerzeig.  “These  were 
people  who  lost  everything  or  had  an  enormous 
cleaning-up  job  to  do.” 


Calif.  Daily 
To  Share  News 
With  TV  Station 

The  BAKERSFIELD  CAUFORNIAN  is  going  on 
the  air  and  a  local  television  station  is  taking  it 
there  in  an  arrangement  that  is  gaining  in  popular¬ 
ity. 

The  newspaper  has  entered  into  an  agreement 
with  KBAK-TV  in  which  some  of  its  top  stories  will 
be  previewed  on  the  nightly  news  and  the  two 
news  departments  will  pool  resources  and  work 
together  on  a  public  journalism  project  in  1997. 

In  addition,  the  Californian's  teaser,  “Tomor¬ 
row’s  Headlines  Tonight,”  will  be  featured  on  Eye¬ 
witness  News  (KMPH)  at  10  o’clock. 

Also,  when  the  newspaper  is  involved  in  a  major 
news  project  or  producing  a  special  edition,  KBAK 
may  air  interviews  with  Californian  editors. 

Other  parts  of  the  pooling  allow  for  the  forecasts 
of  KBAK’s  chief  meteorologist.  Miles  Muzio,  to 
appear  on  the  Califomian's  daily  (Weather  page  and 
the  possibility  of  joint  viewer  polling  on  local  issues. 

“We  think  both  organizations  will  benefit  from 
this  new  relationship,”  said  Californian  executive 
editor  Richard  Beene. “The  viewers  of  KBAK  will 
be  informed  nightly  of  some  of  the  stories  they 
will  read  in  the  newspaper  the  next  day.  And  team¬ 
ing  with  KBAK  will  allow  us  to  conduct  broader  and 
more  sophisticated  polling  on  some  of  the  issues 
that  readers  and  viewers  are  concerned  about.” 

KBAK  general  manager  Wayne  Lansche  termed 
the  joint  venture  a  “melding  of  videotape  and 
paper  that  will  result  in  enormous  benefits  to  view¬ 
ers  and  readers.” 

Beene  noted  there  probably  will  be  stories  “we 
simply  won’t  choose  to  share  with  KBAK,  and  1 
suspect  they  feel  the  same  way.  Our  news  depart¬ 
ments  remain  fierce  competitors,  but  that  doesn’t 
mean  there  is  not  some  room  for  cooperation.” 

The  editor  said  the  program  is  modeled  after 
similar  agreements  in  Miami-Fort  Lauderdale  and 
Orlando,  Fla.,  Philadelphia,  Chicago  and  Dallas-Fort 
Worth. 


Flood  waters 
washed  out 
several  vehicles 
in  the  parking 
lot  It  wiped  out 
the  circulation 
department 


BY  STACY  JONES 


Who’s  Watching 
The  Watchdogs? 


Linking  salary  to  job  performance  is 
not  a  new  workplace  concept.  Applying 
that  principle  to  newspaper  executive 
compensation  packages  is. 

By  flexing  its  rights  as  a  shareholder, 
the  Independent  Association  of  Publish¬ 
ers’  Employees,  a  union  representing  approximately 
2,500  Dow  Jones  employees,  hopes  to  bring  accoun- 
tibility  and  a  touch  of  reality  into  the  world  of  Peter 
Kann,  company  chairman  and  chief  executive  offi¬ 
cer,  according  to  lAPE  President  Ron  Chen. 

The  union,  which  owns  65  Dow  Jones  shares 
worth  about  $2,150,  has  sub- 

InnPQ  lininn  nutted  a  shareholder  proposal 
JUI  lUo  ill  I  lull  jhat  would  require  an  arniual 

)  UULolUcI  LU  pendent  members  of  the 

tp  rhpirmpn  directors.  Indepen- 

LC  LI  lall  1 1  la  1 1  dent  members  are  defined  as 

Ppfpr  k'pnn'Q  directors  who  are  not 

CLUl  l\ai  II I O  present  or  former  employees 
r  of  Dow  Jones,  relatives  of  any 

JClIUlllldllLU  such  officer  or  employee, or  is 
r  I  ,  an  officer,  employee  or  direc- 

TOlG  flG  yGIS  tor  of  any  company  that  has  a 

I  ..  direct  or  indirect  business 

3  PSy  niKG  relationship  with  the  com- 

. .  pany. 

The  proposal  also  asks  that 
Kami’s  compensation  rest  on  the  evaluation  results 
and  that  all  results  be  made  available  to  the  public. 

The  proposal,  explained  Chen,  is  “designed  to  put 
some  focus,  some  public  scrutiny  on  how  public 
executives  are  handsomely  rewarded.” 

Since  taking  over  Dow  Jones  in  1991,  Kann  has 
seen  his  total  compensation  increase  by  double-digit 
percentages  each  year.  The  CEO’s  1995  compensa¬ 
tion  package,  minus  stock  options,  was  $1.85  mil¬ 
lion.  Meanwhile,  stock  share  prices  (adjusted  for 
splits)  have  stagnated,  recently  trading  for  less  than 
they  did  13  years  ago. 

“The  chief  executive-CEO  pay  should  not  go  up 
more,  percentage-wise,  than  other  employees,”  said 
Chen,  who  works  as  a  copy  editor  at  the  Wall  Street 
Journal.  “There  is  a  growing  disparity  between  ordi¬ 
nary  workers  and  those  at  the  top.” 

While  Dow  Jones  spokesman  Roger  May  was 
tlghted-lipped  on  the  lAPE’s  proposal,  another 
highly  paid  executive  faced  the  problem  head-on. 

John  Madigan,  chairman  and  CEO  of  the  Tribune 
Co.,  aruiounced  at  the  Paine  Webber  Media  Confer¬ 
ence  that  1997  would  christen  the  company’s 
shareholder  value-added  program  which  will  drive 


Dow  Jones  union 
wants  outsider  to 
evaluate  chairman 
Peter  Kann's 
performance 
before  he  gets 
a  pay  hike 


executive  bonus  compensation.  In  addition  to  tying 
bonus  amounts  to  good  returns  to  shareholders,  the 
new  plan  will  require  the  top  70  Tribune  executives 
to  own  company  stock  worth  two  to  five  times  their 
salaries,  which  will  be  phased  in  over  five  years. 

“Our  management  and  shareholders  Interests 
must  be  aligned,”  said  Madigan.  The  mandatory  stock 
ownership  “will  put  teeth  into  the  program  and 
ensure  that  we  have  the  attention  of  our  managers.” 

As  the  Dow  Jones  legal  council  reviews  the  pro¬ 
posal,  the  union  has  other  concerns.  Kann  is  only 
half  the  problem,  said  Chen.  The  board  of  directors 
being  the  other.  “There  are  so  many  things  wrong 
with  the  board’s  makeup,”  he  sighed. 

For  example,  said  Chen,  five  of  the  17  board 
members  don’t  fit  the  criteria  of  independent  direc¬ 
tors.  Three  are  family  members  and  two  have  busi¬ 
ness  relationships  or  income  tied  to  Dow  Jones. 

“You  can’t  be  partners  with  people  you  are  going 
to  oversee,”  he  said,  adding  that  board  members 
“have  no  interest  in  performing  their  oversight  func¬ 
tions.” 

Other  board  members  are  there  in  name  only, 
with  the  company  using  their  names  to  bu>'  pres¬ 
tige,  said  Chen.  As  an  example,  he  referred  to  cur¬ 
rent  board  member  Carlos  Salinas,  former  president 
of  Mexico.  “We  have  a  fugitive  president  of  Mexico 
on  the  board.  How  is  this  man  supposed  to  be 
watching  Dow  Jones?” 

The  union  says  the  company’s  start-up  problems 
with  WBIS-TV,  a  commercial  television  station  in 
partnership  with  ITT;  disappointing  performance  by 
Telerate,  an  electronic  news  service;  and  lAPE  con¬ 
tract  negotiations  that  have  stalled  since  the  union’s 
contract  expired  on  Jan. 

31,  have  compounded 
doubt  in  its  mind  about 
the  welfare  of  Dow  Jones 
and  its  leadership. 

According  to  Chen,  now 
is  the  right  time  to  ask 
questions  and  make 
changes. 

“No  one  will  appreciate 
us  for  doing  this,”  he  pre¬ 
dicted.  “But  the  bottom 
line  is;  are  the  criticisms 
true?” 

“Our  member’s  jobs 
count  on  a  well-run  com¬ 
pany,”  he  said.  It’s  legiti¬ 
mate  to  ask  ‘who’s  watch¬ 
ing  the  watchdogs.’  ” 


Peter  Kann,  Dow  Jones  chairman 
and  CEO 


BY  STACY  JONES 


Reporter  Turns 
Suicide  Counselor 


David  blowers  face  was  beet  red 
and  his  pulse  was  booming  as  if  he 
had  just  run  a  marathon.  As  he  sat  at 
his  desk,  phone  to  ear,  his  eyes  des¬ 
perately  scanned  the  newsroom. 

He  needed  help. 

The  28-year-old  RtKhester  (Ind.)  Sentinel  reporter 
tried  repeatedly  to  get  the  attention  of  his  co-work- 
ers.  When  someone  did  slow  down,  distracted  by  his 
flushed  face,  they  simply  laughed  and  moved  on. 

David  Blower  wasn’t  dying,  but  the  26-year-old 
suicide  caller  he  had  on  the  line  was. 

/Ill  happened  to  be  the 

nOCriBStBr  ( Ind. )  to  pick  U  up,”  said  Blower, 

explaining  how  he  went  from 
Sontinnl  rOpOrtGr  ^porter  to  suicide  counselor 
in  the  matter  of  a  few  inno- 

uses  telephone  cent  telephone  rings. 

Still  in  his  reporter  mode, 
SdWV  to  helO  Blower  was  suspicious  of  the 
'  ^2:15  p.m.  caller,  thinking  it 

save  a  man's  life  might  be  a  prank.  It  didn’t 

_  take  long,  however,  for  Blower 

to  realize  the  seriousness  of 

the  situation. 

“His  voice  was  beginning  to  convince  me  that  it 
wasn’t  a  joke,”  he  said.  “If  it  had  been,  I  would  have 
jumped  through  the  phone  and  beaten  him,”  said 
Blower,  laughing. 

At  first,  said  Blower,  the  caller  was  “talking  around 
the  topic,  like  he  didn’t  want  to  tell  me  what  was 
going  on.” 

The  man  soon  admitted,  however,  that  he  had 
taken  three  bottles  of  pain  killers. 

“I  have  trouble  swallowing  two  aspirin,”  com¬ 
mented  Blower.  “I  don’t  know  how  he  did  it.” 

About  15  minutes  into  the  conversation.  Blower, 
by  snapping  his  fingers,  got  the  attention  of  another 
reporter,  LaVar  Hamblin. 

On  a  note  pad  he  wrote:  “CALL  911  —  SUICIDE 
CALL  —  SAID  TOOK  PILLS.” 

Hamblin  responded  with  a  funny  grin,  but  “my 
flushed  appearance  and  nervous  handwriting  must 
have  convinced  him  that  I  wasn’t  joking,”  said 
Blower. 

From  this  point  onward.  Blower  juggled  multiple 
tasks;  listening  to  the  caller  reminisce  about  fiimily 
and  “living  a  lie,”  communicating,  through  Hamblin, 
with  the  911  dispatcher  and  containing  his  own 
sense  of  panic. 

His  strategy  for  ensuring  that  the  unknown  caller 
survived  was  to  keep  the  man  conscious  by  contin¬ 
uous  talking  and  get  as  much  personal  information 


as  piossible  to  assist  the  911  dispatcher. 

For  example,  to  find  out  the  caller’s  phone  num¬ 
ber,  Blower  told  him  he  was  writing  his  comments 
down  and  may  need  to  call  him  back  to  verify  that 
he  got  them  right. 

It  sounded  stupid  to  Blower,  but  the  caller 
released  the  information  after  stating  “OK,  but  you 
better  make  it  quick.  1  don’t  know  how  much  time 
I  have.” 

A  recently  enhanced  911  system  in  the  area 
matched  the  caller’s  phone  number  to  his  address 
and  dispatched  paramedics  to  help  the  rapidly  fad¬ 
ing  man. 

Forty-five  minutes  after  "/  had  a  brief 
Blower  pick  up  his  phone,  the  ^f‘j  ^ 

caUer  hung  up  as  EMT  per-  ^  * 

sonnel  approached  the  door  need  this’  and 
of  his  home,  located  just  out-  uD”  he 

side  the  Rochester  city  limits. 

He  also  had  seven  or  eight  ad'ntitted.  “It 

people  crowding  his  desk,  rrossed  mv  mind” 
“Not  exactly  what  I  wanted  at  'ninu. 

the  moment.” 

With  no  time  to  digest  what  had  happened. 

Blower  heard  his  editor  suggest  he  write  an  anicle 
about  his  experience  —  “Nothing  like  writing  it 
while  it’s  fresh  in  your  mind,”  he  said. 

Blower  didn’t  think  he  was  up  to  it,  but  he 
churned  out  his  take  on  the  episode.  In  the  end,  the 
writing  proved  a  catharsis. 

“It  was  good  to  get  everything  out,  to  compre¬ 
hend  what  happened.” 

The  story  ran  the  next  day,  and  not  long  after,  he 
began  getting  calls  from  other  media 

“The  attention  was  a  little  more  than  what  I 
expected,”  he  said. 

The  Sentinel  did  receive  one  letter  of  complaint 
from  an  individual  who  thought  suicide  was  too  per¬ 
sonal  a  matter  to  be  in  the  paper. 

For  his  part.  Blower  wasn’t  sure  where  he  stood 
on  the  issue. 

“Like  any  reporter,”  he  said.  “Something  happened 
and  I  wrote  about  it.  I  didn’t  question  it.” 

He  did  feel  enough  uneasiness  to  leave  his  byline 
off  the  story,  although  copy  editors  put  it  in  anyway. 

While  the  call  was  difficult  to  deal  with,  the  other 
option  —  hanging  up  —  was  unthinkable,  said 
Blower. 

“I  had  a  brief  moment  of  i  don’t  need  this’  and 
hanging  up,”  he  admitted.  “It  crossed  my  mind. 

“But  if  the  guy  had  died  and  I  had  read  his  obit 
the  next  day,  it  would  have  been  real  hard,”  he 
explained. 


SUBSCRIPTION  CARD 


Ygs!  Please  rush  me  the 
latest  issue  of  E&P  and  enter  a 
one-year  subscription  (52  Issues 
for  $65)  in  my  name. 


Company. 

Address 


E8/E:  SUBSCRIPTION  CARD 

Vgs!  Please  rush  me  the 
latest  issue  of  E&P  and  enter  a 

\  1 

i  one-year  subscription  (52  Issues 

1  for  $dl5)  in  my  name. 

Name 

Company 

Address 

City 

State  Zip 

Heavy- 
^  ’^ht. 


Yes!  Please  send  me  a  copy  cf  the  1997  U.a  MARKET  FORECASTS 
(Pubikatkm  date  hkNember,  1996).  My  payment  is  enclosed. 


Company. 


(Sorry,  no  detiveriet  to  PO.  boxa^ 

_  State _ Zip _ 


First  Annual  Edition...the 
1997  U.S.  MARKET 
FORECASTS.  Economic 
Demographic  Profiles 
of  14,639  U.S.  Markets. 


a  Easier  to  use,  less  expensive  than  comparable  data 
sources. 

sf  Extensive,  sensible  and  usable  market  data  on  over  1 1,000 
towns  and  cities. 

i!^  Reliable  1997  state  by  state  forecasts  including  population 
and  age,  ethnicity,  household,  education,  money,  income, 
employment  and  retail  sales  (9  categories), 
nf  100%  Money-Back  Guarantee.  Return  it  within  15  days  if 
you  are  not  satisfied  and  receive  a  full  refund  of  your  pay¬ 
ment 


(In  cate  we  have  queebont  about  your  order.) 

□  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 
Payment  must  be  in  US  Dollars  drawn  on  a  US  bank. 

□  Charge  my  □  MC  □  VISA  □  AMEX 

# _ 


Expiration  Date. 


.  Signature. 


Your  Business  (Check  one  Category  Only) 

1.  □  Newspaper 

11.  □  Service  Industry 

2.  □  Newspaper  Equip.  Mfr. 

1Z^  Unversity^Hjblic  Ubrary 

3.  □  SyndicatetT^ews  Service 

13.  □  Financial 

4.  □  Advertising  Agency 

14.  □  Retail 

5.  ^  Public  Relations  Rrm 

15.  .3  Public  Transportation 

6.  □  Legal  Firm 

16.  □  Individual 

7.  □  Government 

17.  ^  Publishing  Other  Than 

8.  □  Manufacturer -General 

Newspaper 

9.  □  Manufacturer  -  Auto  &  Truck 

18.  □  RealEst^ 

10.'^  Manufacturer -Food 

19.  □  Other 

RECYCLED  PAPER 


Payment  muit  aooompany  aN  orders.  CaNfomia.  District  of  Columbia.  Nwat  Yoik  and  ONo  reeidents  muet  add  appicabie  tax  Canada  raaidenis  pleaae  add  GST. 


A  YiourBusineM(ChKkOnl.QnCMgotv) 

7.  3  Graphic  Alts /Printing 

1.  ^  Daily  Newspaper 

Service  /  Newspaper  Supplier 

Z  -J  Weekly  Newspaper 

a  □  News  Serviced  Feature  Syndicate 

3.  -1  Corp/IndyAssn.  Buying 

9.  □  Publicity  and  Public  Relations 

Advertising  Space 

10.  J  Library /Federal /State  and 

4.  □  Advertising  Agency 

Local  Governments 

5.  ^  Newspaper  Rep. 

11.3  Education;  Students /Teachers 

6.  J  Magazine/Olhw  Publication 

Other  (Plena  KndM 

B.  Your  Occupation  (Chack OmyOM  Calaoorv) 

A.  □  Publisher 

Q  □  Circulation  Mgr. 

B.  □  President 

R.  □  Editorial  Dept 

C.  □  V  President 

S.  □  /Advertising  Dept 

D.  .J  Editor 

T.  □  Circulation  Dept. 

E.  □  General  Mgr. 

V.  □  Production  Dept. 

F.  3  Business  Mgr. 

W.  □  Promotion  Dept 

G.  □  Controller 

X.  □  Freelance  /Artist  /  Writer 

H.  □  Advertising  Mgr. 

Y.  □  Newspaper  Dealer  / 

1.  □  Sales  Mgr. 

Distributor 

J.  □  Class  Mgr. 

Z.  □  Retired 

K.  □  Research  Mgr. 

AA  □  MIS  Mgr. 

L  □  Promo  Mgr 

BB.  □  Prepress  Mgr. 

M.  □  PR  Mgr. 

CC.  □  Mailroom  Mgr. 

0.  □  Prod  Mgr. 

Other  (Pism  >iMcifv) 

P.  □  Composing  Mgr. 

District  of  Columbia  residents  please  add  apptic^ile  sales  taxCanada  residents  please  add  GST.  i 

_ >foufSUfa9criotioni«t«rt«1..rtih^  . . .  I 


A  YourBuiinonK^MckOrtytaCMig^  7.  ^  Graphic  Arts/ Phntra  I 

1.  □  Daily  Newspaper 

Service  /  Newspaper  Supplier 

Z  -1  Waekly  Newspaper 

a  >1  News  Service/ Feature  Syrxiicale 

a  -1  Coip y Indy Assa  Buying 

9.  ^  Publicity  arxJ  Public  Relations 

/Advertising  Space 

10.^  Library /Federal /State and 

4.  J  Advertising  Agerx^y 

Local  Governments 

a  -1  Newspaper  Rep. 

11.-1  Education:  Students /Teachers 

a  □  Magazine/Othw  Publication 

Other  (PiHMipKifyi _ 

B.  Your  Occupation  (Chacli  Only  QlW  Calaoory) 

A  J  Publisher 

Q  □  Circulation  Mgr. 

B.  □  President 

R.  □  Editorial  Dept 

C.  ^  V  President 

S.  □  /Advertising  Dept. 

D.  □  Editor 

T.  3  Circulation  Dept 

E.  ^  General  Mgr. 

V.  '3  Production  Dept 

F.  □  Business  Mgr. 

W.  □  Promotion  DepL 

G.  □  Controller 

X.  ^  Freelance /Artist /Writer 

H.  □  /Advertising  Mgr. 

Y.  □  Newspaper  Dealer/ 

1.  -I  Sales  Mgr. 

Distributor 

J.  □  Class  Mgr. 

Z.  □  Retired 

K.  □  Research  Mgr. 

/AA.  -1  MIS  Mgr. 

L  □  Promo  Mgr 

BB.  □  Prepress  Mgr. 

M.  □  PR  Mgr. 

CC.  ^  Mailroom  Mgr. 

O.  □  Prod  Mgr. 

P.  □  Composing  Mgr. 

Other  (PiMMipKifyi 

DwtrictoT  Columbia  rwidonte  please  add  applicalDle  sales  tax-Canadaiwidenlsplawa  add  GST. 
_  ^BiscdptiooisawdeductMe. 


POSTAGE  Will  BE  PAID  BY  ADDRESSEE 


U.S.  Market  Forecasts 

CIRCULATION  DEPARTMENT 
11  W  19THST 

NEW  \DRK  NY  10114-0111 


BY  M.L.  STEIN 

Not  The  Last 
Of  A  Dying  Breed 


DYING  BREED?  Not  us,  says  a  prize- 
winning  editor. 

Journalism  graduates  looking 
beyond  newspapers  for  career  jobs 
because  of  negative  perceptions  about 
the  industry  should  take  another, 
longer  look,  advised  Orange  County  Register  editor 
and  vice  president  Tonnie  L.  Katz,  in  a  Los  .Yngeles 
address.  A  popular  belief  is  that  “young  journalists 
planning  careers  are  looking  outside  of  traditional 
newspapers  to  seek  their  future  in  the  world  new 

The  thinking  of  many  grad¬ 
uates,  she  continued,  goes  like 
this:  “Stay  the  hell  away  from 
newspapers.  You’ll  be  left 
behind.  Newspaper  news¬ 
rooms  are  depressing.” 

Not  true,  insisted  Katz, 
asserting,  “This  is  perhaps  the 
most  exciting  time  in  Ameri¬ 
can  newspaper  history,  though 
I  grant  you  it’s  difficult.  Con¬ 
trary  to  what  you  may  have 
heard,  people  like  me  are  not 
the  last  of  a  dying  breed.” 

Katz  spoke  in  Los  Angeles  at  the  36th  annual  Dis¬ 
tinguished  Achievement  in  Journalism  Awards  at  the 
University  of  Southern  California.  She  was  one  the 
recipients  of  the  award,  along  with  Nev  ’  York  Times 
columnist  Maureen  Dowd  and  Christiane  Aman- 
pour,  chief  international  correspondent  for  CNN. 

Primarily  addressing  the  USC  journalism  students 
among  the  audience,  Katz  termed  newspaper  staff 
members  as  “pioneers  in  an  incredible  journey  that 
is  already  transforming  many  American  newspapers 
into  information  centers  that  publish  on  every  con¬ 
ceivable  medium  —  from  books  and  magazines  to 
CD-ROM,  from  online  to  audiotex  to  television.” 

As  a  result,  she  said,  newspapers  are  attracting 
new  readers  as  they  take  their  traditional  value  to 
“new  playing  fields.”  According  to  Katz,  the  critical 
question  for  young  people  is  not  whether  to  opt  for 
newspapers,  television  or  cyber-joumalism,  since  all 
are  simply  different  means  of  transporting  informa¬ 
tion  from  gatherers  to  customers. 

“Wliat’s  really  at  stake,”  she  went  on,  “is  the 
integrity  and  the  quality  of  the  content  we  deliver. 
We  must  learn  how  to  make  it  relevant  to  a  chang¬ 
ing  society,  connect  it  with  the  information  needs 
and  wants  of  the  public  and  to  convince  the  public 
we  haven’t  lost  either  our  values  or  our  value.” 

A  major  newspaper  task,  the  speaker  asserted,  is 


to  regain  credibility  among  customers  who  have 
deserted  new.spapers  for  radio  talk  shows,  chat 
rooms  and  TV  personalities. 

“It  frightens  me  that  during  the  recent  election 
many  people  said  they  trusted  political  advertising 
more  than  political  reporting,”  Katz  said. 

At  the  Register,  she  noted,  the  credibility  problem 
is  met  by  making  content  useful  by  giving  attention 
to  unifying  themes  such  as  family,  education,  and 
religion,  as  well  as  controversy. 

“We  see  our  job  as  gathering  the  threads  of  an 
increasingly  diverse  and  fragmented  society,"  Katz 
explained.  “We  celebrate  what  people  have  in  com¬ 
mon,  as  well  as  what  divides  them.  We  reinforce 
their  sense  of  civic  life,  for  without  that  sense,  citi¬ 
zens  have  no  need  for  institutions  like  us.” 

Katz,  who  said  she  was  accepting  the  USC  award 
on  behalf  of  her  entire  staff  as  well,  cited  the  Regis¬ 
ter’s  Pulitzer  Prize-winning  series  on  fertility  egg 
fraud  at  the  University  of  California,  Irvine,  as  an 
example  of  content  that  touched  the  community  at 
large.  “Once  again  we  learned  the  value  of  diversity,” 
she  said.  “When  some  men  wondered  whether  it 
was  worth  fussing  over  a  few  eggs,  women  on  staff 
quickly  set  them  right,  reminding  them  we  were 
talking  about  critical  issues  in  society  —  a  woman’s 
right  to  control  her  own  reproductive  destiny  and 
what  it  is  that  constitutes  a  family.” 

Speaking  by  satellite  fi’om  Rwanda,  where  she 
was  covering  the  refugee  story,  Amanpour  described 
journalism  as  “such  a  noble 
and  brilliant  profession.  We 
know  we  can  make  a  differ¬ 
ence,  but  the  question  is  what 
kind  of  a  difference?  Those  of 
us  in  this  profession  have  an 
enormous  responsibility  and 
wield  a  powerful  tool.  And  it 
is  an  individual  responsibility' 
to  wield  it  properly.” 

Amanpour  was  hailed  by 
USC  as  a  “world-class  corre¬ 
spondent,  who  distinguished 
herself  in  many  hot  spots, 
notably  Bosnia,  where  “she 
bn)ught  the  tragedy  of  the 
ethnically  war-tom  region  to 
hundreds  of  thousands  of 
viewers  worldwide.” 

Dowd  was  lauded  for  her 
“sharp  and  witty  writing”  as 
one  of  the  Times'  “most 
renowned  writers.” 


media,”  she  noted. 

Orange  County 
Register  editor 
says  young 
journalists  should 
not  avoid 
newspaper  careers 


"This  is  perhaps  the  most 
exciting  time  in  American 
newspaper  history,  though  I 
grant  you  it's  difficult.  Contrary 
to  what  you  may  have  heard, 
people  like  me  are  not  the  last 
of  a  dying  breed." 

—  Tonnie  Katz,  editor. 
Orange  County  Register 
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LOUIS  J.  GOLD¬ 
EN,  vice  president 
of  marketing  and 
business  develop¬ 
ment  at  the 
Hartford 

Courant,  has  been 
appointed  to  the 

^  LOVES  GOLDEN 

new  position  of 
vice  president  of 
new  business. 

MARK  AIDAM,  vice  president  of 
advertising,  was  named  vice  president 
of  advertising  and  marketing.  His  new 
marketing  responsibilities  will  include 
creative  ser\ices,  research,  database 
marketing  and  special  sections. 

MATT  POLAND,  vice  president  of 
employee  services,  was  appointed  vice 
president  of  employee  services  and 
community  affairs.  He  gains  responsibil¬ 
ity  for  public  relations  and  community 
affairs. 

BENJAMIN  B.  TAYLOR,  49,  president 
of  the  Boston  Globe,  has  added  the 
additional  tide  of  publisher. 

He  succeeds  WILLIAM  O.  TAYLOR. 
64,  who  will  retire  effective  April  1, 

1997.  He  will  remain  chairman  and 
chief  executive  of  Globe  Newspaper 
Co. 

Benjamin  Taylor  is  the  fifth  member 
of  the  Taylor  family  to  hold  that  posi¬ 
tion  since  the  Globe  was  founded  in 
1872.  He  is  the  son  of  the  late  John  I. 
Taylor,  former  president  of  the  Globe 
and  a  cousin  of  the  current  publisher. 

RICHARD/.  DANIELS,  39,  vice 
president  of  strategic  planning, 
becomes  a  senior  vice  president. 

GREGORY  L  THORNTON,  50,  vice 
president  of  employee  relations,  also 
moves  up  to  become  senior  vice  presi¬ 
dent. 

HARRmr  E.  GOULD,  49,  director 
of  employee  relations,  was  named  vice 
president  of  employee  relations. 

JEFFERSON  FLANDERS,  41,  a 
strategic  manager  at  the  New  York 
Times  Co.,  joins  the  Globe  as  vice  presi¬ 
dent  of  strategic  planning. 

JOHN  CHARLES  *JACK” 
MITCHELL,  21,  an  advertising  execu¬ 
tive  and  assistant  to  the  advertising 
director  at  the  iMurence,  Kan., 
Journal-World,  has  been  appointed 
advertising  director  at  the  Stephenville 
(Texas)  Empire-Tribune. 


MARKALBAM 


MATETEEW  POLAND 


JIM  REINDL,  41,  bureau  chief  in 
Miami  for  the  Associated  Press,  has 
been  named  bureau  chief  in 
Indianapolis. 

He  succeeds  ROBERT  SHAW,  who 
was  appointed  bureau  chief  in 
Arkansas. 

WILLIAM  KOLE,  36,  a  newsman  in 
Paris,  was  named  bureau  chie,*"  in 
Amsterdam  and  Rome. 

He  succeeds  ABNER  KATZMAN, 
who  was  appointed  Paris  bureau  chief 

BRIAN  MURPHY,  37,  a  reporter/ 
editor  in  Italy  for  AP,  was  named  bureau 
chief  in  Athens. 

He  succeeds  PHIL  DOPOULOS. 
who  retired. 

BRIAN  HAMBURGER,  retail  advertis¬ 
ing  sales  manager  at  the  Omaha  World- 
Herald,  has  been  named  to  the  newl)- 
created  post  of  advertising  sales  force 
resource  manager. 

ROBIN  IBSEN,  local  sales  manager 
for  KPTM  Fox  42  Television,  was 
appointed  advertising  sales  manager. 

RYAN  T.  WAHLSTROM,  senior  mar¬ 
ket  research  analyst  for  FirstTier, 
becomes  marketing  research  manager 
in  Omaha. 

HOWARD  wm,  chief  of  correspon¬ 
dents  at  the  Chicago  Tribune,  has  been 
promoted  to  associate  managing  editor 
of  interactive  news. 

In  this  new  position,  Witt  will  lead 
the  newspaper’s  digital  publishing  staff. 

JOANN  M.  CRUPI,  managing  editor  of 
features  at  the  Albany,  N.Y,  Times 
Union,  has  been  named  editor  of  the 
opinion  pages. 

He  succeeds  HARRY  M.  ROSEN- 
FELD,  who  moves  from  editor  to  edi¬ 
tor-at-large  to  work  on  journalism  and 
community  projects  locally  and  with 
other  Hearst  Newspapers. 

JEFF  COHEN,  executive  editor, 
assumes  the  new  title  of  editor. 

KAREN  POTTER,  executive  fea- 


Otures  editor,  was 
appointed  to  the 
position  of  man¬ 
aging  editor  of 

JAMES 

ggisy  McGrath 
- IraiiBB -  moves  from  the 

BENIAMENETAVLOR  ,  t  .  r 

copy  desk  to  chief 
editorial  writer. 

ROB  OWEN,  a  feature  writer  at  the 
Richmond  (Va.)  Times-Dispatch,  was 
appointed  a  TV/radio  writer  at  the 
Times  Union. 

FRANK  PEAK,  advertising  supple¬ 
ments  manager  at  the  Seattle  Times  Co., 
has  been  named  vice  president/general 
manager  for  Times  Distribution  Inc.,  a 
Times  subsidiary. 

ANN  RAYNOR,  advertising  sales 
development  manager,  was  appointed 
advertising  marketing  manager. 

BETH  COLBY  CLARK,  publisher  of 
the  Corvallis  (Ore.)  Gazette-Times,  and 
DAVID  FUSELIER,  publisher  at  the 
Muscatine  Gowa)  Journal,  have  been 
named  co-publishers  at  the  Quad-City 
Times,  Davenport,  Iowa. 

MARK  S.  ROBY,  director  of  market¬ 
ing  at  the  Times,  was  appointed  pub¬ 
lisher  at  the  Muscatine  Journal. 

All  newspapers  involved  are  owned 
by  Lee  Enterprises  Inc.,  Davenport. 

WILLIAM  K.  JOHNSTON,  publish¬ 
er  at  the  Decatur,  Ill.,  Herald  &  Review, 
has  been  named  publisher  at  the 
Lincoln  (Neb.)  Journal-Star. 

He  succeeds  WILLIAM  N.  ROES- 
GEN,  who  retired. 

CHARLES  V.  PITTMAN,  new 
media  manager  at  the  Charlotte  (N.C.) 
Observer,  was  appointed  publisher  of 
the  Herald  &  Review. 

MICHAEL  R.  GULLEDGE,  advertis¬ 
ing  manager  at  the  Quad-City  Times, 
Davenport,  Iowa,  becomes  general  man¬ 
ager  at  the  Herald  &  Review. 

All  newspapers  involved  are  owned 
by  Lee  Enterprises  Inc.,  Davenport. 


Correction 


ia  (Dec.  14,  p.  7)  the  date  that  Gannett 
Foundation  changed  its  name  to 
Freedom  Forum.  It  was  1991. 
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OWNERSHIP  CHANGES 


The  majority  interest  in  the  weekly 
Newport  Miner,  Newport, Wash.,  cir¬ 
culation  3,992,  has  been  sold  by  Journal 
News  Publishing  Co.,  in  Ephrata,Wash., 
to  Fred  and  Susan  Willenbrock. 

The  Willenbrocks  had  purchased  a 
minority  interest  in  1986.  Fred 
Willenbrock  has  been  publisher  since 
that  time. 

John  Fournier  Jr.,  of  Fournier  Media 
Services  in  Prosser,  Wis.,  acted  as  consul¬ 
tant  to  the  seller. 

The  weekly  Valley  Record,  circula¬ 
tion  5  300,  at  Snoqualmie,Wash.,  has 
been  sold  by  Falls  Publishing  Co.  to  Jim 
and  Karen  McKieman  of  North  Bend, 
Wash. 

Falls  Publishing  Co.  is  owned  by  Bob 
and  Sandie  Scott  and  the  Buchman 
Family  Estate.  Bob  and  Sandie  intend  to 
continue  the  printing  company  in  the 
same  location. 

The  sale  was  handled  by  John 
Fournier  Jr. 

The  weekly  Western  World,  in 

Bandon,  Ore.,  circulation  2,732,  has 
been  sold  by  William  J.  and  Betty 
Ketsdever  to  Greg  and  Mary  McNair  of 
Deerfield,  N.H. 

McNair  is  a  23-year  newspaper  veter¬ 
an,  having  recently  worked  at  the  Union 
Leader  in  New  Hampshire. 

John  Fournier  Jr.  acted  as  consultant 
and  broker  to  the  seller. 

The  Village  Voice  in  Hot  Springs 
Village,  Ark.,  has  been  sold  by  founder 
and  publisher  Mel  Fluhart. 

The  new  owner  of  the  3,441  paidcir- 
culation  weekly  is  Ken  Richardson,  who 
recently  has  been  manager  and  publish¬ 
er  of  the  Van  Buren  (Aiic.)  Press  Argus- 
Cotirier  and  group  manager  of  three 
other  papers  in  the  region. 

Rickenbacher  Media  Co.  represented 
the  seller  as  broker  for  the  transaction. 

The  Pataskala  Standard,  a  weekly 
newspaper  in  south  central  Ohio, 
was  purchased  by  Thomson  Central 
Ohio. 

The  newspaper  was  purchased  from 
Tom  and  Margaret  Caw. 

The  Pataskala  newspaper  is  the  sec¬ 
ond  Licking  County  weekly  to  join 
Thomson  Central  Ohio;  the  first  was  the 
Granville  Sentinel  and  Booster. 

Two  Santa  Cruz  County  weeklies  in 


California,  the  Valley  Mhress  and  the 
Scotts  Valley  Banner,  have  been 
sold  by  Jack  Fraser  to  Melmac  Media 
Inc.,  a  new  company. 

The  price  and  terms  of  the  asset 
sale  were  not  disclosed,  according  to 
the  broker,  Mel  Hodell  of  Montclair, 
Calif. 


The  Valley  Press  has  a  3,400  paid  cir¬ 
culation,  and  the  Banner  distributes 
3,500  free  copies  and  800  paid. 

Fraser,  who  acquired  the  newspapers 
in  1989,  will  stay  on  as  editor  during  the 
transition. 

Melmac’s  principals  are  Mike  and 
Elaine  Quinn  of  Lake  Havasu  City,Ariz. 


HEARST:  WHERE  JOL'RNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY 


<*Rlsk 


HOW  THE  HEARST  NEWSPAPERS 
MADE  TAP  WATER  A  NATIONAL  CONCERN 


In  an  unusual  series  of  articles,  reporters  and  editors  at  Hearst 
Newspapers  across  the  U.S.  examined  the  nation’s  tap  water.  The 
articles,  accompanied  by  graphics  and  photos,  were  based  on  months 
of  research  and  hundreds  of  interviews.  The  package  told  readers  why 
their  tap  water  was  making  hundreds  of  thousands  of  Americans  sick, 
what  had  gone  wrong  and  what  was  needed  to  fix  the  problem. 

Because  of  public  interest  in  this  issue,  the  Hearst  Newspapers  are 
making  a  reprint  of  the  series  available.  We  will  send  this  reprint  with¬ 
out  chaige  if  you  will  send  your  name  and  address  or  a  business  card 
to:  Tap  Water  Reprint,  The  Hearst  Newspapers,  P.O.  Box  1909, 
Seattle,  WA  98111-1909. 


To  learn  more  about  the  tap  water  series, 
browse  Tap  Water  at  Risk:  www.timesum(m.com/tapwater. 
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BY  LAURA  REINA 


Remnant  Ad  Space 
Firm  Makes  Strides 

After  A  few'  setbacks,  a  newspaper  normalh'  run  a  house  ad,”  commented  Anderson. 

advertising  rep  firm  that  sells  “rem-  “ITiis  is  incremental  revenue  for  [newspapers],” 

nant”  ad  space  is  up,  running,  and  find-  he  added. 

ing  success.  Once  a  newspaper  agrees  to  run  the  ad, 

,  The  idea  for  Newspaper  Space  Newspaper  Space  Bank  downloads  the  material 


Newspaper' 
Space  Bank  has 
found  success 
over  the  past 
year 


After  A  few'  setbacks,  a  newspaper 
advertising  rep  firm  that  sells  “rem¬ 
nant”  ad  space  is  up,  running,  and  find¬ 
ing  success. 

,  The  idea  for  Newspaper  Space 
Bank,  based  in  Milford,  Conn.,  but  operated  out  of 
New  York  City,  was  actually  bom  four  years  ago. 

But  the  company  didn’t  take  off  until  a  year  or  so 
ago,  according  to  President  Peter  Anderson. 

Anderson’s  original  vision  was  to  create  a  company 
that  sells  “last-minute”  newspaper  ad  .space  at  lower 
prices,  and  establishes  online  links  between  the 

newspapers  and  advertisers. 

Anderson  had  initial  dis¬ 
cussions  with  AdSat,  a  satel¬ 
lite  ad  distributor,  but  he  said 
the  untimely  death  of  AdSat’s 
owner  forced  their  plans  to 
go  unrealized. 

“We  then  put  our  idea  in 
limbo,”  he  said,  before 
approaching  the  Associated 
Press. 

Anderson  sought  to  lease  satellite  time  from  AP, 
and  to  work  as  a  consultant  to  help  design  a  digital 
delivery  service  for  the  wire  service.This  idea,  he 
said,  metamorphosed  into  AP’s  AdSend. 

Anderson  worked  as  a  consultant  for  AP  for  a 
year-and-a-half.  and  then  went  back  to  getting 
Newspaper  Space  Bank  up  and  running. 

WTten  Anderson  began  selling  remnant  ad  space, 
he  found  a  universal  theme  among  newspapers: 
They’re  sensitive  about  leaving  space  empty  so 
close  to  press  time.  Instead  of  contacting  newspa¬ 
pers  first  to  see  what  space  was  available,  he  went 
to  advertisers  first  and  collected  ads. 

'The  ads  are  obtained  digitally.  Advertisers  specify 
qualifications  such  as  the  newspapers  in  which 
they’re  interested,  ad  size,  the  days  they’d  like  to 
see  the  ad  run,  the  section  of  the  newspaper,  and 
the  price  they’re  willing  to  pay  —  on  a  cost  per 
thousand  (CPM)  basis. 

Newspaper  Space  Bank’s  computer  multiplies 
the  CPM  rate  times  the  circulation  of  a  newspaper 
to  come  up  with  the  dollar  amount  the  advertiser 
pays. 

Each  advertisers’  specifications  are  entered  into 
Newspaper  Space  Bank’s  computer,  wliich  deter¬ 
mines  which  newspapers  meet  a  particular  adver¬ 
tiser’s  needs.'Then  a  sheet  with  a  bid  is  faxed  to 
qualifying  newspapers  overnight. 

“We’re  bidding  for  that  empty  seat  where  they’d 
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normalh'  run  a  house  ad,”  commented  Anderson. 

“ITiis  is  incremental  revenue  for  [newspapers],” 
he  added. 

Once  a  newspaper  agrees  to  run  the  ad. 
Newspaper  Space  Bank  downloads  the  material 
and  sends  it  via  AP’s  AdSend. 

The  advertiser  is  then  notified  that  the  ad  is  run¬ 
ning,  and  where.  American  Newspaper  Netwoik 
(ANN),  which  Newspaper  Space  Bank  outsources 
for  billing  purposes,  then  issues  the  insertion  order 
—  on  a  one  order/one  bill  basis. 

All  transactions  are  confidential,  Anderson  said, 
and  rates  are  not  disclosed. 

“We  want  to  generate  value  for  advertisers  and 
additional  revenue  for  newspapers,”  he  said. 

Newspapers  don’t  need  to  be  “members”  to  be  a 
part  of  Newspaper  Space  Bank.  Anderson  said  he 
has  had  160  newspapers  that  have  signed  “con¬ 
tracts,”  but  that  he’s  placed  ads  in  400  to  500  news¬ 
papers. 

He  said  he’s  placed  ads  for  about  60  different 
advertisers. 

Newspaper  Space  Bank  makes  its  money 
through  a  flat  10%  sales  commission. 

Paul  Ward,  national  marketing  manager  for  the 
Connecticut  Post,  in  Fairfield  County,  said  that  his 
paper  has  been  receiving  ads  via  Newspaper  Space 
Bank  for  approximately  a  year,  and  said  he  also 
works  with  other  “remnant”  companies. 

Ward  said  the  Newspaper  Space  Bank  offers  his 
paper  an  ad  once  or  twice  a  month.  And  thougli 
he  quipped  that  “everyone  would  like  to  get  the 
highest  rate  possible,”  if  he  doesn’t  like  the  rate 
being  offered,  he  can  refuse  to  run  it. 


Contest  Winners 

The  audit  bureau  of  Circulations’  Young  Media 
Professionals  Committee  offered  its  peers  the 
opportunity  to  explore  an  industry  topic  and  earn  pro¬ 
fessional  recognition.This  is  the  contest’s  fifth  year. 

The  top  three  wimiers  won  cash  prizes  of  $250, 
$150,  and  $100  (respectively),  and  three  indviduals 
won  honorable  mentions  —  one-year  subscriptions  to 
Audit  Bureau-member  publications. 

Charles  S.  Voss,  distribution  center  manager  for  the 
Des  Moines  Oowa)  Register  won  first  place;  Cora  Lee 
Colaizzi,  circulation  specialist  for  the  Springfield  (Mo.) 
News-Leader,  won  second  place;  J.  Nicole  Carmello, 
media  planner  for  New  York  City-based  D’Arcy,  Masius, 
Benton  &  Bowles,  won  third  place. 


BY  STACY  JONES 


Ethics  Of  Racial 
Identification 


WHEN  REPORTERS  AT  the  Deseret 
Neu’s  in  Salt  Lake  City,  Utah, 
wrote  about  the  murder  of  a 
Motel  6  clerk,  their  inclusion  of 
the  race  of  two  suspects  went 
against  the  paper’s  policy  on 
revealing  the  race  of  crime  suspects  and  victims. 

It  also  created  a  debate  between  the  the  editors 
of  the  Neu^s  and  the  competing  Salt  Lake  Tribune 
over  the  ethics  of  using  racial  identification  in  news 
stories. 

The  Neu’s'  story  on  the  Oct.  29  murder  in  rural 
Woods  Cross  was  relatively 
straightforward  except  for 
one  paragraph  which  para¬ 
phrased  information  given  by 
Woods  Cross  Police  Chief 
Paul  Howard  on  the  murder 
suspects. 

The  paragraph  stated  that 
“nearby  business  owners 
reported  suspicious  activities 
of  two  black  men  in  a  large, 
dark  green  car,  possibly  a 
Cadillac,  who  were  seen 
about  that  time  near  the 
motel . . . 

Don  Woodward,  managing  editor  of  the  News, 
included  the  race  of  the  suspects,  he  said,  because 
the  “police  had  no  leads  on  it.” 

“The  police  were  looking  for  people  who  had  any 
information  —  not  mainly'  as  suspects,”  he  said.  “The 
only  way  [the  police]  were  going  to  get  a  break  in 
the  case  was  by  someone  who  had  been  there.The 
inference  that  we  did  it  because  of  racism  is  totally 
wrong.” 

Such  logic  didn’t  impress  Keith  Woods,  associate 
in  ethics  at  the  Poynter  Institute. 

“Journalists  are  not  police  and  the  police  descrip¬ 
tion  is  not  a  journalistic  tool,”  he  said. 

The  purpose  of  the  police  description  is  to  cast  a 
wide  net  and  locate  as  many  susjjects  as  possible, 
irregardless  of  fairness,  continued  Woods. 

Journalists,  however,  “must  take  accountability  for 
the  effect  of  what  we  do.” 

The  Tribune  covered  the  murder,  as  well,  but  did 
not  mention  the  race  of  the  two  men,  nor  that  they 
were  suspects. 

Race  “doesn’t  go  to  the  heart  of  the  issue.  It  is 
irrelevant,”  said  Tribune  editor  James  E.  Shelledy, 
who  stated  he  was  very  disturbed  by  the  News’  use 
of  race  in  their  story. 

“These  two  people  mentioned  were  not  even  sus¬ 


Competing  Utah 
editors  debate 
after  one 
newspaper  uses 
race  to  describe 
murder  suspects 


pects,”  he  continued,  adding  that  the  police  never 
told  the  Tribune  the  men  were  suspected  of  com¬ 
mitting  the  murder.  “They  were  just  seen  in  the 
area.” 

Printing  such  a  description,  insisted  Shelledy, 
“would  have  painted  any  black  person  in  Utah.” 

Woods  Cross  Police  Chief  Paul  Howard  admitted 
he  told  the  News  that  the  two  men  were  suspects, 
which  was  a  mistake. 

“In  retrospect,  1  would  tell  the  newspapers  [the 
men]  were  wanted  for  questioning  because  they 
may  have  provided  vital  information”  since  they 
were  in  the  area  around  the 
time  of  the  murder,  he  said. 

Even  if  the  two  men  had 
been  suspects,  race  would 
still  not  be  a  factor,  said 
Shelledy,  who  contends  that 
simply  stating  a  person’s  race 
isn’t  much  of  a  description. 

“That  isn’t  very  helpful.” 

More  importantly,  said 
Woods,  is  that  the  identifica¬ 
tion  of  race  “is  imprecise  jour¬ 
nalism.” 

Editors  often  think,  “If  I  can  give  people  more 
information,  it’s  better,”  said  Woods.  “The  flaw  is 
[including  race]  is  not  good  journalism. 

“Race  is  not  a  descriptive  term  at  all.  It  does  not 
describe  a  person’s  color,  but  heritage,”  explained 
Woods. 

Confronted  with  these  criticisms.  Woodward 
argued  that  his  paper  had  made  the  correct  choice. 
He  refused  to  respond  when  asked  if  an  individual’s 
race  was,  in  reality,  a  vague  description. 

In  reference  to  the  Woods  Cross  murder  case, 
however.  Woodward  said,  race  in  combination  with 
the  identificaton  of  the  pair’s  green  car  “narrowed  it 
down  sufficiently.” 

“Identifying  a  suspect  is  a  public  service,”  offered 
Woodward.  “It  would  have  been  wrong  not  to.” 

On  Nov.  22,  two  18-year-old  high  schoolers  from 
Bountiful  were  charged  in  the  motel  killing. 


“Journalists  are 
not  police  and 
the  police 
description  is 
not  a  journalistic 
tooir 

—  Keith  Woods, 
associate  in  ethics  at  the 
Povnter  Institute 


Belo  Grant 

The  HRST  amendment  received  an  $800,000 
boost  as  A.H.  Belo  Corp.  gave  a  grant  to  the  Dallas 
Foundation  of  Texas  Inc. 

The  foundation  functions  as  an  advocate  of  the  pub¬ 
lic’s  right  to  know  through  the  Texas  Public  Informa¬ 
tion  Act  and  the  Texas  Open  Meetings  Act. 
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NEWS  TECH 


Easton  Daily 
Renovates, 
Prints  Offset 

MEDIANEWS  group  INC.  is  investing 
$3  million  in  a  renovation  and  new 
press  at  its  Easton,  Express-Times. 

Remodeling  and  renovation  were  to 
commence  this  month.  Following  a  brief 
delay,  the  Goss  Urbanite  press  was  to  arrive 
by  this  week.  Bought  from  the  Asbury 
Park  (N.J.)  Press,  the  single-width,  two- 
around  offset  press  will  replace  Easton’s 
old,  converted  Scott  letterpress. 

Asbury  purchased  the  Urbanite  about 
I'A  years  ago  for  use  in  its  Freehold,  N.J., 
plant,  where  it  printed  Middlesex  County’s 
Home  News  &  Tribune  after  separately- 
acquiring  dailies  (but  not  production  facil¬ 
ities)  in  New  Brunswick  and  Woodbridge 
several  years  ago. 

Former  owner  Thomson  Newspapers 
changed  the  Easton  Express  to  the  Express- 
Times  after  it  acquired  the  name  and  sub¬ 
scriber  list  of  the  Bethlehem,  Ra.,  Globe- 
Times  five  years  ago 
William  Dean  Singleton’s  MediaNews 
Group,  which  now  numbers  99  dailies  and 
weeklies  in  a  dozen  states,  bought  the 
Express-Times  two  years  ago.  The  paper’s 
new  press  will  print  fester  and  provide  bet¬ 
ter  color.  Publisher  Timothy  Sowecke  told 
the  Associated  Press  last  month  that  it  may 
permit  later  press  starts  with  more  late- 
breaking  news. 

Thomson  liad  purchased  land  outside  of 
town  for  a  possible  new  production  site, 
but  MediaNews  said  it  will  keep  the 
paper’s  operations  and  most  of  its  person¬ 
nel  in  downtown  Easton. 

Pav  Moves  From 
KBAto  GMA 

Moving  f'rom  press  to  post-press, 
Darrell  Pav  is  bringing  his  20  years 
of  experience  in  newspaper  production 
technology  to  GMA,  the  Bethlehem,  Pa.- 
based  newspaper  mailroom  systems  man¬ 
ufacturer  of  Switzerland’s  Muller  Martini 
Group. 

Formerly  executive  director  of  engi¬ 
neering  and  technical  services  at  KBA- 
Motter  Corp.,  York,  Ra.,  Pav  was  named 
technology  director  at  GMA,  where  he  will 
guide  its  engineering  groups’  current  pro¬ 
jects  and  manage  the  direction  of  future 
efforts. 

At  KBA,  the  U.S.  unit  of  press  manufac¬ 


turer  Koenig  &  Bauer-Albert,  Pav  headed 
all  mechanical  and  electrical  engineering, 
design  and  development  of  printing 
equipment.  He  earlier  spent  10  years  as  a 
design  and  development  engineer  at 
Rockwell  (now  Goss)  Graphic  Systems. 

Seattle  Times 
Hires  Hunter 

The  SEATTIE  times  Co.  hired 
Katharine  Hunter  as  composition  and 
production  planning  manager. 

Moving  to  Seattle  from  the  Los  Angeles 
Times,  where  she  held  various  prepress 
positions  and  most  recentl)'  served  as 
advertising  operations  manager.  Hunter 
earlier  worked  for  the  San  Jose  Mercury 
News  as  a  packaging  manager. 

Gallo  Promoted 
In  Trenton 

JOURNAL  REGISTER  CO., Trenton,  N.J., 
announced  that 
Trentonian  pressroom 
foreman  Rocco  Gallo 
was  promoted  to  pro¬ 
duction  director. 

Gallo  joined  the  Tren¬ 
tonian  in  1977  and  has 
been  pressroom  fore¬ 
man  since  1981. 

Heidelberg 
Moving  West 
Coast  Center 

Heidelberg  usa  will  move  its 
Pacific  South  Technology  Center  in 
January  to  a  new  site  in  the  Los  Angeles 
suburb  of  Rancho  Dominguez. 

The  site  will  include  a  showroom,  tech¬ 
nical  service  center,  customer  training  hub 
and  Western  U.S.  administrative  headquar- 
ters.The  center  works  with  San  Francisco 
and  Denver  regional  offices  to  coordinate 
the  activities  of  94  press  and  bindery 
mechanics  and  39  sales  staffers. 

NPES  Awards 

WILLIAM  A.  ’WHITESCARVER,  retired 
chairman  of  McCain  Manufacturing 
Corp.,  Chicago,  and  ECRM  Inc., 
Tewksbury,  Mass.,  received  the  Harold  W. 
Gegenheimer  Awards  for  Industry  Service 
from  NPES  The  Association  for  Suppliers 


of  Printing  and  Publishing  Technologies. 

Named  for  the  former  NPES  president 
and  Baldwin  Technology  chairman  emeri¬ 
tus  to  honor  his  lifelong  commitment  and 
contributions  to  the  industry,  the  awards 
are  presented  annually  to  an  individual 
and  a  company  in  recognition  of  their  contri¬ 
butions  to  the  association  and  the  indus- 
try. 

Whitescarver  was  first  elected  to  the 
NPES  board  in  1986,  when  he  served  as 
president  of  the  Bindery  and  Forms  Press 
Division  of  Harris  Graphics.  He  was  re¬ 
elected  to  the  board  in  1993  as  chairman 
of  McCain.  Whitescarver  chaired  associa¬ 
tion  trade  show  subcommittees  and  was  a 
member  of  the  Executive,  International 
Trade  and  Statistics  committees. 

ECRM  has  been  an  NPES  member  for 
over  10  years.  Its  senior  vice  president, 
Paul  Markham,  is  an  NPES  director,  chair¬ 
man  of  its  Audit  Committee  and  a  member 
of  the  Strategic  Planning  and  Executive 
committees.  Active  in  the  association’s 
international  trade  program,  ECRM  is  a 
charter  Technology  Partner  in  the  new 
U.S.-China  Printing  and  Publishing 
Technologies  Training  Center  in  Shanghai. 

NPES  annually  donates  a  $1,000  schol¬ 
arship  in  the  name  of  each  recipient.The 
scholarships,  for  studies  in  graphic  com¬ 
munications,  go  to  children  of  employees 
of  the  almost  350  NPES  member  compa¬ 
nies,  which  make  and  sell  equipment,  sup¬ 
plies,  software  and  services. 

New  Production 
Exec  At  Paddock 

ONE-TIME  PRINTER’S  DEVIL  William 
E  Schoepke  turns  over  his  top  pro¬ 
duction  post  at  suburban  Chicago’s  Pad- 
dock  Publications  Inc.  to  former  photogra¬ 
pher  Robert  E.  Finch  on  New  Year’s  Day. 

Production  vice  president  since  1970, 
Schoepke  was  hired  by  the  publisher  of 
the  Daily  //mtW,  Arlington  Heights,  111., 
soon  after  his  graduation  from  a  local 
high  school  in  1942.  After  military  ser¬ 
vice  and  college,  he  returned  to  the 
paper  where  he  had  collected  and 
remelted  lead  type,  rising  through  the 
ranks  of  prcxluction  and  eventually  over¬ 
seeing  the  move  to  offset  printing  and 
post-press  inserting. 

In  his  31  years  at  the  Herald,  Finch  has 
risen  from  photographer  to  assistant 
managing  editor  for  photos  and  graphics. 
In  his  new  post  of  vice  president/ 
process.  Finch  is  in  charge  of  production, 
computer  and  prepress  operations. 
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An  Editord^Publisher  Research  Report 


The  Most  Comprehensive  Report  to  Date  on  the 
Online  Classified  Threat  to  Newspapers 
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Considerations 
on  taking 
newspaper 
trademarks  and 
copyrights 
online 


BY  JODI  B.  COHEN 


Dilemma 
In  Cyberspace 


EWSPAPEK  LAWYERS  ARE  finding 
_  themselves  in  more  and  more  law- 
I  suits  over  copyrights  and  trademarks 
in  cyberspace,  where  the  law  is 
^  evolving  as  rapidly  as  online  media. 

Newspapers,  including  many  new  to  the  online 
world,  have  a  lot  to  catch  up  on  from  companies 
that  have  already  fought  legal  battles  over  online 
uses  of  trademarks  and  copyrights. 

“Law>'ers  for  publishing  companies  really  need 
to  get  up  to  speed  on  the  legal  implications  of  new 
media,”  said  John  Mastandrea,  managing  editor  of 
Law  Journal  Extra  (www.ljx. 
com),  the  Web  site  of  the 
Neu!  York  Law  Journal. 

“The  attorney  himself  or 
herself  needs  to  let  the 
reporters  know  what  they 
can  and  cannot  do,  even  if 
that  means  that  the  attorney 
himself  or  herself  has  to 
learn  about  these  issues.” 

According  to  Mastandrea, 

the  expansion  of  print  media  onto  the  Internet  has 
dramatically  expanded  the  job  description  for 
media  lawyers  in  the  last  three  years.  Legal  issues 
that  had  long  been  decided  in  terms  of  print  media 
are  suddenly  all  up  in  the  air  when  it  comes  to 
new  online  media,  as  entirely  new  areas  are  open¬ 
ing  up,  and  the  law  itself  has  a  way  to  go  to  catch 
up.The  legal  specialty  of  intellectual  property  — 
patents,  trademarks  and  copyrights  —  is  no  excep¬ 
tion. 

Law  Journal  Extra  is  designed  to 
help  lawyers  stay  informed  on  ISjlHR!''"''"'" 

new  media  legal  issues,  and  its  pHHBlHlil 

Intellectual  Property  Center  | 

(www.ipcenter.com)  focuses  on  | 

copyrights  and  trademarks. 

“The  courts  are  only  now  get- 
ting  up  to  speed  and  getting  a 
firmer  grip  on  these  issues,”  he  :  - 
said.  “There  are  often  times  new 
applications  to  very  old  laws,  and 
the  judge  may  or  may  not  be  ae«ind«<io 

aware  of  new  technologies,  Jd 

which  makes  the  lawyer’s  job  all 
that  much  harder.”  »**»'« ««.  prop 

When  disputes  arise  in  cyber- 

space,  lawyers  may  have  to  - - - - 

explain  not  only  the  complex  : 


legal  issues  raised,  but  also  the  technology 
involved. 

Currently,  several  roads  to  the  information  super¬ 
highway  lead  tlirough  courtrooms.  Newspapers,  for 
example,  are  finding  themselves  in  court  to  protect 
pictures  and  domain  names  —  either  as  plaintiffs 
or  defendants  over  copyright  or  trademark  infringe¬ 
ment. 

Uniform  Resource  Locators,  or  URLs,  identify 
individual  Internet  computers  and  include  each 
site’s  domain  name.  For  instance,  in  Editor  & 
Publisher  Co.’s  URL  (www.mediainfo.com),  “www” 
represents  the  World  Wide  Web,  the  largest  part  of 
the  Internet;  “mediainfo”  is  the  domain  name;  and 
“.com”  represents  a  category  of  sites,  commercial, 
(other  “top  level”  domain  names  include  “.gov  ”  for 
government, “.mil”  for  military  and  “.org”  for  organi¬ 
zations  such  as  schools  and  charities.” 

The  Internet  Assigned  Numbers  Authority  has 
authorized  Network  Solutions  Inc.  to  register 
domain  names,  and  it  operates  through  a  consor¬ 
tium  called  InterNIC  (www.intemic.net). 

The  question  often  arises;  Do  companies  that 
hold  rights  to  trademarks  automatically  have  rights 
to  domain  names  incorporating  the  marks? 

“Companies  have  to  be  careful  of  what  are 
called  domain  grabbers,  or  cybersquatting,  in 
which  someone  decides  to  register  names  of  well- 
known  companies  in  hope  they  would  then  sell  or 
license  the  domain  name  back  to  the  company 
with  which  it’s  associated,”  said  Frederic  Wilf,  a 
New  York-based  intellectual  property  lawyer. 

Because  of  a  growing  problem  from  individuals 
who  registered  domain  names  that  included 


Wklcomi  To 


A  dispute  arose 
because  the 
Shetland  News,  a 
newer  newspaper, 
included  links  on 
its  Web  site  to 
articles  on  the 
124-year-old 
Shetland  Times 
Web  site.  The 
Times  went  to 
court  and  won  the 
equivalent  of  a 
preliminary 
injunction. 
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such  famous  trademarks  as  McDonalds, 
leaving  big  corporations  no  alternative 
but  civil  court,  NSl  developed  a  new 
policy  to  handle  disputed  names. 

The  policy'  does  not  prevent  domain 
grabbing  and  has  not  been  used  to  get 
domain  names  back  into  the  proper 
hands,  Wilf  said.  Instead,  it  is  designed  to 
put  disputed  names  on  hold  pending 
resolution. 

But  the  policy  has  not  eliminated  liti¬ 
gation  over  domain  names.  A  case  in 
point  pitted  Juno,  the  free  e-mail 
provider  that  claims  to  have  500,000 
users,  vs.  Juno,  the  large  lighting  compa¬ 
ny  in  Illinois. 

Juno  Lighting  has  a  trademark  for 
ligliting  fixtures  and  Juno  Online  has 
been  around  for  a  couple  of  years.  Juno 
Ligliting  invoked  NSl’s  new  dispute  poli¬ 
cy  and  sought  to  take  the  name  www. 
juno.com  out  of  play. 

Juno  claimed  the  move  would  have 
disconnected  500,000  users  and  sued 
NSl  and  Juno  Lighting.  As  the  case  head¬ 
ed  to  a  judge  to  decide  on  an  injunc¬ 
tion,  NSl  backed  down  and  allowed 
juno.com  to  stay  coimected. 

Wired  magazine  had  to  deal  with  the 
issue  early  on.  It  wanted  to  register 
www.wired.com,  but  found  another 
company,  not  a  publisher,  was  already 
using  it.The  two  wireds  settled  out  of 
court  and  the  magazine  got  its  domain 
name,  Wilf  said. 

“We  will  be  seeing  more  of  these 
issues,”  he  predicted.  “If  a  company 
comes  up  with  a  domain  name  and  is 
not  using  it  as  a  trademark  or  service 
mark  and  is  not  otherwise  harming  the 
trademark,  then  it  is  not  a  trademark 
issue,”  he  said. 

Another  case  study  involves  two 
newspapers  in  the  Shetland  Islands,  the 


“The  attorney . . .  needs 
to  let  the  reporters 
know  what  they  can 
and  cannot  do, 
even  if  that  means  that 
the  attorney  himself  or 
herself  has  to  learn  about 
these  issues” 

news.co.uk)  and  Shetland  Times 
(www.shetland-times.co.uk).They  both 
use  the  same  Internet  service  provider 
OSP). 

The  Times  has  been  around  since 
1872  and  publishes  a  newspaper  on 
newsprint,  in  addition  to  a  Web  site 
with  some  of  its  articles.  The  dispute 
arose  because  the  News,  a  newer  news¬ 
paper,  included  links  on  its  Vi'eb  site  to 
articles  on  the  Times  Web  site. 

Tiie  owner  and  publisher  of  the 
Times,  Robert  Wishart,  went  to  court 
and  won  the  equivalent  of  a  preliminary 
injunction. 

“By  putting  links  on  its  page,  the 
A^eicsWeb  page  was  infringing  the 
copyright  of  the  Times  articles,”  Wilf 
said. 

But  he  added  that  the  case  hinged 
primarily  on  trademark  principles 
because  the  arrangement  made  it 
appear  to  users  as  if  articles  from  the 
Times  were  made  available  to  the  News 
by  agreement. 

“It  looks  like  the  work  and  effort  of 
one  paper  is  really  the  woik  and  effort 
of  another,  and  that  is  called  palming 
off,”  Wilf  said. 

For  example,  if  a  newspaper  had  a  lot 


Toys-R-Us  name,  but  the  toy  retailer  has 
not  sued  because  of  the  difficulty  in 
proving  a  mark’s  strength  has  been 
diluted. 

Trademark  tamishment  is  another 
matter.  It  occurs  when  a  mark  is  dam¬ 
aged.  It  is  whyToys-R-Us  did  sue  the 
Web  site  Adults-R-Us,  which  was  selling 
sexual  items. 

Even  though  Toys-R-Us  was  not  obvi¬ 
ously  in  competition  with  the  sex  site,  it 
argued  that  the  name  similarity  could 
harm  the  mark’s  good  name.The  retailer 
won  an  injunction  terminating  Adults-R- 
Us  for  that  purpose. 

Wilf  s  advice  to  newspapers  is  to  file 
a  federal  trademark  application  to  regis¬ 
ter  any  domain  name  used. 

While  most  newspaper  names  are 
categorized  in  Class  16  for  trademaric 
purposes,  Internet  sites  have  ended  up 
in  Class  42,  with  education  and  enter¬ 
tainment  services,  he  said. 

Wilf  recommends  that  registrations  in 
one  class  should  apply  for  an  additional 
registration  in  the  class  that  covers 
Internet  services,  because  trademark 
holders  with  proper  registration  always 
receive  deference  in  case  of  disputes. 

Another  issue  when  deciding  on  a 
domain  name  is  trademark  strength. 
Names  that  describe  the  information 
provided  are  going  to  get  less  protec¬ 
tion,  he  said. 


Tacoma  Daily 
Teams  Up 
With  US  West 

The  news  tribune  of  Tacoma  and 
Interprise  Networking  Services  of 


Shetland  News  (www.shetland- 


of  coverage  on  a 
^ajor  NFL  team  and 
Idecided  to  create  a 
■site  for  that  content, 
the  team  could  sue 
if  it  looked  like  the 
iteam  was  directly 
linvolved. 

'  Trademark  dilu- 
Jtion  is  often  cited 

iin  court  cases.  It 
occurs  when  a 
trademark  is  being 
;used  to  identify  a 
S;  different  product, 
s  For  instance,  the 
I  Web  site  Roadkill- 
}  R-Us  parodies  the 


US  West  have  joined  to  provide  Internet 
access  to  consumers  and  busineses  in 
South  Puget  Sound. 

Neu's  Tribune  publisher  Kelso  Gillen- 
water  said  the  partnership  leverages 
both  companies. 

The  Neu's  Tribune  launched  itsTRIB- 
net  (http://www,tribnet.com),  a  news 
and  information  service,  on  the  Internet 
in  1994.The  free  service  is  updated  dai¬ 
ly,  offering  news,  features,  columns,  edi¬ 
torials  and  classified  ads.  It  gets  over  1 . 1 
million  hits  a  month,  it  was  reported. 

John  Charters,  executive  director  of 
Interact,  a  division  of  US  West’s  Inter- 
prise,  said  the  new  combination  will  fo¬ 
cus  on  strong  customer  support,  includ¬ 
ing  a  24-hour,  7-day  help  desk. 
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BY  JODI  B.  COHEN 

Cyberspace  Is 

Like  Wild  West 
For  Copyright  Law 


The  IpIRACY  of  words  and  photos 
poses  a  problem  for  online  news¬ 
papers.  Anyone  with  a  computer, 
modem  and  Internet  access  can  visit  a 
site,  click  on  a  photo  and  save  it  as  a 
GIF  file  to  use  elsewhere  without  per- 
mission.The  same  holds  true  for  articles. 

However,  according  to  John 
Mastandrea,  managing  editor  of  the  New 
York  Law  JoumaTs  site.  Law  Journal 
Extra,  knowing  the  limits  of  fair  use  can 
be  the  best  defense  when  accusations 
of  copyright  infringement  start  flying. 

“The  photo  should  be  copyrighted,  of 
course,  but  once  again,  this  is  an  area 
where  the  counsel  of  the  publishing 
company  would  really 
need  to  get  involved 
closely  in  the  day-to-day 
activities  of  the  newspa¬ 
per,”  Mastandrea  said, 
suggesting  that  reporters 
need  to  know  the  limits 
of  fair  use  from  the  attor¬ 
ney  who  wiU  have  to 
represent  the  newspaper 
in  any  legal  proceeding. 

The  Asbury  Park  (N.J.)  Press’s  Web 
site,  IN  Jersey,  like  many  online  newspa¬ 
per  sites,  has  experienced  unauthorized 
use  of  its  content.  Bob  Kem,  content/ 
acquisitions  manager  for  IN  Jersey, 
recently  found  out  through  an  e-mail 
informant  that  someone  had  taken  a  logo 
off  one  of  the  site’s  commercial  pages 
and  was  using  it  on  another  Web  page. 

“As  far  as  I  know.  Congress  has  not 
gotten  around  to  updating  copyright  laws 
versus  wJiat’s  on  the  Internet,  so  we  know 
whatever  we  put  up  there  is  in  danger  of 
being  downloaded,”  he  said.  “We  are  in  the 
process  of  deciding  how  to  handle  it,  may¬ 
be  sending  a  note  that  says  it  would  have 
been  nice  if  you  had  contacted  us  first.” 

The  content  of  the  site  is  the  intellec¬ 
tual  property  of  the  newspaper,  and  if 
someone  wants  to  download  a  picture 
or  graphic,  Kem  wants  to  know  the 
intended  use,  including  the  context  and 


what  IN  Jersey  gets  out  of  it.  Kem 
always  asks  for  a  link  back  to  the  site. 

“We  obviously  cannot  go  around 
checking  all  the  Internet  sites  of  the 
world  to  see  what  is  being  used  and  what 
isn’t,  so  there  is  very  little  you  can  do  to 
keep  people  from  pulling  stuff  off,”  Kern 
said.  He  doesn’t  mind  as  much  when 
people  save  pictures  or  graphics  for  their 
personal  use.  It’s  when  they  pass  the 
information  off  as  their  own  that  bother 
him,  and  when  they  use  it  for  commer¬ 
cial  uses,  that’s  where  he  draws  the  line. 

According  to  Frederic  Wilf,  a  New 
Yorit  lawyer  specializing  in  computer 
law  with  the  Philadelphia-based  law 
firm  of  Saul,  Ewing, 
Remick  &  Saul,  it  is 
copyright  infringe¬ 
ment  if  someone  takes 
a  copyrighted  photo 
off  a  Web  site. 

Wliile  confusion 
and  misinformation 
pervades  copyright 
law  online,  according 
to  Wilf,  the  law  does 
apply.  What  makes  online  copyright  so 
confusing  is  that  information  is  so  easy 
to  download. 

“Because  you  are  online,  technology 
dictates  that  surfing  is  really  download¬ 
ing  copies  to  your  hard  drive,  and  that  is 
all  allowed  because  of  how  the  technol¬ 
ogy  works,”  he  said.  “The  publisher  is 
assumed  to  have  granted  a  license  to 
read  a  page  and  copy  that  page,  which 
is  a  specific  provision  in  the  copyright 
act,  and  that  you  have  the  right  to  load 
that  copy  into  memory  because  that  is 
how  a  page  is  accessed.” 

The  law  permits  users  to  print  infor¬ 
mation,  or  store  it  on  disk  for  a  while, 
but  probably  does  not  permit  a  paid 
subscriber  to  download  photos  or  arti¬ 
cles  for  use  by  others. 

“That’s  happening  anyway  because 
it’s  so  easy,  but  there  are  different  appli¬ 
cations  and  issues,”  he  said.  “It  will  be  a 


lot  more  interesting  as  newspapers  use 
more  video  and  audio  online  which 
would  make  them  television  providers.” 

He  suggests  newspapers  keep  filing 
trademark  registration  and  copyright 
applications  for  everything.  Today,  he 
said,  bulk  registration  makes  it  easier  to 
register  multiple  items  for  the  same  fil¬ 
ing  fee.  The  burgeoning  field  of  intellec¬ 
tual  property  law  is  awash  in  activity  as 
online  media  grow  exponentially,  and,  as 
Wilf  said,  what’s  involved  is  “a  lot  of 
opportunity  and  a  lot  of  risk.” 


No  Access 
To  Database 

IN  A  RULING  against  the  Los  Angeles 
Times  and  the  California  Newspaper 
Publishers  Association,  a  U.S.  District 
Court  judge  declared  there  is  no  First 
Amendment  right  of  access  to  a  Los 
Angeles  County  court  database. 

The  Times  and  CNPA  had  sued  the 
coimty  to  stop  it  from  selling  database 
information  as  a  moneymaking  venture. 

Judge  Richard  Paez  in  Los  Angeles  con¬ 
ceded  a  First  Amendment  right  of  the 
plaintiffs  to  court  proceedings  and 
records,  but  said  the  database  went 
beyond  that  right.  The  database  contains 
only  case  names  and  numbers,  case 
events  initiated  by  the  parties,  or  actions 
taken  by  a  court  clerk. 

Paez  wrote:  “Plaintiffs  seek  on-line 
access  to  electronically  compiled  data  in 
its  flat  file  format’;  data  in  a  format  not 
relied  upon  or  used  by  judges  or  court 
clerks  in  deciding  or  tracking  cases.” 

The  judge  also  refused  to  rule  on  sev¬ 
eral  similar  state  claims  for  relief  sought 
by  the  plaintiffs,  saying  they  must  be  liti¬ 
gated  in  a  state  court. 

Despite  the  ruling,  CNPA  said,  the 
issue  at  this  time  is  moot  because  the 
publishers’  group  successfully  defeated  a 
state  bill  that  would  have  extended  the 
county’s  ability  to  offer  the  information 
on  a  for-profit,  online  service. 

“This  is  a  classic  case  of  losing  the  bat¬ 
tle  after  winning  the  war,”  said  CNPA  gen¬ 
eral  counsel  Tom  Newton.  “The  county 
will  have  to  go  back  to  the  legislature 
next  year  if  it  wants  to  continue  its  pro¬ 
grams  to  sell  public  records  to  the  high¬ 
est  bidder.  CNPA  would  obviously 
oppose  such  an  attempt.” 

Still,  he  noted,  both  CNPA  and  the 
Times  are  studying  the  possibility  of  an 
appeal  of  Paez’s  ruling. 


“We  know  whatever 
we  put  up  there  is  in 
danger  of  being 
downloaded” 

—  Bob  Kern, 

content/acquisitions  manager, 
IN  Jersey 
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The  Most  Comprehensive  Source  of  Information  About  Newspapers  and 
the  Newspaper  Industry  Worldwide 

» The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and 
ENHANCED  FEATURES: 

•  NEW!  E-Mail  and  Web  site  listings  are  now 
part  of  the  standard  data  included  for  dailies 
in  the  U.S.  and  Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic 
and  Jewish  weeklies. 

•  NEW!  Interactive  products  and  services 
listings. 

•  EXPANDED  Foreign  correspondents  in 
the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings, 
including  national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group 
affiliation  AND  newspaper  rep  (CD-ROM  with 
listing  capabilities). 

•  ENHANCED,  user-friendly  exporting 
functions  (CD-ROM  with  listing  capabilities). 


PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and 
Special  Newspapers 

•  Section  III  -  Canadian  Newspa¬ 
pers 


•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and 
Syndicated  Services 

•  Section  VI  -  Newspaper 
Equipment/Interactive 
Products  and  Sen/ices 


Find  the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  address,  phone  and  fax  numbers.  Data 
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BY  DAVID  ASTOR 


The  Mail  Prerogative 
Is  Losing  Popularity 


Suzanne  Whelton 


There  has  been  a  lot 

of  talk  about  electron¬ 
ic  transmission  of  syn¬ 
dicated  cartoons  to 
newspapers,  and 
things  are  certainly  advancing  in 
that  area. 

At  the  same  time,  things  are 
advancing  rapidly  in  a  les,s-publi- 
cized  area  of  digital  delivery;  that 
of  cartoonist  to  syndicate. 

Indeed,  many  editorial  cartoon¬ 
ists  and  a  growing  number  of  comic  creators  have 
said  goodbye  to  mail  delivery. 

Some  cartoonists  have  taken  the  initiative  to  buy 
and  learn  the  scanner,  computer  and  modem  that 
many  electronic  filers  use.  Others  have  been  influ¬ 
enced  by  their  syndicates  to  make  the  digital  push. 

In  fact,Tribune  Media  Services  loans  some  of  its 
cartoonists  computer  equipment,  helps  with  the 
installation,  provides  written  instructions  on  filing 
electronically  (via  a  toll-free  TMS  line),  and  gives 
tech  support.  Several  other  syndicates  are  also 
helping  their  cartoonists  go  digital. 

All  this  obviously  costs  money,  but  there  are  sig¬ 
nificant  savings  in  postage  expenses  and  overnight 
express  bills. 

“It  makes  fmancial  sense  to  us,”  said  TMS  editor 
Mark  Mathes. 

He  and  others  who  were  interviewed 
cited  several  additional  advantages  to  til¬ 
ing  electronically  —  including  easier 
editing,  less  paper  to  process,  and  elimi¬ 
nation  of  the  need  for  cartoonists  to 
mail  their  original  art.  (Of  course,  cre¬ 
ators  who  fax  or  mail  stats  to  syndicates 
also  keep  their  originals,  and  those  who 
draw  on  computer  have  no  originals  to 
keep  in  the  first  place!) 

Then  there  is  the  all-important  advan¬ 
tage  of  timeliness. 

“The  faster  a  cartoon  gets  to  us,  the 
faster  we  can  get  it  out  to  clients,”  said 
Copley  News  Service  national  sales 
director  Dean  Abbott. 

“A  newspaper  client  can  have  an  edi¬ 
torial  cartoon  the  same  day  as  the  home 
newspaper,”  added  Mathes.  “It’s  like  fresh 
produce.You  have  to  move  it  to  maricet 
quickly.” 

Timeliness  is  a  big  reason  why  elec¬ 
tronic  delivery  is  being  used  by  a  larger 


Many  editorial 
carioons  and  a 
growing  number 
of  comics  are 
being  sent 
electronically  to 
syndicates  • 


percentage  of  editorial  cartoonists 
than  comic  creators.  As  Los 
Angeles  Times  Syndicate  (lATS) 
vice  president/general  manager 
Steve  Christensen  noted,  editorial 
cartoonists  are  “writing  and  draw¬ 
ing  to  events,”  while  most  comic 
creators  have  a  less  topical 
approach. 

“There’s  not  the  same  pressure 
to  get  comics  electronically,”  said 
Chronicle  Features  editor/general 
manager  Stuart  Dodds.  “The  time  element  is  differ¬ 
ent.” 

“Comic  cartoonists  generally  submit  material  six 
or  seven  weeks  in  advance  of  publication,”  noted 
King  Features  Syndicate  director  of  operations  Paul 
Eberhart. 

Another  reason  why  more  editorial  cartoonists 
send  their  worit  electronically  is  that  they  are  usu¬ 
ally  on  the  staff  of  a  newspaper,  and  thus  have 
access  to  the  newspaper’s  computer  equipment. 

But  not  every  editorial  cartoonist  is  a  digital 
deliverer,  although  some  syndicates  are  at  or  near  a 
10096-participation  level. 

For  instance,  all  12  editorial  cartoonists  at  United 
Media  and  all  eight  at  Copley  send  electronically,  as 
do  “virtually  all”  12  at  TMS  and  “almost  all”  the  ones 
at  LATS. 

Also,  seven  of  the  nine  editorial  car¬ 
toonists  at  Universal  Press  Syndicate 
deliver  digitally  (with  the  two  excep¬ 
tions  being  Jules  Feiffer  and  Barbara 
Brandon,  who  do  weekly  editorial  car¬ 
toon/comic  hybrids).Two  of  the  four 
individually  distributed  King  editorial 
cartoonists  —  but  none  of  the  12  in  the 
“Best  and  Wittiest”  package  —  send  elec¬ 
tronically.  None  of  the  seven  Creators 
Syndicate  editorial  cartoonists  deliver 
digitally,  although  executive  vice  presi¬ 
dent  Anita  Tobias  reported  that  one  will 
start  doing  so  by  January'  and  the  other 
six  will  probably  come  on  within  a  few 
months  after  that. 

At  the  Cartoonists  &  Writers 
Syndicate,  electronic  delivery  is  used  by 
both  of  its  U.S.  editorial  cartoonists  but 
fewer  than  10%  of  its  150  international 
contributors  —  some  of  whom  are 
based  in  relatively  low-tech  countries. 

“But  I  wouldn’t  be  surprised  if  more  Dean  Abbott 
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than  50%  transmitted  elec¬ 
tronically  by  the  end  of 
1997,”  said  CWS  vice  presi¬ 
dent  and  editor  Jens 
Robinson. 

Indeed,  most  interviewees 
said  the  number  of  cartoon¬ 
ists  using  digital  delivery  will 
continue  to  increase.This 
also  goes  for  comic  creators, 
because  while  timeliness  is 
not  crucial  for  strips  without 
“Doonesbury”-type  commentary,  elec¬ 
tronic  transmission  makes  pagination 
of  funny  pages  easier  and  may  save 
money. 

Comic  creators  sending  electronically 
to  their  syndicates  include  about  50%  of 
those  at  United,  more  than  25%  atTMS, 
almost  15%  at  King  and  more  than  10% 
at  Universal. 

Mathes  of  TMS  also  noted  that  “just 
about  all”  of  the  syndicate’s  comic  writ¬ 
ers  who  collaborate  with  artists  use  e- 
mail  to  submit  their  scripts  to  the  syndi¬ 
cate  for  editing. 

“We  can  shoot  it  back  in  a  clean  doc¬ 
ument  without  scribbles,”  he  said. 

While  numerous  creators  go  the  scan¬ 
ner/computer/modem  route  to  send  a 
cartoon,  some  use  other  electronic 
methods.  One  is  e-mail  delivery, 
although  that  has  the  potential  of 
scrambling  or  fragmenting  art. 

Then  there  is  Wiley  Miller’s  method 
of  mailing  his  daily  “Non  Sequitur” 
comic  by  SyQuest  disc.This  costs  less  in 
postage  than  sending  the  comic  on 
paper,  said  Washington  Post  Writers 
Group  (WPWG)  operations  manager 
Suzanne  Whelton,  who  added  that 
newspapers  ultimately  get  a  sharper 
image  because  one  generation  of  copy¬ 
ing  is  eliminated. 

Whelton  said  Wiley  sends  his  Sunday 
“Non  Sequitur”  strip  to  Feature  Services 
(formerly  Koessler  Graphics)  via  e-mail. 

As  noted  before,  some  syndicates 
press  harder  than  others  to  get  their 
cartoonists  to  go  electronic. 

“We  really  made  a  push  in  the  first 
half  of  1996  to  get  all  our  features  in 
here  digitally,”  said  Christensen  of  LATS. 
“Everybody  has  been  cooperative  and 
everybody  wants  to  do  it.” 

Several  other  syndicates  urge  their 
editorial  cartoonists  to  deliver  electroni¬ 
cally  a  lot  more  strongly  than  they  urge 
their  comic  creators  to  do  so. 

But  many  syndicates,  at  least  for  the 
time  being,  allow  their  artists  to  choose 
the  delivery  method. 


no  diminution  at  all.  Which  is 
more  than  can  be  said  for 
another  speedy  delivery 
method:  the  fax. 

“The  quality  on  a  top-of- 
the-line  fax  is  excellent,” 
Robinson  said.  “But  electronic 
transmission  is  better  than 
the  best  fax.” 

He  added  that  some  edi¬ 
tors  may  miss  the  tactile  sen¬ 
sation  of  holding  a  cartoon 
they  have  grabbed  off  a  fax  or  removed 
from  an  envelope.  “But  it’s  probably 
something  people  can  adjust  to,” 
Robinson  remarked. 

Syndicates  have  also  adjusted  to  the 
fact  that  a  rapidly  growing  number  of 
newspapers  no  longer  want  cartoons  by 
mail. 

“Better  than  50%  of  our  daily  clients 
get  editorial  cartoons  electronically,”  said 
Abbott  of  Copley. 

“As  newspapers  get  more  and  more 
electronic  themselves,  they’re  finding  it 
easier  to  deal  with  an  electronic  prod¬ 
uct,”  added  Roush.  “Our  bulletin  board 


Paul  Eberhart 


Anita  Tobias 


Jens  Robinson 


“It’s  up  to  the  cartoonist,”  said 
WTielton  of  WPWG. 

“We  ll  work  with  a  cartoonist  who 
prefers  to  stay  with  traditional  delivery,” 
added  Eberhart  of  King. 

“It  doesn’t  bother  us  one  way  or 
another,”  said  Universal  managing  editor 
Sue  Roush.  “Electronic  delivery  is  not 
something  we  require.” 

“We  try  to  do  what  cartoonists  want,” 
said  United  managing  editor  of  comic 
art  Amy  Lago.“We  love  getting  cartoons 
any  way  we  can.  Just  send  them  on 
time!” 

Mathes  did  note  that  no  TMS  cartoon¬ 
ist  using  electronic  transmission  has 
expressed  a  desire  to  go  back  to  mail. 

“I  don’t  think  any  of  them  long  for 
the  old  days  of  first-class  or  overnight 
mail  delivery,”  he  said. 

Any  drawbacks  to  electronic  transmis¬ 
sion?  Most  interviewees  agreed  that  the 
advantages  far  outweigh  any  disadvan¬ 
tages,  but  they  did  mention  a  couple  of 
things. 

Lago  said  some  cartoonists  wait  until 
the  very  last  minute  to  deliver  electroni¬ 
cally,  which  can  create  problems  if  there 
is  a  computer  difficulty.  So  United  and  at 
least  a  couple  of  other  syndicates  try, 
where  possible,  to  set  deadlines  a  day 
early  to  allow  time  for  overnight  mail 
delivery  in  a  pinch. 

A  couple  of  interviewees  also  said 
that  electronic  delivery  might  cause  a 
cartoon  to  lose  a  bit  of  quality. 

“Digital  reproduction  can’t  always 
pick  up  every  nuance  that  photographic 
reproduction  can,”  said  Lago,  while 
adding  that  most  readers  wouldn’t 
notice  the  difference. 

If  some  diminution  is  seen,  she  con¬ 
tinued,  United  tries  to  rectify  the  situa¬ 
tion  —  perhaps  by  having  the  cartoon 
scatmed  at  a  higher  resolution. 

“We’ve  been  very,  very  careful  about 
maintaining  the  quality  of  the  art,”  Lago 
said. 

Several  other  syndicate  executives 
stated  that  digital  transmission  causes 


Finish  your 
health  and 
fitness  section 
wifii  a  little  Zip 


Copley  News  Service  now  offers 
the  Health  &  Fitness  and 
Brides  &  Bouquets  special 
features  packages  com- 
pletely  paginated 
with  photos  and 
artonaZip™ 
disk.  At 
Copley,  we’re 
making  great 
packages  even  bet- 
ter  (and  easier  to  use). 
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service  has  been  real  popular.” 

Several  other  syndicates  offer  bulletin 
boards,  too,  and  also  provide  electronic 
transmission  via  such  methods  as  third- 
part>'  deliverers.  Some  are  also  begin¬ 
ning  to  offer  the  option  of  e-mail  trans¬ 
mission,  and  to  think  about  posting  car¬ 
toons  on  their  Web  sites  for  newspapers 
to  access. 

“The  days  of  only  one  or  two  delivery 
methods  are  over.  Everyone  has  their 
own  preferences,”  said  editorial  direc¬ 
tor/general  manager  Alan  Shearer  of 
WPWG,  which  plans  to  provide  e-mail 
transmission  via  Feature  Services  start¬ 
ing  Jan.  1. 

Electronic  delivery  of  cartoons  from 
syndicates  to  newspapers  obviously  has 
several  of  the  advantages  of  electronic 
delivery  from  cartoonists  to  syndicates. 
For  instance,  newspapers  get  cartoons 
quicker  and  may  pay  less  in  delivery 
costs. 

But  these  costs  might  not  be  reduced 
quite  as  much  as  some  newspapers  would 
like.  Syndicate  executives  said  there  are 
obvious  savings  in  postage,  but  added 
that  syndicates  still  have  to  buy  and  main¬ 
tain  computer  equipment,  scan  in  cartoons 
that  weren’t  sent  in  electronically,  etc. 

“The  delivery  costs  papers  pay  will 
go  down  somewhat,”  Dodds  said.  “We 
want  to  be  fair.  But  some  of  the  costs 
have  to  be  passed  on.” 

Actually,  at  least  a  couple  of  syndicate 
executives  are  not  sure  that  the  advan¬ 
tages  of  electronic  delivery  include 
reduced  expenses. 

“What  you  save  on  mailing  you  prob¬ 
ably  spend  on  other  costs,”  Eberhart 
said.  “The  object  is  to  keep  it  a  wash.” 

“At  best  it’s  a  break-even,”  agreed 
Tobias. 

Electronic  transmission  can  be  espe¬ 
cially  helpful  in  countries  where  the 
mail  is  slower. 

“It’s  a  huge  leap  forward  for  us  over¬ 
seas,”  remadced  Christensen  of  LATS. 

“We  have  a  heavy  international  pres¬ 
ence.” 

Wherever  cartoons  are  sent,  “there 
will  always  be  a  mail  option,”  said 
Abbott.  But  digital  transmission  is  defi¬ 
nitely  the  wave  of  the  future  —  even 
though  it  can  be  a  hassle  at  first  to  learn 
the  technology. 

“I  think  we’re  all  going  kicking  and 
screaming  into  new  ways  of  serving  our 
customers  and  dealing  with  talent,” 
observed  Whelton.  “Once  we  take  the 
plunge,  we’re  going  to  find  electronic 
delivery  makes  our  lives  easier.” 


American  Color 
Buying  Its  Rival 

American  color  (ac),  the  digital 

imaging  and  prepress  division  of 
Sullivan  Communications,  is  acquiring 
Feature  Services. 

FS,  formerly  known  as  Koessler 
Graphics,  specializes  in  the  colorization 
and  distribution  of  Sunday  and  daily 
comics.  The  23-f)erson  company  is  based 
in  Buffalo,  N.Y. 

The  Phoenix-based  AC,  which  has  18 
U.S.  facilities,  provides  electronic  comics 
and  digital  assembly  of  comics  pages 
through  its  “FunNe”  and  “FunNe  Pager” 
programs.  Its  Sullivan  Graphics  affiliate 
prints  Sunday  comics  sections. 


Named  In  Sales 

Tribune  media  services  has 

named  Mary  Beth  Pacer  a  sales  rep¬ 
resentative  and  Bob  Hurst  a  sales  admin¬ 
istrator. 

Pacer  will  be  responsible  for  the  sale 
of  TMS  features  and  Knight-Ridder/ 
Tribune  Information  Services  products 
to  newspapers  and  electronic  media  in 
the  Midwest. 


She  joined  TMS  in  1991  from  the 
Chicago  Tribune. 


Hurst  will  be 
responsible  for 
client  sales  sup¬ 
port  and  reprint 
sales  for  TMS  fea¬ 
tures  and  KRT 
products. 

The  former 
sportswriter  also 
joined  TMS  in 


1991.  Mary  Beth  Pacer 


Hoping  To  Ride 

CCnp  HANKS  A  MILUON”  columnist 
1  Percy  Ross  of  Creators  Syndicate 
is  offering  a  special  Christmas  column 
this  week. 


:  Nancy  Webber 


His  feature  usu¬ 
ally  consists  of  let¬ 
ters  from  readers 
seeking  financial 
help,  along  with 
Ross’s  mostly  affir¬ 
mative  replies.  But 
the  Christmas 
piece  —  written 
by  Nancy  Webber, 
Ross’s  personal 
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editor  —  is  in  essay  form. 

It  tells  the  story  of  a  9-year-old  named 
Jimmy  who  asked  Ross  for  a  red  bicycle. 
The  columnist  came  to  deliver  it,  and 
learned  the  boy  had  muscular  dystrophy 
and  couldn’t  ride  a  bike.  When  Ross 
asked  why  he  had  requested  something 
he  couldn’t  use,  Jimmy  replied,  “God 
gave  us  baby  Jesus  to  give  us  hope.  I 
hope  they  someday  find  a  cure  for  my 
disease,  and  when  they  do.  I’m  going  to 
ride  my  new  red  bike!” 

Award  Winners 

Mike  RAMIREZ  of  the  Memphis  Cont- 
mercial  Appeal 
and  Copley  News  Ser¬ 
vice  has  won  the  19% 

Mencken  Award  for 
best  editorial  cartoon 
from  the  Free  Press 
Association. 

The  cartoon  shows 
U.S.  Attorney  General 
Janet  Reno  trying  to 
explain  the  Branch  Mike  Ramirez 
Davidian  siege  in 
Waco,Texas. 

Also,  “My  Pet  World” 
columnist  Steve  Dale 
of  Tribune  Media  Ser¬ 
vices  was  given  Alpo’s 
1996  Pawlitzer  Prize 
for  his  writing  about 
dogs  and  coverage  of 
the  Alpo  Canine  Fris- 
bee  Disc  Champion¬ 
ships.  Steve  Dale 


yiJfc 


Steve  Dole 


Publishing  News 

UT>IZARRO”  CARTOONIST  DAN 
J3Piraro  of  Universal  Press  Syndicate 
has  a  new  collection  out  called  Bizarro 
No.  10  (Andrews  and  McMeel). 

Another  Universal  creator,  columnist 
Chuck  Shepherd,  has  authored  an  A&M 
collection  called  The  Concrete  Enema 
and  Other  News  of  the  Weird  Classics. 

Also,  humor  columnist  Mike 
Drummond  of  Clear  Creek  Features 
Syndicate  has  a  collection  out  called 
Coping  in  the  Country  (Clear  Creek 
Press,  Rough  &  Ready,  Calif.).  Drummond 
is  a  former  urbanite  who  moved  to 
California’s  Sierra  foothills. 

And  Flattop:  The  Whole  Story  has 
been  published  by  Spec  Productions,  the 
Manitou  Springs,  Colo.,  company  known 
for  its  comics-related  magazines  such  as 
Dick  Tracy. 
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October  1996  Advertising  Data 
Supplied  By  Newspapers 


1996 

FULL  PART 

RUN  RUN 

1995 

FLILL  PART 

RUN  RUN 

ALBANY.  N.Y. 

Times  Unlon-a/d 

ROP  Local . 

...  25,676 

27,372 

Preprint  Local 

20,308 

39,068 

ROP  National . 

3,496 

4,291 

Preprint  National . 

570 

780 

Classified,.. 

35,149 

33,681 

Total . 

..  85,199 

105,192 

Times  Union-S 

ROP  Local . 

...  16,082 

14,635 

Preprint  Local . 

80,985 

74,320 

ROP  National . 

1,869 

1,457 

Preprint  National . 

19,140 

18,980 

Classified.. 

17,437 

15,038 

Total . 

..  135,513 

124,430 

GRAND  TOTAL. 

..  220,712 

229,622 

YEAR  TO  DATE. 

.,  2,316,255 

2,298,236 

ALBANY,  ORE. 


1996  1995 

FULL  PART  FUU  PART 
RUN  RUN  RUN  RUN 


CASA  GRANDE,  ARIZ. 


Dispatch-e 


ROP  Local . 

18,199 

17,120 

ROP  National . 

448 

854 

Display  Classified . 

3,128 

2,098 

In-Column  Classified . 

8,600 

7,052 

GRAND  TOTAL... 

30,375 

27,124 

YEAR  TO  DATE... 

233,285 

244,862 

CHAMPAIGN,  ILL 

News  Gazette-eS 


ROP  Local . 

41,702 

977 

43,159 

831 

Preprint  Local 

100,233 

54,309 

132,612 

57,276 

ROP  National . 

2,797 

1,576 

Preprint  National . 

18.318 

23,994 

Classified 

34.459 

32,556 

1,615 

GRAND  TOTAL,. 

.  197,509 

55,286 

233,897 

59,722 

YEAR  TO  DATE.. 

.  1,826,076 

448,546  1,993,759 

453,421 

1996  1995 


FUU 

RUN 

PART 

RUN 

FUU 

RUN 

PART 

RUN 

News  Senbnel-e 

ROP  Local . 

28,332 

7,077 

33,947 

4,893 

Preprint  Local . 

12,482 

67,302 

26,935 

58.790 

ROP  National . 

1,991 

3,042 

80 

Preprint  National . 

88 

88 

Cl^fied . 

58,559 

1,163 

49,615 

1,991 

Total . 

101,364 

75,630 

113,627 

65,754 

Journal  Gazette-S 

ROP  Local . 

11.906 

10,802 

Preprint  Local . 

26,489 

72,652 

26,064 

73,932 

ROP  National . 

1224 

1,255 

Preprint  National . 

16,565 

696 

17,112 

1,347 

Classified . 

30,871 

28,394 

112 

Total . 

87,055 

73,348 

83,627 

75,391 

GRAND  TOTAL,., 

290,153 

230,720 

311,951 

207,425 

YEAR  TO  DATE...  2,277,649  1,859,593  2,522,299  1,695,395 

GREENSBURG,  PA. 


Democrat-Herald-e 


ROP  Local . 

20,536 

18,685 

ROP  National . 

120 

169 

Classified . 

22,962 

23,209 

GRAND  TOTAL... 

43,618 

42,063 

YEAR  TO  DATE... 

460,153 

477,300 

ALBUQUERQUE,  N.M. 


Joumal-m 


ROP  Lxal . 

42,227 

42,789 

Preprint  Local 

14,835 

36,120 

2.580 

30,573 

ROP  Nalional . 

1,222 

1.245 

Preprint  National . 

129 

Display  Classified . 

14,887 

18,339 

In-Column  Classified . 

30,586 

26.688 

Total . 

103,757 

36,249 

91,641 

30,573 

Tribune-e 

ROP  Local . 

29,773 

30,535 

Preprint  Locai . 

12,642 

19.350 

6,450 

15,996 

ROPNationai . 

1,161 

1,109 

Display  Classified . 

14,181 

15,867 

In-Column  Classified . 

30,586 

26,688 

Total . 

88,343 

19,350 

80,649 

15,996 

Joumal-S 

ROP  Local . 

12,864 

13,976 

Preprint  Local . 

27,477 

33,540 

11.223 

67,596 

ROP  National 

944 

1,192 

Preprint  National . 

17544 

23,478 

Display  Classified . 

12,200 

16,497 

In-Column  Classified . 

14,525 

15,844 

Total . 

85,554 

33,540 

82,210 

67,596 

GRAND  TOTAL,.. 

.  277,654 

89,139 

254,500 

114,165 

YEAR  TO  DATE... 

.  2,508,032 

791,866  2,367,910 

937,691 

BENNINGTON,  VT 

Banner-m 


ROP  Local . 

8,348 

7,224 

Preprint  Locai . 

1,599 

1,384 

ROPNationai . 

158 

224 

Preprint  Nalional . 

184 

80 

Display  Classified 

4,236 

5.855 

In-Column  Classified . 

7,332 

4,817 

GRAND  TOTAL.., 

21,857 

19,584 

YEAR  TO  DATE,.. 

N/A 

•Indicates  newspapers  reporting  figures  in  lines. 


CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local . 

28,512 

28,897 

Preprint  Local . 

30,160 

22,691 

ROPNationai . 

72 

50 

Classified 

10,370 

12,021 

GRAND  TOTAL,.. 

69,114 

63,659 

YEAR  TO  DATE... 

561,833 

553,956 

ERIE,  PA. 

Times-e 

ROP  Local . 

61,056 

20.928 

Preprint  Local 

37,491 

31,664 

ROPNationai . 

1,434 

2,058 

Preprint  Nalional . 

504 

88 

Classified 

35,458 

30.381 

Total . 

.  135,943 

85,119 

Times-S 

ROP  Local . 

8,267 

9.852 

Preprint  Local . 

75,436 

108,114 

ROP  National 

1,142 

727 

Preprint  National . 

10,092 

12,805 

Classified . 

18,092 

21,936 

ToUl . 

.  113,029 

153,434 

GRAND  TOTAL,. 

.  248,972 

238,553 

YEAR  TO  DATE.. 

.  2,049,417 

2,012,181 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local .  108.254  155,158  108,287  147,048 

Preprint  Local .  24,880  60,466  33,856  80,902 

ROP  National .  20,124  5,468  16,861  5,490 

Preprint  National .  18,870  1,662  19,500  808 

Classified .  171,362  63,862  182,862  57,892 


GRAND  TOTAL...  343,490  286,616  361,366  292,140 
YEAR  TO  DATE.,,  3,626,105  3,086,505  3,785,577  3,017,988 


FORT  WAYNE,  IND. 


Journal  Gazette-m 
ROP  Local . 

27,884 

7,077 

33,876 

4,893 

Preprint  Local . 

12,482 

73,414 

26.935 

59,316 

ROP  Nalional . 

1,899 

2.965 

80 

Preprint  National . 

88 

88 

Classified . 

59,469 

1,163 

50,833 

1,991 

Total . 

.  101,734 

81,742 

114,697 

66,280 

Tribune-Review-m 


ROP  Local . 

27,067 

24,715 

Preprint  Local . 

28.282 

11,801 

25,888 

11,945 

ROP  National . 

924 

1,833 

Display  Classified . 

17,811 

16,035 

In-Column  Classified . 

40,743 

35,448 

Total . 

114,827 

11,801 

103,919 

11,945 

Tribune-Review-S 

ROP  Local . 

22,940 

30,681 

Preprint  Local . 

42.638 

23243 

51,118 

29,073 

ROPNationai . 

587 

497 

Preprint  National . 

13,259 

17,680 

Display  Classified . 

22,180 

23.028 

in-Cokimn  Classified . 

17,027 

19,068 

Total . . 

118,631 

23,243 

142,072 

29,073 

GRAND  TOTAL,,. 

233,458 

35,044 

245,991 

41,018 

YEAR  TO  DATE.. 

2,105,442 

346,522  2,121,798 

268,506 

JACKSONVILLE,  FLA. 

Florida  Times-Union-mS 


ROP  Local .  59,687  29,687  55,925  31,102 

Preprint  Local .  119,712  140,094 

ROP  National .  10,938  10,995 

Preprint  National .  21,672  24,768 

Classified .  87.508  79,600 


GRAND  TOTAL..,  299,517  29,687  311,382  31,102 

YEAR  TO  DATE...  2,828,932  319,322  2,874,740  318,184 


LOUISVILLE,  KY. 

Courier-Journal-a/d 


ROP  Local .  49,377  9,576  39,088  17,325 

Preprint  Local .  60,458  49,965 

ROP  National  2,412  1,024 

Classified .  54,338  25,498  35,474  22,136 

Total .  106,127  95,532  75,586  89,446 

Courier-Joumal-S 

ROP  Local .  20,275  120  24,696  245 

Preprint  Local .  57,190  76,910 

ROP  National .  644  1,055 

Preprint  National .  12,922  16,490 

Classified .  21,718  22,238 

Total .  42,637  70,232  47,989  93,645 

GRAND  TOTAL...  148,764  165,764  123,575  183,091 


YEAR  TO  DATE,,,  1,300,054  1,553,533  1,147,661  1,615,853 
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AD  DATA 


MANCHESTER,  N.H. 


ROP  Local . 

35,000 

34,565 

ROP  National . 

868 

2,594 

Classified . 

32,185 

29,797 

Total . 

68,053 

66,956 

News-S 

ROP  Local . 

16,790 

19,572 

ROP  National . 

1,115 

344 

Classified . 

22,832 

24,385 

Total . 

40,737 

44,301 

GRAND  TOTAL.. 

108,790 

111,257 

YEAR  TO  DATE.. 

1,035,027 

1,037,783 

MEDICINE  HAT,  ALBERTA 

News-m* 

ROP  Local . 

.  437,246 

556,786 

ROP  National . 

153,087 

107,017 

Classified . 

222,157 

268,815 

GRAND  TOTAL.. 

812,490 

932,618 

YEAR  TO  DATE.. 

N/A 

NASHVILLE,  TENN. 


Tennessean-m 

ROP  Local .  45,740 

Preprint  Local .  26.921 

ROP  National .  3,021 

Classified .  54,425 

Total .  130,107 


Banner-e 

ROP  Local . 

Preprint  Local.. 
ROP  National  ... 
Classified . 


Total .  108,020 

Tennessean-S 

ROP  Local .  25  281 

Preprint  Local  47,167 

ROP  National .  2,115 

Preprint  National .  15,616 

Classilied .  31,132 

Total .  121,311 

GRAND  TOTAL...  359,438 
YEAR  TO  DATE...  2,891,452 


NORTH  BAY,  ONTARIO 


ROP  Local . 

27,376 

15,263 

Preprint  Local . 

55,826 

59,480 

ROP  National . 

8.288 

5,438 

Preprint  National . 

2,466 

2,556 

Classified . 

23,138 

14,017 

GRAND  TOTAL.. 

.  117,094 

96,754 

YEAR  TO  DATE.. 

.  1,084,971 

886,137 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette-e 


ROP  Local . 

44,555 

38,698 

Preprint  Local . 

30,315 

25,929 

26,316 

31,476 

Preprint  National . 

774 

903 

Classified... 

14,059 

13,105 

GRAND  TOTAL... 

89,703 

25,929 

79,022 

31,476 

YEAR  TO  DATE... 

745,267 

303,408 

800,864 

306,891 

1996  1995 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


PORTLAND,  MAINE 


Press  Herald-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified.. 


29,454  3,218  38,421 

19,304  15,821 

1,779  1,449 

302  108 

20,980  13,596 


Total .  71,819  3,218  69,395  2,666 

Telegram-S 

ROP  Local .  21.464  23,014 

Preprint  Local .  43,933  48,863 

ROP  National .  1,441  442 

Preprint  National .  5,417  5,280 

Classified..  21,653  26,422 

Total .  93,908  104,021 

GRAND  TOTAL...  165,727  3,218  173,416  2,666 

YEAR  TO  DATE. . .  1 ,363,802  23,1 22  1 ,434,206  23,391 


PROVIDENCE,  R.l. 

Journal-Bulletin-a/d 


ROP  Local . 

...  35,696 

29,979 

33,264 

23,155 

Preprint  Local . 

10,690 

84,207 

11,265 

95,079 

ROP  National . 

3,653 

137 

2,982 

137 

Preprint  National . 

363 

5,148 

233 

6,537 

Classified. 

31,618 

1,629 

30,718 

1,286 

Total . 

..  82.020 

121,100 

78,462 

126,194 

Journal-S 

ROP  Local . 

...  21,143 

24,887 

558 

Preprint  Local . 

57,438 

60,499 

69,719 

99,366 

ROP  National . 

2,201 

1,961 

Preprint  National . 

13,883 

128 

17,015 

Classified. 

13,885 

15,921 

222 

Total . 

..  108,550 

60,627 

129,503 

100,646 

GRAND  TOTAL. 

.,  190,570 

181,727 

207,965 

226,840 

YEAR  TO  DATE. 

N/A 

READING,  PA. 

Times  &  Eagle-m/e 

ROP  Local . 

...  44,694 

38,115 

Preprint  Local . 

29,790 

20,380 

ROP  National . 

505 

349 

Classified. 

38,305 

33,692 

Total .  113,294 


Preprint  Local 

7.585 

50.210  21.099 

45,186 

ROP  National . 

13,761 

13,996 

Preprint  National . 

13,050 

13,500 

Classified. 

24,285 

27,417 

Total . 

.  89,966 

50,210  101,252 

45,186 

GRAND  TDTAL.. 

.  203,260 

50,210  193,788 

45,186 

YEAR  TO  DATE.. 

.  1,827,284 

324,115  1,855,042 

282,851 

RENO,  NEV. 

Gazette- Journal-m 

ROP  Local . 

78,109 

81,192 

Preprint  Local 

136,102 

132,782 

ROP  National . 

2,582 

1,856 

Preprint  National . 

12,728 

13.075 

Classified 

75,492 

80,265 

GRAND  TDTAL.. 

.  305,013 

309,170 

YEAR  TD  DATE.. 

.  2.542,037 

2,657,093 

RICHMOND,  VA. 


*Indicates  newspapers  reporting  figures  in  lines. 


Times-Dispatch-m 

ROP  Local . .  49,764  8,342  47,331  11,015 

Preprint  Local .  21,868  2,210  19,079  1,455 


1996 

1995 

FULI. 

PART 

FULL 

PART 

RllN 

RUN 

RUN 

RliN 

ROP  National . 

3,314 

3,112 

Preprint  National . 

13 

80 

Classified . 

44,223 

45,741 

Total . 

119,169 

10,565 

115,343 

12,470 

Times-Dispatch-S 

ROP  Local . 

20,368 

21,449 

Preprint  Local . 

26,300 

5.367 

30,274 

1,618 

ROP  National . 

847 

634 

6 

Preprint  National . 

13,722 

13,652 

Classified . 

29,663 

26,540 

Total . 

90,900 

5,367 

92,549 

1,624 

GRAND  TOTAL.,. 

210,069 

15.932 

207,892 

14,094 

YEAR  TO  DATE... 

1,734,595 

117  346  1,761,971 

107,336 

RIVERSIDE,  CALIF. 

Press-Enterprise-m 

ROP  Local . 

58,730 

58,211 

58,087 

27,732 

ROP  National . 

8,222 

1,605 

7,684 

801 

Classified . 

85,613 

16,473 

93,991 

3,932 

GRAND  TOTAL... 

152,565 

76,289 

159,762 

32,465 

YEAR  TO  DATE... 

1,469,919 

488,765  1,567,901 

293,386 

SAN  BERNARDINO,  CALIF. 

Sun-m 

ROP  Local . 

51,523 

43,208 

Preprint  Local . 

43,888 

52,962 

ROP  National . 

6,807 

6,742 

Preprint  National . 

7,124 

14,238 

Classified . 

71,717 

72,115 

GRAND  TOTAL... 

181,059 

189,265 

YEAR  TO  DATE... 

1,515,226 

1,826,673 

SAN  DIEGO,  CALIF. 

Union  Tribune-mS 

ROP  Local . 

143,734 

23,691 

155,200 

22,500 

ROP  National . 

23,017 

1,001 

20,895 

1,353 

Classified . 

125,903 

16,925 

115,776 

15,913 

GRAND  TOTAL... 

292,704 

41,617 

291,871 

39,766 

YEAR  TO  DATE.. 

2,353,268 

380,222  2,478,809 

346,322 

SAN  FRANCISCO,  CALIF. 

Chronicle-m 

ROP  Local . 

32,920 

8,669 

35,697 

8,413 

Preprint  Local . 

50,826 

44,560 

ROP  National . 

15,309 

338 

12,298 

1,381 

Preprint  National . 

2,600 

Classilied . 

41,483 

32,601 

Total . 

140,538 

9,007 

127,756 

9,794 

Examiner-e 

ROP  Local . 

31,511 

7.874 

34,996 

7,864 

Preprint  Local . 

50,826 

44,560 

ROP  National . 

14,845 

160 

11,985 

949 

Preprint  National . 

2,600 

Classified . 

40,965 

32,033 

Total . 

138,147 

8,034 

126,174 

8,813 

:  Examiner/Chronicle-S 

:  ROP  Local . 

20,073 

3,917 

23,263 

4,061 

:  Preprint  Local . 

73,304 

74,226 

:  ROP  National . 

10,933 

163 

9,429 

799 

:  Preprint  National . 

18,980 

19,760 

:  Classified . 

26,310 

21,089 

:  Total . 

149,600 

4,080 

147,767 

4,860 

GRAND  TOTAL.. 

428,285 

21,121 

401,697 

23,467 

YEAR  TO  DATE.. 

4,139,380 

217,699  4,114,770 

231,152 
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Directories  from  E&P. 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 

Name _ 


Company. 


Street  Address. 


City. 


(Son)(  no  defvsrias  to  RO.  bates) 

.Stale _ Zip _ 


Phone 


(In  case  vte  have  questons  about  VOS' onto) 


-Fax. 


COLOR 

PUBLICATION 

«  COPIES 

COST/COPY 

TOTAL 

RED 

1996  International 
Year  Book 

$125 

BLUE 

1997  Edttor&Pubusher 
Market  Guide 

$100 

GKEEN 

1997  E&P/FPP  CkJMMUNITY, 
Specialty  and  Free 
Publications  Year  Book 

$99 

*Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment  **Califbmia,  District  of  Columbia, 

New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  restdents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Exp.  Date. 


.Signature. 


Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  □  Service  Irxlustry 

2.  □  Newspaper  Equip.  Mfr. 

1Z  J  Unverstty^’ublic  Library 

3.  □  Syndicate^News 

13.  □  Rnandal 

Service 

14.  J  Retail 

4.  □  Advertising  AgerKy 

15.  J  Public  Transportation 

5.  □  Public  Relations  Rmn 

ia  □  Individual 

6.  J  Legal  Rrm 

17.  □  Publishing  Other  Than 

7.  □  Govemmerrt 

Newspaper 

a  □  Mfr. -General 

ia  □  Real  Estate 

9.  J  Mfr.- Auto  &  Truck 

19.  □  Other 

10.  □  Mfr.-Food 

Mail  to:  Editor  &  Publisher  Company,  11 W.  19th  St, 
NYC,  NY  10011.  Fax  number :(212)  691-0839. 
e-mail  us  at  ec^)ub@meciainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  htlp7/wvwiMne(fair#aoom 


i;i  \>.VtL ' 


\\\U’ 

WllKKl 


IXHiU. 

BLUfe 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&P. 


Stock  your  library  with  the  indispensable  news¬ 
paper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


RED! 


Editor  &  Publisher 
International  Year  Book. 
The  premier  US  & 
International  directory  of 
daily  and  weekly  news¬ 
papers.  Published  in  two 
volumes,  the  YEAR 
BOOK  includes  price¬ 
less  newspaper  data, 
installed  equipment,  con¬ 
tacts,  phone/Fax  numbers,  e-mail  and  Web  sites. 
Continuously  published  since  1924.  Also  available 
on  CD-ROM  with  or  without  listing  capabilities. 

Call  for  details  and  FREE  demonstration  disk! 


BLUE!  1997  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities  with 
daily  newspapers.  Exclusive  E8(P  rank¬ 
ings  for  all  MSAs,  top  250  daily  newspa¬ 
per  counties  and  cities.  Valuable  '97 
economic  forecasts.  An  indispensable  tool  for 
your  marketing  needs.  Also  available  on  CD-ROM. 
Call  for  more  information. 


GREEN!  ALL  NEW!! 

1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 

Specialty  &  Free  Publications 
Year  Book  Brand-new  directory 

of  US  &  Canadian  weekly, 

community,  free,  niche,  alternative 
and  TMC  publications.  Includes 
newspaper  data,  contacts, 
phone/fax  numbers,  Web  site 
URL,  e-mail  addresses  and  MORE! 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  212-675-4380. 

SATISFACTION  GUARANTEED! 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  AAAIL  PERMIT  NO.  20  NEW  YORK,  NY 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

E^tor(S? 

PUBLISHER 

CIRCULATION  DEPARTMENT 
11  W  19THST. 

NEW>ORKNY  10114-0111 


MEASURED  IN  INCHES 


■ 

1996 

FULL  PART 

RUN  RUN 

1995 

FULL  PART 

RUN  RUN 

SPOKANE,  WASH. 

Spokesman-Review-m 

ROP  Local . 

46,403 

33,906 

Preprint  Local . 

5,722 

12,018 

ROP  Nalional 

3,883 

3,514 

Preprint  National . 

169 

232 

Display  Classitied . 

28,146 

28,444 

In-Column  Classitied . 

14,005 

13,135 

Total . 

98,328 

91,249 

Spokesman-Revlew-S 

ROP  Local .... 

11,969 

13,482 

Preprint  Local 

4,726 

6,584 

ROP  National 

4,722 

5,106 

Preprint  National . 

968 

1,403 

Display  Classitied . 

15,413 

18,978 

In-Column  Classitied . 

3,334 

3,864 

Total . 

41,132 

49,417 

GRAND  TOTAL... 

139,460 

140,666 

YEAR  TO  DATE... 

1,289,652 

1,355,694 

TOLEDO,  OHIO 

Blade-m 

ROP  Local . 

31,976 

8,737 

35,023 

6,013 

PreprinI  Local . 

29,988 

21,357 

ROP  Nalional 

3,933 

286 

2,121 

327 

Preprint  Nalional . 

315 

63 

Clarified . 

21,652 

669 

19,405 

540 

Total . 

87,864 

9,692 

77,969 

6,880 

8lade-S 

ROP  Local . 

15,103 

20,997 

Preprint  Local . 

62,874 

89,334 

ROP  Nalional . 

1,327 

871 

PreprinI  Nalional . 

21,572 

24,948 

Classitied . 

14,646 

16,510 

Total . 

115,622 

152,660 

GRAND  TOTAL... 

203,486 

9,692 

230,629 

6,880 

YEAR  TO  DATE... 

1,838,650 

67,939  1,855,929 

70,118 

TWIN  FALLS,  IDAHO 

Times-News-mS 

ROP  Local ... 

34,947 

28,146 

Preprint  Local . 

104,074 

103,292 

ROP  Nalional . 

91 

141 

Display  Classitied . 

25,789 

26,205 

In-Column  Classitied . 

5,844 

6,092 

GRAND  TOTAL... 

170,745 

163,876 

YEAR  TO  DATE... 

1,573,824 

1,495,021 

WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Local . 

43,931 

6,124 

45,425 

6,157 

PreprinI  Local . 

5,456 

49,556 

8,870 

36,251 

ROP  National . 

5,522 

5,324 

PreprinI  National . 

88 

528 

1,184 

2,1 7C 

Classified . 

55,233 

84 

52,983 

84 

Total . 

110,230 

56,292 

113,786 

44,662 

Journal-S 

ROP  Local .. 

18,205 

1,040 

15,837 

1,54« 

Prepiint  Local . 

16,803 

41,350 

22,494 

41,577 

ROP  National . 

1,372 

352 

1,042 

PreprinI  National . 

15,840 

15,972 

Classitied.... 

27,281 

27,065 

Total . 

79,501 

42,742 

82,410 

43,125 

GRAND  TOTAL.. 

189,731 

99,034 

196,196 

87,787 

YEAR  TO  DATE.. 

1,575,525 

689,843  1,580,472 

633,653 

*lndicatcs  newspapers  reporting  flgures  in  lines. 

IN  BRIEF 


\IRE  director 
\leavesfor 
vjob  at  Sun 

ROSEMARYARMAO  HAS  resigned 
her  position  as  executive  director 
I  of  Investigative  Reporters  and  Editors 
i  to  take  a  job  writing  for  the  Baltimore 
i  Sun. 

I  She  will  leave  her  position  in  mid- 
i  December  to  run  the  5«n’s  Anne 
i  Arundel  County  bureau. 

I  In  a  letter  to  IRE’s  board  of  directors 
i  and  the  dean  of  the  Missouri  School  of 
I  Journalism,  where  IRE  is  headquartered, 
Armao  stated  she  was  leaving  because 
she  can  no  longer  ignore  her  strong 
desire  to  return  to  the  practice  of  jour¬ 
nalism. 

“I  have  an  increasing  homesickness  for 
the  newsroom,”  she  said. 

After  spending  the  last  three  years 
“working  with  great  reporters,  reading 
wonderful  journalism,  and  advocating  in- 
depth  journalism  around  the  world,” 
Armao  said  she  was  now  inspired  “to 
produce  my  own  great  journalism.” 

The  IRE  has  begun  a  national  search 
for  a  new  executive  director. 

Armao  was  the  IRE’s  fifth  executive 
director  since  the  organization  began  20 
years  ago. 

Newspaper 
buying  spree 
could  wane 

The  newspaper  industry’s 

desire  to  acquire  will  wane  in  1997, 
according  to  a  forecast  by  New  York 
investment  banking  firm  AdMedia 
Partners  Inc. 

After  a  two-year  buying  spree  which 
began  in  late  1994,AdMedia  President 
Robert  Garrett  thinks  the  consolidation 
cycle  “has  peaked  and  will  cool  down 
through  most  of  1997.” 

The  reason?  Many  recent  buyers 
need  time  to  assess  or  reorganize  their 
purchases,  said  Garrett. 

“We  expect  some  sell-offs  of  papers 
that  don’t  fit  into  a  purchaser’s  strategic 
plans,  as  well  as  some  swapping  of 
properties  so  they  can  be  clustered  in 
geographic  areas  to  permit  economies 
of  scale,”  he  added. 

The  acquisition  lull,  however,  will  be 


temporary,  predicted  AdMedia  manag¬ 
ing  director  Charles  Wrubel,  who  felt 
the  industry’s  acquisition  fever  will 
again  heat  up  and  extend  well  past  the 
year  2000. 

“Of  approximately  315  independent 
dailies  today,  another  20%  probably  will 
be  sold  by  the  end  of  the  decade,”  said 
Wrubel. 

“And  of  7,000  weeklies  and  smaller 
dailies,  fewer  than  25%  will  still  be 
independent.” 

Pressures  on  independent  owners  to 
sell  drives  the  newspaper  industry’s 
increased  consolidation.Topping  the 
list  are  intensified  competition  for 
advertising  dollars,  circulation  and  read¬ 
ership  declines,  lack  of  capital  for  new 
technology  and  owner  family  concerns, 
such  as  succession  problems  and  estate 
taxes. 

AP  publishes 
Spanish 
style  guide 

The  ASSOCIATED  PRESS  has  pub¬ 
lished  Manual  de  Tecnicas  de 
Redaccion  Periodistica,  a  handbook  of 
writing  techniques  for  Spanish-lan- 
guage  print  and  broadcast  journalists. 

Written  by  veteran  AP  Latin-American 
editor  Jorge  Ignacio  Covarrubias,  the 
50,000-word  text  covers  topics  such  as 
lead  writing,  sources  and  quotes,  struc¬ 
ture  and  connections,  writing  with 
color,  basic  vocabulary,  misused  terms, 
and  use  and  overuse  of  data. 

Pacific  Coast 
Center  moves 

The  freedom  forum  s  Pacific 

Coast  Center  has  moved  from 
Oakland,  Calif.,  to  larger  facilities  in  San 
Francisco. 

The  new  address  and  telephone/fax 
numbers  are:The  Freedom  Forum 
Pacific  Coast  Center,  One  Market  Street, 
Steuart  Tower,  21st  Floor,  San  Francisco, 
Calif.  94105;  telephone  (415)  281-0900; 
fax  (415)  281-3940. 

Felix  Gutierrez,  senior  vice  president 
and  executive  director  of  the  center, 
remains  in  his  current  post,  although  a 
newly  formed  advisory  committee  has 
been  named. 
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FEATURES  AVAILABLE 


_ ASTROLOGY _ 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http: //www.time-dota.com 
e-mail:  star2020@time-data.cam 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

WEEKLY  TEST  DRIVE  column,  avrard- 
vrinning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 


HEALTH,  SPORTS  &  FITNESS 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTECTED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 

HUMOR 

She  tickles  Funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


_ HUMOR _ 

IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
1 19  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)698-6979. 

hltp://wvw.h2net.net/ p/nutshell 

RURAL  700  vrard  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 

FIZZLES 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/  (909)  672-2594 


Good  writing  is  rewriting. 

Truman  Capote 


_ F»UZZL£S _ 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
P.O.  Bax  1 972,  Huntsville,  TX  77342 

WORiD>MIDEWEB 

Time  Data  ASTROLOGY  SELLS 
Brings  readers  to  your  Web  Site 
Larry  VYhitel  (800)  322-5101 


CALL  FOR  OUR  LOW 
CONTRACT  RATES 
(212)  675-4380,  EXT  170 


ANNOUNCEMENTS 


NEV/SPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


KAMEN  &  CO.  GROUP  SERVICES 
Woddwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  vmekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  properly,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho  Gregory  S.  Taylor 
(405)  421-9600 

1 1 5  S.  Broadvray,  Ada,  OK  74820 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123NW13lhSt.,Suite  214-7 
Boca  Raton,  FL  33432 


JAMES  W.HAU,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fox  (334)  566-01 70. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)599-5785 
31 5  York,  Weatherford,  Texas  76086 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
_ Lon  W.  Willioms _ 

MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)  626-6440 

_ Fox  (909)  624-8852 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultonts-Investments 
Management- Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410 
Fax  (703)  846-8406 


NEWSPAPER  BROKERS 


NEWSPAPER  BROKERS 

MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 

RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 

NEV/SPAPERS  FOR  SALE 

FLORIDA:  Small  beach  weekly, 
$30,000.  COLORADO:  Small  weekly, 
profitable  $150,000.  Mayo  Communi- 
cotions,  (813)971-2061. _ 

FOR  SALE:  20  year  aid  California 
newspaper  in  speciality  market, 
(Senior  Citizens),  with  press  and  5,000 
sq.  ft.  building.  $790,000,  (805)  831- 
4211  after  6  p.m.  PST.  Or  e-mail 
seniorcg@igalaxy.net. 

KY,  TN,  NC,  OH,  FL-We  hove  several 
excellent  weekly  situations  available. 
Good  markets.  Partial  ovmer  Financing 
possible.  Wren  Barnett,  W.B.  Grimes, 
(704)698-0021. _ 

NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  ovmer/operator  af 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cosh  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 

DON'T  SELL  your  business . let  us 

manage  and  grow  it  for  youl 
Calf  in  contidence  (800)  967-0637 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 

V^EBSITE  FOR  SALE 

KidNews  Website  For  Sale 
Award-winning,  fost  growing,  fun 
Contact;  powens@cape.com 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism  | 

review. 

•  Editor  &  Publisher  is 
NOT  o  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  10011 
I  (212)675-4380 


John  T  CilU 

1  Bolitho-Cribb  Report:  httpV/www.cribb.com  | 

Confidential  Apprai.«5al  for  Bolitho-Cribb 

Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  "^rATpS^T’* 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 

MCr  59715  e-mail:  |cribbOlmt.n^  406-586-6774 
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EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

OPERATIONS  CONSULTANTS 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  olignment, 
focus  &  calibration.  Herb  Carlbom 
CKOpHcal  (310)  372-0372. 

Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Lorge  Newspapers 

Call  (800)  705-6433  or 
Phone/Fax  (813)  781-5550 

MAILROOM 

PRESSES 

1/2  years  old.  In  production,  excellent 
condition.  Call  Dave  Green  at  The 
New  Jersey  Herald,  Nevrton,  NJ  (201) 
383-1500,  ext.  266. 

1972  Two- Unit  Goss  Community  Press 
with  Folder  complete,  running  in  small 
MN  weekly,  $50,000. 

(913)362-0119 

PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  MidAmerico  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SAIE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU(212)  675-4380 


DIREa  FROM 

THE  ORIGINAL  MANUFACTURER 

1 987  Solna  D30  web  press 
(3)  2-t-l  perfecting  units 
(5)  1  +1  perfecting  units 

(1 )  F36  1  /2  and  1  /4  folder 

22  3/4"  X  36"  (578mm  x  91 5mm) 

1 975  Solna  D22  add-on  units 

(2)  1-t-l  perfecting  units 

22  3/4"  X  36"  (578mm  x  915mm) 

1 974  Solna  D22  web  press 
(2)  1974  1+1  perfecting  units 
(1)F22  1/2, 1/4  and  DP  folder 
22  3/4"  X  36'  (578mm  x  91 5mm) 

1 973  Solna  C22  web  press 
(5)  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4'  X  36"  (578mm  x  91 5mm) 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox;  (913)492-0170 


In  politics  there  is  a  clause  that  is 
always  valid:  rebus  sic  stantibus. 
(circumstarKes  being  what  they  are). 

Andraolti 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

22  3/4'  cut-off  GOSS  COLORLINER 
with  36  printing  couples,  double  3:2 
folder  &  nine  RTF's. 

•GOSS  METRO  22  3/4'  with  one  4- 
color  satellite  unit,  two  3-color  units  & 
2  mono  units. 

•New  10-unit  TKS  press  2/3  half  deck, 
double  3:2  folder  &  10  RTF's,  22  3/4' 
(578mm). 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•  7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•2-unit  HARRIS  VI 5D  -  1978  vintage, 
very  clean. 

•8-unit  NEWS  KING  w/KJ6  &  50  H  P. 
motor. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050, 

Fax  (913)  492-6217 


Quiliy  mate  » Impreatoa  wortdwkte 


\^ORlenT 


SatoccfroM: 

f  O  CompMa  Ptmsm 

\j  a  AddMorw  to  Existing  PrsssM 

□  3<color  SsiBlIitei 
PA  rn  O  44*  Arrangomsnts 

Ojn  O  stacked  Units 

O  Iniagral  Ron  Stand  Units 
O  Hair  and  Quarlsr  FoUsrs 
I  \  a  Cutoff;  2(r-21)i' •2r-22%* 

□  16,500 10  30,000  rH 
SALES  •  SERVICE  -  PARTS  A  I VA 

Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


m 

ii 

ii 
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PRESSES 


GOSS: 

-  SSC,  22  3/4",  8  units  '82 

-  SSC,  22  3/4",  UOP-3  color  unit  '83 

-  SSC,  22  3/4",  4  high,  '80 

-  SSC,  21  1  /2",  4  high,  heotset  '86 

-  Suburban  1 500  series. 

7  units  22  3/4' 

-  Urbanite  22  3/4",  1(X)0  series,  14 
units. 

HARRIS: 

-  V-1 5D,  22  3/4",  8  units,  '80  -  RB-1 

-  V-1 5D,  22  3/4",  5  units,  '85  -  JF-25 

-  V-25,  22  3/4",  6  units  (heotset) 

'78  -  JF-25 

-  V-25,  22  3/4",  8  units  '82  -  JF-25 
-V-15A,  22  3/4',6units-JF-7 

Bell  Camp  inc. 

Tel:  (201)492-8877 
Fax:(201)492-9777 


HOE  COLORMATIC  -  50  h.p.  GE  drive 
motors,  280  volt.  One  new,  3  used. 

Call  (609)272-7317 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fax  (770)  552-2669 


WANTED  TO  BUY 


CALL  US -WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
Will  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 


SQUEEZE  LENS 

8%  Anamorphic  page  reduction  lens 
needed  for  Robertson  camera.  Call 
Allen  Key  (703)  777-1  111. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 
"ResponseABIUTY" 

Nationwide  TELEMARKETING 
(800)  950-8475 
Horoce  Southward, 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN 
(616)458-6611 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  soles  and  guaranteed  col¬ 
lections.  Nationwide. 

(800)  844-3581 


CIRCULATION  SERVOS 


LEVIS  NATIONAL,  INC. 
TELEMARKETING  SINCE  1968 
(888)  249-4049 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Taibred  to  fit  your  needs. 
Dennis  McQuillan  (800)  260-9823 


JOHN  A.  BURKE 

Single  Copy  Soles  -  Telemarketing 
Door  to  Door  Sales 
NY  •  NJ  •  PA 
Call/Fox  (516)  588-2735 


CIRCULATION  III 

Advanced-Professional-Telemarketing 
JohnDinan  (800)  945-1851 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as  well  as  the 
amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classifled  Dept.  Fax:  (212)  929-1259 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


OASSIFIH)  SOFTWARE 


SOFTWARE  (or  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:/ / www.fakebrains.com/ scout. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUOTKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


PRESSROOM  SKVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hoor  Line  P.O.  tox  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE 
(800)657-2110 


ORCUIATION  SERVICES 


ADVERTISING 


ADVERTISING 


HELP  WAJSTED 


_ ACADEMIC _ 

MISSOURI  SCHOOL  OF  XXIRNAUSM 
seeks  a  senior  news  editor  to  develop 
and  lead  a  learn  of  faculty  and  stu¬ 
dents  in  the  copy  editing,  design  and 
production  of  the  news  and  feature 
pages  of  the  Columbia  Missourian. 
Because  the  Missourian's  multiple  role 
include  that  of  a  teaching  laboratory, 
applicants  must  be  sympathetic  to 
experimentation  and  practical 
research.  Significant  professional 
experience  and  aptitude  for  teaching 
required.  Starting  date  in  late  .August 
1997.  Send  letter,  resume,  and 
names/addresses/telephone  numbers 
of  three  references  to:  Professor  Stan 
Abbott,  306  Lee  Hills  Hall,  University 
of  Missouri,  Columbia,  MO  6521 1 . 
Application  review  begins  January  21, 
continues  until  position  is  filled.  Affir¬ 
mative  action,  equal  opportunity 
employer.  Women  and  minorities 
efKouroged  to  apply. 

ADMINISTRATIVE 

ASSISTANT  TO  THE  PUBLISHER  at  a 
Virginia  weekly.  You  want  to  learn  the 
publishing  business  from  the  ground 
up.  You  already  hove  a  business  or  a 
journalism  degree  --  now  you  want  a 
real  job.  You  don't  mind  working  as  a 
boy/girl  Friday  as  long  as  you  get  a 
chance  to  do  a  bit  of  everything.  If 
you're  bright,  presentable,  have 
superb  English  skills  and  you  really 
want  to  work  in  publishing  write  a  let¬ 
ter  to  the  Publisher  explaining  why, 
with  a  copy  of  your  resume.  Reply  to 
Box  08024,  Editor  &  Publisher. 


ADMINISTRATIVE 

GENERAL  MANAGER/PUBLISHER  for 
Northwest  Iowa  county  seat  weekly 
with  companion  shopper.  Seek  candi¬ 
date  with  strong  news  background  with 
some  advertising  exposure.  Enthusiasm 
and  ambition  ore  as  important  as 
experience.  This  position  will  lead  to 
an  ownership  stoke  in  the  newspaper. 
Jerry  Wiseman,  P.O.  Box  285, 
Armstrong,  lA  50514.  (712)  864- 
3460,  Evening  (71 2)  362-4491 . 

HANDS-ON  General  Manager  to  run 
operation  of  a  small  group  of  weekly 
newspapers  in  N.  Louisiana.  Editorial 
backgraund  a  plus.  Great  benefits 
package.  Send  resume  to  David 
Clevenger,  P.O.  Box  400,  Abbeville, 

LA  70510. _ 

RAPIDLY  GROWING  Zone  5  suburban 
shopper  group  seeks  experienced  GM. 
Must  have  good  sales,  personnel,  and 
bottom  line  skills.  Must  be  comfortable 
working  in  a  highly  competitive 
market.  Send  resume  to  Box  08026, 
Editor  &  Publisher. 

ADVERTISING 

DISPLAY  AD  SALES  position  with  a 
Virginia  weekly.  You  love  advertising, 
marketing  and  sales  but  you're  looking 
for  a  challenge,  more  responsibility 
and  someone  who  will  listen  to  your 
ideas  and  let  you  put  them  to  the  test. 
You  have  three  years  experience  mini¬ 
mum,  now  you  want  bigger  fish  to  fry. 
If  you  are  bright,  presentable,  have 
excellent  English  skills,  and  you  love  to 
sell,  write  us  a  letter  and  explain  how 
you  can  help  us  grow.  Reply  to  Box 
08023,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  A4ANAGER 
One  of  Gannett's  largest  newspapers  is 
looking  for  an  individual  to  motivate 
and  lead  the  Classified  sales  team; 
(Telemarketing,  Outside  Sales  and 
Regional  operation)  and  exceed  the 
revenue  budget  of  the  Classified 
Advertising  Division 

The  successful  candidate  will  be  a  pro¬ 
ven  leader  wha  is  creative  and 
innovative,  a  self-starter  and  a  risk- 
taker.  Experienced  in  preparing 
weekly,  monthly,  quartedy  and  annual 
projections  and  reports  to  monitor  all 
aspects  of  the  deportment;  hove  know¬ 
ledge  in  executing  soles  plans,  sahs 
strategies  and  training  programs  for 
new  and  existing  products  is  needed  in 
addition  to  creating  an  annual  budget, 
rate  card  and  sales  strategies  for  com¬ 
mercial  contract,  private  party,  legals 
and  death  notices. 

Three  to  five  years  of  successful/proven 
track  record  as  a  Classified  Manager 
lus  a  four  year  degree  is  essential, 
nowledge  of  technological  equipment 
(telephone  systems,  advertising 
systems,  and  PC's)  used  in  all  aspects 
of  the  department  is  required. 

In  return  you  will  receive  an  excellent 
salary  plus  bonus  plan  with  a  generous 
benefit  package. 

We're  building  a  world  class 
team. ..this  is  a  ground  floor 
opportunity  for  a  qualified  and 
ambitious  candidate. 

Send  resume  with  salary  history  to: 

Everton  J.  Weeks 
Vice  President/ Advertising 
Democrat  and  Chronicle 
Times-Union 
55  Exchange  Blvd. 

Rochester,  NY  14614 
_ EOE  M/F/D/V _ 

A  36,000  daily  newspaper  in  central 
PA  has  an  exciting  opportunity  for  a 
retail  sales  manager.  Responsibilities 
include  strategic  planning  of  sales 
goals  and  territories  for  a  staff  of 
twelve  account  executives;  training, 
developing,  managing,  and  evaluating 
the  performances  or  that  sales  staff; 
and  assisting  in  the  development  of 
budgets. 

The  successful  candidate  will  have: 

•  A  minimum  or  3  years  advertising 
sales  experience 

•  3  years  management  experience 

•  Abilitytoworkand  lead  underpres¬ 
sure 

•  2  years  of  college  or  equivalent 
experience. 

This  company  offers  a  starting  salary  in 
the  mid  40's  with  a  very  competitive 
bonus  and  benefits  package.  Qualified 
candidates  should  send  resumes  to  Box 

08025,  Editor  &  Publisher. _ 

ADVERTISING  DIREQOR 
Zone  2  -  15,000  daily  and  Sunday 
newspaper  and  14,000  TMC  product 
is  looking  for  creative,  aggressive  and 
motivating  advertising  professional, 
with  minimum  8-10  years  experience, 
to  direct  retail  and  classified  staffs. 
Family-owned  operation.  Excellent  loca¬ 
tion  in  resort  community.  Full  benefits  - 
including  BC/BS  &  401  (k)  plan,  with 
company  match.  Send  resume  and 
salary  history,  in  complete  confidence, 
to  Publisher,  Daily  &  Sunday 
Messenger,  73  Buffalo  Street,  Canan¬ 
daigua,  NY  14424. 


ADVERTISING  DIREaOR 
We  are  searching  for  a  sales  oriented 
newspaper  manager  (or  this  small  SW 
Ohio  daily  with  a  staff  of  8.  Strong 
newspaper  experience  is  required  and 
management  experience  is  a  plus.  We 
need  a  person  who  can  lead  by  exam¬ 
ple  and  who  is  customer  focused.  This 
is  not  a  desk  job.  We  ore  located  in  a 
competitive  and  healthy  market  that 
should  show  double  digit  soles  growth 
with  the  proper  effort.  We  offer  a  com¬ 
plete  benefit  package  and  the  room  for 
career  growth.  Compensation  will  be 
in  the  mid  to  upper  $40,000  range. 
Send  your  resume  in  confidence  to  Box 
08010,  Editor  &  Publisher. 

ADVERTISING  DIREaOR 

The  Desert  Sun  in  beautiful  Palm  Spr¬ 
ings,  CA  has  an  excellent  opportunity 
for  an  experienced,  goal  and  team- 
oriented  advertising  professional  to 
lead  our  advertising  sales  and  creative 
teams.  This  position  is  responsible  for 
planning  and  implementing  sales 
strategies  to  maximize  the  advertising 
revenue  potential  of  the  newspaper. 
Serving  as  the  newspaper's  chief 
advertising  executive,  the  successful 
incumbent  will  serve  as  an  integral 
member  of  the  newspaper's  operating 
committee. 

Key  responsibilities  include  directing  all 
retail  and  classified  functions;  short 
and  long  term  strategic  planning; 
developing  pricing  strategies;  enhanc¬ 
ing  staff  performance  and  training. 
Candidates  should  have  extensive  sales 
leadership  as  well  as  budget  and  pro¬ 
ject  management.  Excellent  leadership, 
presentation,  organizational  and 
communications  skills,  as  well  as 
newspaper  managemenr  experience  a 
must. 

As  a  member  af  the  Gannett  group,  we 
offer  a  competitive  salary,  along  with 
excellent  company  benefits.  We  value 
diversity  in  our  workforce  and 
encaurage  those  of  diverse  back¬ 
grounds  to  apply.  For  confidential  can- 
sideration,  please  mail  your  resume 
with  a  cover  letter  to: 

Rebecca  Gonzalez 

Human  Resources  Director 
The  Desert  Sun 

750  N.  Gene  Autry  Trail 

Palm  Springs,  CA  92262 
Equal  Employment  Opportunity 
Employer 

DISPLAY  SALES  REP 

Immediate  opening  at  New  York 
metro-area  Catholic  weekly  for  person 
with  proven  ability  to  represent  this 
specialized  market  to  prospective 
advertisers  by  phone  and  letter.  Estab¬ 
lished  accaunts.  Must  have  at  least  5 
years  related  selling  experience  and  be 
currently  earning  in  excess  of  $50K. 
Catholic  background  a  requirement. 
Fax  your  resume  with  cover  letter  to 
Arthur  McKenna,  Catholic  New  York, 
(212)  688-2642. 

SALES  AND  MARKETING  Position  with 
Florida  Golf  publication.  Aggressive, 
innovative,  chance  to  set  your  own 
path.  Call  (941)  439-3381  or  send 
resume  to  Florida  Golf,  27  Cypress 
Run,  Haines  City,  FL  33844. 


HELP  WANTED 


_ ADVERTISING _ 

THE  FLORIDA  TIMES-UNION  newspa¬ 
per  is  searching  for  a  highly  rnotivaled 
ADVERTISING  PROMOTIONS  MAN¬ 
AGER  fo  oversee  the  creation,  imple¬ 
mentation  and  success  of  promotions 
for  our  Advertising  Division.  The 
qualified  candidate  will  be  the  point 
person  for  completely  developing 
marketing  presentations,  proposals 
and  promotions.  This  market-driven  com¬ 
petitor  will  be  entrepreneurial  in  their 
positive  approach  to  business  matters. 

Responsibilities  will  be  to  create  new 
sales  approach,  evaluate  market 
research  and  review  ad  layouts  to 
maintain  effective  advertising  cam¬ 
paigns.  Candidate  will  work  directly 
with  sales  representatives  in  assisting 
with  presentations  and  questions  about 
our  growing  market.  Candidate  must 
hove  excellent  communication  and  wriH 
ing  skills.  Must  be  sales  savvy  and  able 
to  relate  with  customers  and,  the  gen¬ 
eral  public  with  ease.  Extensive  know¬ 
ledge  of  IBM  and  Macintosh  computers 
and  related  graphic  software  is  a  must. 
A  college  degree  or  equivalent  work 
experience  is  required  along  with  relia¬ 
ble  transportation,  valid  driver's  license 
and  current  automobile  insurance. 

If  you  have  the  above  qualifications 
and  want  to  take  your  creative  talent  to 
the  next  level,  send/fax  your  resume  to 
The  Florida  Times-Union,  Attn:  Employ¬ 
ment  Ma.nager,  1  Riverside  Avenue, 
Jacksonville,  FL  32202;  FAX  (904) 
359-4695. 

A  DRUG-FREE  WORKPLACE 
AN  EQUAL  OPPORTUNITY  EMPLOYER 

CIRCULATION 

CIRCULATION  SALES  MANAGER 

We  are  looking  for  someone  with  the 
drive  and  know-how  to  take  our  circula¬ 
tion  numbers  to  new  heights.  If  you  are 
up  to  the  challenge,  there  are  three 
family-owned  newspapers  (AM,  PM, 
and  SUN)  in  Scranton,  PA,  looking  for 
you.  You  should  have  a  proven  track 
record,  be  street-wise,  aggressive  and 
numbers-driven.  You  would  con¬ 
tinuously  develop  and  implement 
innovative  sales  activities  that  would 
drive  our  numbers.  Circulation  sales 
experience  is  helpful,  but  not 
necessary.  If  you're  the  right  person, 
you'll  be  compensated  with  a  com¬ 
petitive  salary  and  commission  along 
with  an  excellent  benefits  package, 
AND  hove  the  opportunity  to  live  in  an 
area  known  for  its  beauty  and  quality 
of  life.  Serious  inquiries  only.  Send 
cover  letter,  resume  and  salary  history 
to  Gray  Kruger,  circulation  director, 
Scranton  Times-Tribune,  P.O.  Box 

3311,  Scronton,  PA  1 8505. _ 

CIRCULATION  DIREQOR 
Join  the  management  team  of  2  sub¬ 
urban  dailies  in  a  competitive  market. 
Monday-Saturday  publications  have 
combinra  circulation  of  1 6,000  plus  TMC 
product.  Requirements:  strong  written/ 
verbal  communication  skills;  ability  to 
hire,  train,  supervise;  prepare  budgets; 
develop  goals  to  increase  sales;  good 
people  skills.  Excellent  benefits.  Loca¬ 
tion  offers  excellent  schools  and  rea¬ 
sonable  housing  costs.  Send  resume 
with  salary  history  to:  Becky  Ely, 
human  resources  manager.  The 
Examiner,  P.O.  Box  459,  Indepen¬ 
dence,  MO  64051 .  EOE. 


_ CIRCULATION _ 

STATE  CIRCULATION  DISTRO 
MANAGER  OPPORTUNITY 

Growing  central  Texas  paper  is  com¬ 
mitted  to  a  'customer  first*  philosophy. 
The  Circulation  Department  is  seeking 
a  dynamic,  goal-oriented,  innovative 
professional  to  help  us  increase  and 
build  long-term  home  delivery  and 
single  copy  subscribers  within  our 
seven-county  delivery  area. 

RESPONSIBILITIES: 

•  Evaluate,  develop  goals  and 
ob jecti ves,h i re  and  train 
independent  contractors 

•  Motivate  and  lead  independent 
con-tractors  in  reaching  sales  and 
servicegoals 

•  Maintain  accurate  subscriber  file 
and  payment  recards  for  audit 
purposes 

•  Organize  strong  sales  and  service 
force 

•  Identify  growth  opportunities  and 
make  recommendations  to  achieve 
desired  results 

•  Collect  monies  from  independent 
contractors. 

REQUIREMENTS: 

•  Must  be  a  self-starter,  assertive  and 
possess  a  good  customer  service 
personality 

•  Degree  or  equivalent  experience 
pre-ferred 

•  Excellent  skills  in  administration, 
organization,  oral/written 
communication 

•  Reliable  transportation 

•  Must  be  available  to  travel  within 
our  7  county  distribution  area. 

As  a  valued  team  member,  you  will  be 
rewarded  with  a  competitive  salary,  a 
bonus  opportunity,  and  a  comprehen¬ 
sive  benefits  package.  Send  resume 
and  salary  requirements  to: 

The  Bryan-College  Station  Eagle 
Circulation  Director 
1 729  Briarcrest  Drive 
Bryan,  TX  77805 
FAX:  (409)  774-0547 


CIRCULATION  DIREQOR 

TheTribune- Democrat,  an  American  Pub¬ 
lishing  Company  newspaper  (46,000 
daily,  53,000  Sunday)  is  seeking  an 
experienced  circulation  professional  to 
lead  it's  Circulation  department.  The 
ideal  candidate  has  demonstrated 
ability  to  closely  manage  home 
delivery,  develop  a  strong  single  copy 
presence,  and  implement  effective 
marketing  campaigns.  A  minimum  of 
five  years  circulation  management 
experience  is  required,  and  a 
Bachelor's  degree  in  Marketing  or 
related  major  is  desired.  Interested 
individuals  should  submit  a  resume 
and  cover  letter,  with  salary  history,  to: 
Human  Resources  Department,  The 
Tribune-Democrat,  425  Locust  St.,  P.O. 
Box  340,  Johnstown,  PA  1 5907-0340. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 
The  Mississippi  Press,  a  22,000  6-day 
evening  (Mon-Fri  and  Sunday)  news¬ 
paper,  on  the  beautiful  Mississippi  Gulf 
Coast  is  seeking  a  self-starting, 
motivated  circulation  director  to  lead 
it's  circulation  department.  The  suc¬ 
cessful  candidate  should  have  3  to  5 
years  experierKe  in  all  oreas  of  circula¬ 
tion  and  a  proven  track  record.  This  is 
an  excellent  opportunity  for  a  current 
number  two  or  a  circulation  director  in 
a  smaller  market  who  wishes  to  grow, 
to  join  a  major,  national  newspaper 
company. 

To  apply,  please  send  your  resume  and 
compensation  requirements  to  Wanda 
Jacobs,  publisher,  P.O.  Box  849, 
Pascagoula,  MS  39568-0849. 

DESLCTOP  PUBLJSHING 
DESKTOP  PUBLISHER  needed  to 
assume  all  production  duties,  including 
pasteup,  ad  design  and  photo  pro¬ 
cessing  on  Caribbean  weekly.  Mac 
savvy,  photo  skills  a  must;  journalism 
degree  an  asset.  Salary  $250/wk. 
Resume,  portfolio  to:  Box  07905, 
Editor  &  Publisher. 

EDfTORIAL 

"ABA  JOURNAL  -  The  Lawyers'  Maga¬ 
zine”,  the  nation's  largest  business  news 
magazine  for  lawyers,  is  hiring  a  legal 
affairs  reporter.  Law  degree  preferred 
and  substantial  journalism  experience 
required. 

Send  resume  and  writing  samples  to 
Debra  Moss,  news  editor,  ABA  Journal, 
750  N  Lake  Shore  Dr.,  Chicago,  IL 
6061 1 . 


_ EDfTORLAL _ 

ASSISTANT  MANAGING 
EDITOR 

Help  to  direct  staff  of  1 4  in  producing 
small  daily  newspaper.  Should  know 
how  to  achieve  good  design,  solid  wriH 
ing  and  reporting.  Must  know  Quark¬ 
XPress.  Small  town  in  metropolitan  area 
in  Zone  4.  Please  send  resume  and 
sample  of  current  newspaper  to  Box 
0801 4,  Editor  &  Publisher. 

ARTS  AND  EVENTS  WRITER  for 
Idaho's  largest  weekly  newspaper. 
Looking  for  bright  writer,  tenacious 
story  researcher,  self-starter.  Must 
enjoy  living  in  a  ski  resort.  B.A.  in 
journalism  required,  but  will  consider 
other  degrees  plus  newspaper  experi¬ 
ence.  Must  have  strong  copy  editing 
skills. 

SerKi  resume  and  clips  to: 
Barbara  Perkins/Editor 
Idaho  Mountain  Express 
P.O.  Box  1013 

_ Ketchum.  ID  83340 _ 

ASSISTANT  EDITOR— TIME  OFF  —  for 
our  award-winning  arts  and 
entertainment  section.  Excellent 
opportunity  for  individual  with  editing, 
layout  and  feature  writing  experience. 

Background  in  arts  and  leisure  writing 
preferred. 

Send  resume  and  writing  samples  to: 
The  Princeton  Packet,  Inc.  (E&P), 
P.O.  Box  350, 

Princeton,  NJ  08542, 

ATTN:  Human  Resources 
or  fox  to:  (609)  921-8412 


In  this  key  role,  you  will  launch  a  series  of  profitable  national  classified  advertising 
businesses  for  [X)l  in  conjunction  with  our  newspaper  partners,  and  wiil  be  responsible 
for  strategic  development.  These  businesses  include;  real-estate,  autos,  personals, 
careers,  general  for  sales,  and  other  areas.  A  BS/BA  degree  and  extensive  experience 
running  and  managing  a  classifieds  business,  ideally  involving  interactive  media  is 
requir^.  The  demonstrated  professional  we  seek  must  possess  excellent  business 
planning  skills,  a  dear  track  record  implementing  and  expanding  a  dassifieds  business, 
and  strong  project  management  skills  with  complex  businesses  requiring  technology 
implementation,  marketing,  and  sales.  S-t-  years  of  related  experience  is  essential. 
Job  Code:  (CM-NAT-880) 

Positions  will  be  based  in  the  Washington,  D.C.  metro  area.  DCI  offers  a  full 

comprehensive  benefits  package  including  vacation,  401k,  stock  plan,  tuition 

reimbursement,  health,  vision,  and  dental 

insurance.  For  immediate  consideration,  send 

resume  indicating  Dept.  Code  to;  Digital  CHy,  . . ;  . . 

Inc.,  The  Concourse  Building  West,  1595  '  im  :.  . 

Spring  Hill  Road  -  5th  Floor,  Vienna,  VA  |||||b 

22182.  e-mail:  Psyberman@aol.com. 

Fax:  703-918-2995.  No  phone  calls  please.  niriTOI  riTV  ivr* 
We  are  an  equal  opportunity  employer.  ulbllHL  iMY  Ini. 
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HELP  WANTED 


EDfTORlAL 


ARTS  and  ENTERTAINMENT 
REPORTER 

Wanted  for  The  South  Bend  (IND.) 
Tribune,  a  mid-sized  daily  newspaper 
90  miles  from  Chicago.  In-depth  report¬ 
ing  skills,  writing  flair  and  arts  back¬ 
ground  required.  2-3  years  experi¬ 
ence,  preferably  in  arts  and  entertain¬ 
ment,  also  necessary.  Duties  include 
both  news  stories  and  reviews.  Send 
to:  The  South  Bend  Tribune,  Human 
Resources  Department,  225  W.  Colfax 
Ave.,  South  Bend,  IN  46626. 


ASSISTANT  METRO  EDITOR 
The  San  Francisco  Examiner  is  seeking 
experienced  Metro  Desk  editors.  Can¬ 
didates  should  be  innovative,  assertive 
and  people-oriented.  Strong  story 
development  and  word-editing  ability 
a  must  in  a  campetitive  newsroom. 
Send  resume,  writing  and  editing  clips, 
and  a  letter  that  explains  why  you  are 
the  right  person  for  The  Examiner  to 
Tim  Porter,  assistant  managing  editor/ 
news,  San  Francisco  Examiner,  110 
Fifth  St.,  San  Francisco,  CA  94103. 
Equal  Opportunity  Employer. 

ASPEN  DAILY  NEWSPAPER  needs 
reporter  to  lead  by  example.  Indepen¬ 
dent,  aggressive  paper.  Energy  and 
editing  experience  helpful. 

Dove  (415)  777-3356  8-10  a.m.  PST 


EDfrORIAL 


ASSISTANT  METRO  EDITOR 

The  Ann  Arbor  (Mich.)  News,  a  grow¬ 
ing  60,000  daily,  seeks  creative  assis¬ 
tant  metro  editor  to  run  city  desk  in  our 
Ypsilanti  bureau.  We're  looking  for  a 
top-notch  journalist  with  strong  man¬ 
agement  skills  and  a  commitment  to 
developing  stories  that  are  vital  ta 
readers.  You'll  assign  stories,  edit  copy 
and  work  closely  with  a  talented  report¬ 
ing  staff  that  takes  pride  in  covering 
our  community  thoroughly.  Ideal  can¬ 
didate  will  hove  strong  reporting  back¬ 
ground  and  management  experience. 
The  News  is  an  equal  opportunity 
employer.  Send  letter,  resume  and 
work  samples  to  Tony  Dearing,  nranog- 
ing  editor,  Ypsilanti  Press  editor  of  The 
Ann  Arbor  News,  301  W.  Michigan 
Avenue,  Suite  201,  Ypsilanti,  Ml 
48197. 


BUSINESS  REPORTER 

Clips  must  show  business  knowledge 
and  evidence  of  source  cultivation. 
Recent  grads  OK.  We're  a  26,000 
seven-day  daily  in  a  university  city. 
Respond  ASAP  to  Sarah  Akavickas, 
human  resources  director,  Oshkosh 
Northwestern,  P.O.  Box  2926, 
Oshkosh,  Wl  54903-2926. 

E-mail:  tomlee@athenet.net 


aiOJlAT10N/MARKETlNG/SAl£  i  aRCUlATTON/MARKETlNG/SAlf 


High  Growth,  Real  Careers 
or  Just  Another  Job... 


You  decide.  Being  with  a  fast-paced  high-growth  company 
ensures  your  future  success.  At  Thomson  Newspapers  Penn-Ohio 
Group  we  have  risen  to  meet  the  challenges  of  continuous 
improvement  and  high  growth.  Our  full  product  line  includes 
weeklies,  shoppers,  niche  products,  magazines,  dailies,  and  we 
continue  to  grow  I 

Working  in  an  exciting  sales  &  marketing  environment  we  need 
individuals  who  can  set  the  pace,  are  high  achievers  and  cus¬ 
tomer  focused,  with  good  business  savvy,  and  possess  outstanding 
sales  and  people  skills. 

Currently  our  group  is  seeking  o  seasoned  advertising  sales 
manager,  (weekly/shopper  and  niche  product  experience  a  plus), 
salespeople  for  our  complete  family  of  products,  os  well  as  knowl¬ 
edgeable  distribution,  circulation  marketing,  and  niche  marketing 
people. 

Working  in  a  high  growth  environment  demands  that  our  peo¬ 
ple  are  superior  producers  and  high  achievers.  In  return  we  offer 
exciting  career  growth  opportunities,  competitive  compensation 
arnd  bonus  plans,  medical/dental  benefits,  and  401  k  program.  If 
you  re  the  best  at  what  you  do  and  you  want  to  work  with  others 
of  your  caliber  please  fax/send  cover  letter,  resume,  and  salary 
history  to:  Fax  *330-629-6221 

Thomson  Newspapers 
Penn-Ohio  Group 

Sales  &  Marketing  Careers  A  JV-l 

721  Boardnian-Poland  Rd.  I  WfllMAilw 

Suite.  #193  I 

Boardman,  Ohio  44512  *  PENN-OHIO 


EDfTORlAL 


AWARD-WINNING  30,000  daily 
seeks  talented  teammate  for  GA/ 
government.  Must  have  daily  or  weekly 
experience.  Outside  and  Outdoor  Life 
magazines  rate  ours  a  top  Rockies 
town.  Send  resume  and  clips  by  1  /  1 0  to 
Dean  Miller,  The  Post  Register,  Box 
1800,  Idaho  Falls,  ID  83403. 


BUSINESS  WRITER 

The  San  Die^  Union-Tribune  seeks  an 
experienced  business  reporter  who 
goes  beyond  the  balance  sheet  to  tell 
compelling  tales  of  the  people, 
strot^ies  and  trends  behind  the  num¬ 
bers.  Our  dynamic  business  community 
overflows  with  news  of  biotechnology 
and  telecommunications,  NAFTA  and 
Pacific  Rim  trade,  tourism,  manufactur¬ 
ing  and  many  other  areas.  Please  send 
resume  and  clips  to  Steve  Prosinski, 
Senior  Editor  for  Business  and  Sports, 
The  San  Diego  Union-Tribune,  Box 
191,  San  Diego,  CA  921 12. 


CAPITOL  REPORTER 
California,  here  you  come 

A  rare  opportunity  for  someone  who 
loves  politics,  government  and  how  it 
affects  people,  covering  state  gov¬ 
ernment  with  a  strong  emphasis  on  the 
things  that  impact  the  newspaper's 
readers-their  legislators  and  the  pro¬ 
grams  that  impact  them.  Savvy  and 
writing  skills  a  must.  The  opening  is  at 
The  Press-Enterprise,  a  strong  inde¬ 
pendent  newspaper  in  a  Southern  Cali¬ 
fornia  area  that  is  growing.  The  job 
locale  is,  of  course,  Sacramento.  Send 
resume,  clips  and  a  persuasive  letter 
explaining  why  you  are  the  person  for 
the  job,  to  Mel  Opotowsky,  managing 
editor.  The  Press-Enterprise,  Box  792, 
Riverside,  CA  92502. 


CHALLENGED?  If  not,  the  challenge 
awaits  at  the  Bristol  Herald  Courier. 
We  cover  chunks  of  two  states  with  a 
fresh,  colorful,  lively,  attractive  and 
newsy  45,000+  AM  prize  winner.  If 
you're  dependable,  accurate  and  a 
self-starter  you  may  qualify  for  one  of 
our  major  beats.  Our  region  is  a  great 
place  to  live.  It's  also  a  great  place  to 
work  and  a  resume,  non-returnable 
clips  and  an  idea  of  your  salary  goals 
could  be  your  ticket  to  a  paper  that's 
only  looking  for  the  best.  No  phone 
calls,  please.  Send  material  to:  John 
Molley,  executive  editor,  Bristol  Herald 
Courier,  320  Morrison  Blvd.,  Bristol, 
VA/TN  24201 . 


COPY  EDITOR/PAGINATOR 
The  Hutchinson  News,  Kansas,  seeks 
aggressive  copy  editor/paginator  who 
is  fully  Quark  literate,  this  person  will 
run  the  night  desk  on  Sunday  and 
Monday  nights  and  must,  must  meet 
deadlines  to  the  second  with  the  latest 
news.  This  is  not  a  job  for  a  9-to-5 
mind-set.  Salary  commensurate  with 
experience.  Contoct  Steve  Whitmore, 
managing  editor,  Hutchinson  News, 
P.O.  Box  1 90,  Hutchinson,  KS  67504. 


AWARD-WINNING  Twice  weekly  with 
excellent  salary/benefit  package  seeks 
reporter  with  minimum  2-3  years  expe¬ 
rience  to  cover  county,  city  issues  on 
Whidbey  Island  in  the  Puget  Sound. 
Desire  to  do  extensive  enterprise  work 
a  must.  Zone  9,  8  and  7  only,  please. 
Clips  and  resume  to  D.  Fisher,  P.O. 
Box  1 0,  Oak  Harbor,  WA  98277. 


EDITORIAL 


CITYSEARCH,  the  leading  creator  of 
city  guides  on  the  Web,  seeks  Manag¬ 
ing  Editors  to  join  its  national  content 
team.  Candidates  should  have  3-5 
years  of  editorial  experience,  and  at 
least  five  years  work  experience; 
strong  organizational  skills,  comfort 
with  the  Web  and  technology,  and  the 
ability  to  lead  and  train  editors  in 
databases  and  content  creation.  The 
desire  to  help  define  &  build  a  new 
company,  and  an  interest  in  extensive 
travel  also  required.  Please  fax 
resumes  to  EditorSearch  at  (818)  405- 
9929  or  e-mail:  jobs@citysearch.com. 


COMMUNITY  EDITOR 
Weekly  newspaper  in  Caribou,  Maine 
needs  hands-on  editorial  person  who 
has  a  strong  interest  in  local  news  and 
genuine  caring  for  rural  lifestyle.  This  is 
the  "Other  Maine"  where  farmlands  flow 
to  the  Canadian  Border.  We're  fully 
paginated  and  use  digital  cameras. 
Experienced  reporter  considered.  Also 
have  reporter  opening.  Fax/Mail  to: 
Fax:(207)  764-4499;  Northeast  Pub¬ 
lishing  Company,  Attn:  Martha 
Lostrom,  executive  editor,  P.O.  Box 
510,  Presque  Isle,  ME  04769. 


COPY  DESK  CHIEF,  seasoned  reporters 
needed  at  bi-weekly  going  daily  in 
north-central  Florida.  New  Macs,  new 
building,  new  press,  old-fashion  work 
ethic.  Reply  to  Box  08017,  Editor  & 
Publisher. 


COPY  EDITOR/PAGE  DESIGNER 
Join  an  award-winning  team  of  Sports 
and  Metro  professionals  on  our  newly 
created  universal  copy  desk.  We  need 
a  visual  journalist  who  thinks  graph¬ 
ically.  Our  daily  newspaper  switched 
from  PM  to  AM  in  1 996  to  make  us 
more  competitive.  If  you  land  this  job, 
you'll  be  part  of  our  expanding  night 
shift,  d  esigning  attractive  pages, 
improving  local  and  wire  copy,  and 
paginating.  Work  schedule  is  4  p.m.  to 
1  a.m.  Our  editors  believe  in  mentor¬ 
ing  and  helping  staffers  grow  pro¬ 
fessionally.  We  are  a  fast-paced 
seven-day  paper  (circulation:  20,000) 
in  a  growing  college  town  on  Lake 
Michigan.  Advancement  opportunities 
internally  and  through  our  expanding 
parent,  Morris  Communications  Corp. 
Equal  opportunity  employer.  If  you  like 
a  challenge,  send  your  resume, 
references,  work  samples  and  cover  let¬ 
ter  to  Managing  Editor  David  Stacks, 
Holland  Sentinel,  54  W.  8th  St., 
Holland,  Ml  49423. 

e-mail:  hlldsntnl@novagate.com. 


COPY  EDITOR 

LOOKING  TO  GROW?  Do  you  have  a 
flair  for  design,  solid  news  judgment, 
excellent  copy  editing  skills?  We  are  a 
highly  competitive  30,000  AM  daily 
on  Florida's  east  coast  with  a  young 
staff,  where  fresh  ideas  can  and  do 
take  root  fast.  Interested  in  meeting  a 
challenge  rather  than  simply  taking  up 
space?  Resumes,  clips  to:  Anthony 
Westbury,  news  editor.  The  Tribune, 
P.O.  Box  69,  Fort  Pierce,  FL  34954 


CORRESPONDENT 

Business  newsletter  on  electric/gas 
competition  looking  for  correspondents 
in  state  capitols.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 
298-8210.  Pay  determined  by  J- 
quality. 


:v 


HELP  WANTED 


_ EDfTORlAL _ 

AWARD-WINNING  North  Central 
Illinois  doily  has  opening  for  a  generol 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 

BUSINESS  WRITER  -  An  aggressive 
team  and  reader  oriented  newspaper 
in  suburban  Philadelphia  needs  o  solid 
reporter  and  writer  who  can  convert 
local  business  and  consumer  news  into 
compelling  reading.  Requires  know¬ 
ledge  of  business  with  eye  to  impact. 
Send  ideas,  resume  and  clips  to  Mary 
Ellen  Bornak,  Bucks  County  Courier 
Times,  8400  Route  1 3,  Levittown,  PA 
19057. 

COPY  DESK  CHIEF 

40,000-circulation  AM  daily  on  Flor¬ 
ida  Gulf  Coast  is  looking  for  news 
editor  with  solid  skills  in  design, 
agination.  Successful  applicant  will 
elp  shape  the  look,  content,  direction 
of  a  strong  paper.  We  offer  top  bene¬ 
fits,  great  place  to  live.  Apply  with  let¬ 
ter,  resume,  work  samples  to  Tom  Con¬ 
ner,  editor.  Northwest  Florida  Daily 
News,  P.O.  Box  2949,  Fort  Walton 
Beach,  FL  32549. 

COPY  EDITOR 

Pacific  Stars  &  Stripes  in  Tokyo,  Japan, 
seeks  a  professional  for  its  copy  desk. 
U.S.  citizenship  and  at  least  three 
years  experience  with  daily  U.S.  news¬ 
paper  required.  Knowledge  of  Asia 
and  U.S.  military  an  asset  but  not 
demanded.  Pay  depends  on  experi¬ 
ence  but  is  not  less  than  $31,000  per 
year  plus  a  variable  tax-free  post 
allowance,  currently  at  $5,145.  Addi¬ 
tional  benefits  include  free  government 
housing,  access  to  military  shopping, 
medical  recreational  facilities  and 
Department  of  Defense  schools  K-12. 
Apply  by  sending  Department  of  Army 
Form  3433,  available  at  U.S.  Army 
installations  or  by  mail  from  Stars  and 
Stripes,  along  with  a  narrative  describ¬ 
ing  your  experience  and  a  resume.  If 
you  claim  veteran's  preference,  include 
a  copy  of  discharge  (DD  Form  214). 
All  application  materials  must  be 
received  no  later  than  January  1  5, 
1997.  Contact  Support  Services 
Director,  Pacific  Stars  &  Stripes,  Unit 
45002,  APO  AP  96337-5002.  Phone 
from  U.S.:  011-813-3401-8913. 
(Pacific  Stars  &  Stripes  is  an  equal 
opportunity  employer.)  Qualified  appli¬ 
cants  not  selected  for  this  position  will 
be  automatically  considered  for  similar 
vacancies  that  may  occur  within  the 
next  year. 

COPY  EDITORS 

The  Charleston  (WV)  Gazette  wants 
talented,  experienced  copy  editors  for 
its  1 5-person  copy  desk.  Must  have 
strong  editing  and  design  skills.  Profi¬ 
ciency  with  QuarkXPress  is  required. 
GoocI  salary  and  benefits.  The  C^zette 
is  a  53,000  daily  AM  (103,000  Sun¬ 
day)  in  the  capital  city.  Please  send  a 
cover  letter  explaining  why  you  would 
like  this  position,  work  samples  and 
resume  to  Rosalie  Earlie,  managing 
editor,  1001  Virginia  Street  East, 
Chadeston,  WV  25301 . 


_ EDfTORlAL _ 

COPY  EDITOR 

We're  a  65,000  circulation  capital  city 
tabloid  looking  for  a  copy  editor  who 
can  do  it  all:  sharp  layouts,  quick 
pagination,  snazzy  headlines  and 
clean  editing.  Two  years  desk  experi¬ 
ence  required.  Send  resume  and 
tearsheets  to  Robert  Shields,  news 
editor.  The  Trentonian,  600  Perry  St., 
Trenton,  NJ  08602. 

EDITOR/WRITER  WANTED  -  Experi- 
enced,  full-time  for  home  business 
national  publications  in  southwest  Chi- 
cagoland.  Knowledge  of  Small  Busi¬ 
ness/Direct  Sales/Network  Marketing 
&  Franchising  a  Must.  Fax  resume, 
cover  letter  and  salary  requirements  to 
(708)  633-8889. 

EDITORIAL/REPORTER 
Major  NYC  daily  newspaper  seeks 
hard-working,  well-connected  and 
experienced  reporter  to  cover  major 
league  beat.  Excellent  benefits.  EOE. 
Resumes  to  Box  08020,  Editor  &  Pub¬ 
lisher. 

EDITORS  &  WRITERS  WANTED 

Monthly  bulletin  lists  200-(-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing- 
ton,  DC  20016;  (703)  506-4400. 
ENTRY-LEVEL,  general  assignment 
reporter  for  13,000  circulation 
southern  Indiana  daily.  Send  letter, 
resume,  your  best  clips  and  daytime 
phone  numbers  of  your  three  most 
recent  editors/supervisors/teochers  to: 
Fred  Smith,  city  editor.  The  Herald, 
P.O.  Box  31,  Jasper,  IN  47547-0031. 

No  phone  calls. _ 

EDITOR 

The  Free  Press,  an  award-winning 
1  3,000  circulation  daily  in  Eastern 
North  Carolina,  seeks  a  take-charge 
editor  to  lead  and  motivate  our  1 5 
person  staff.  Duties  include  establishing 
newsroom  policy,  planning  coverage, 
supervising  editing  and  design,  doing 
the  editorial  page  and  improving  com¬ 
munity  relations.  This  position  offers  a 
competitive  salary  and  an  excellent 
benefits  package  as  a  member  of 
Freedom  Communications,  Inc.  Send 
resume,  references,  salary  require¬ 
ments  and  samples  of  your  work  to 
Vernon  L.  DeBolt,  publisher,  P.O.  Box 
129,  Kinston,  NC  28502. _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 

EXECUTIVE  EDITOR 

60,000  seven-day  AM  in  exciting 
market  seeks  hands-on  newsroom 
leader.  Reports  to  publisher.  Strong 
local  news  tradition.  Terrific 
opportunity  with  expanding  group  that 
believes  the  newsroom  is  a  great 
source  of  publisher  candidates.  Send 
resume,  at  least  three  references  to  Box 
08005,  Editor  &  Publisher. 


_ EDfTORlAL _ 

EXECUTIVE  NEWS  EDITOR 
THE  ADVOCATE 

The  Advocate,  the  national  gay  and  les- 
bian  newsmagazine,  seeks  an 
energetic,  experienced,  forward- 
thinking  executive  news  editor  with  a 
keen  vision  to  direct  its  news  depart¬ 
ment.  Requires  extensive  knowledge  of 
gay  and  lesbian  issues  —  including 
politics,  health,  business,  sports,  law 
and  religion.  Excellent  writing  and  line¬ 
editing  skills  are  important  as  is  the 
drive  and  ability  to  get  information  first 
and  provide  investigative  and  analytic 
coverage  for  one  of  the  nation's  top 
newsmagazines. 

Send  or  fax  resume  lo: 

Editor  in  Chief 
The  Advocate 

6922  Hollywood  Blvd.,  Suite  1000 
Los  Angeles,  CA  90028 
(213)467-6805 


EXPERIENCED  REPORTER  for  leading 
weekly  community  newspaper  on  the 
Jersey  Cape.  Attractive  salary  and 
benefit  package  commensurate  w/ 
credentials  and  experience.  Send 
resume,  salary  requirements  and  clips 
to:  Joe  Zelnik,  editor,  The  Herald 
Newspapers,  1 508  Route  47  South, 
Rio  Grande,  NJ  08242. 

Fox:  (609)  886-1879 


FEATURE  WRITER  needed  for  16,000 
daily  nestled  in  California's  Sierra 
foothills.  You'll  need  to  bring  energy,  a 
sense  of  fun  and  top-quality  skills  to  a 
good  little  daily  that  cares  passionately 
about  local  news.  You'll  write  about 
lifestyle,  ethics,  history,  and  the  most 
fascinating  people  you'll  ever  meet. 
Interested?  Send  a  resume,  your  three 
best  clips  to  John  Seelmeyer,  editor. 
The  Union,  1 1 464  Sutton  Way,  Grass 
Valley,  CA  95945. 

GRAPHICS  ARTISTS  WANTED:  Full¬ 
time  and  part-time  openings  at  Tribune 
Newspapers  in  Mesa,  AZ. 
Responsibilities  include  erecting  locator 
maps,  charts,  diagrams,  informational 
graphics  and  illustrations.  Knowledge 
of  Freehand,  Illustrator  and  Photoshop 
software  on  Macintosh  computers  is  a 
must.  Candidates  should  have  at  least 
2  years  of  newsroom  experience.  Con¬ 
tact  Rick  Wiley,  photo/graphics  editor, 

1 20  W.  1  St  Ave.,  Mesa,  AZ  85210. 

HEALTH  SECTION  EDITOR 
The  Pittsburgh  Post- Gazette  seeks  an 
experienced  Health  Editor  to  supervise 
the  newspaper's  health  coverage, 
including  a  new  weekly  section.  Cov¬ 
erage  will  include  personal  health,  fit¬ 
ness,  health  care  economics,  and 
medical  research. 

Candidate  should  hove  a  strong  back¬ 
ground  in  health  issues  and  experience 
in  a  supervisory  role.  Must  be  creative, 
energetic,  well-read  and  sensitive  to 
topics  of  interest  to  various  audiences, 
including  women  and  the  elderly.  Will 
work  with  a  motivated  and  talented 
reporting  staff. 

Send  cover  letter,  resume,  work  sam¬ 
ples  that  illustrate  your  capacity  on 
health  issues  to:  Christopher  Pett-Ridge, 
assistant  managing  editor,  Pittsburgh 
Post-Gazette,  34  Blvd.  of  The  Allies,  Pit¬ 
tsburgh,  PA  1 5222. 


_ EDfTORlAL _ 

HIGH  VISIBILITY  POSITIONS  available 
for  experienced  editors/writers  for  law 
enforcement  and  EMT-type  magazines. 
Creativity,  strong  project  planning 
skills,  a  passion  for  customer  service, 
personal  commitment  to  a  growing 
publication  and  solid  journalism  skills 
are  essential.  Medical  and/or  public 
safety  experience  most  helpful.  Send 
resume  to  HR  Bobit  Publishing  Com¬ 
pany,  2512  Artesia  Blvd.,  Redondo 
Beoch,  CA  90278. _ 

LAYOUT/COPY  EDITORS 
Knight-Ridder  daily  newspaper  seeks 
two  copy  editors  to  lay  out  locally  pro¬ 
duced  sections.  Strong  design  and 
word  skills  as  well  as  a  Mocintodi  back¬ 
ground  are  desirable. 

Please  send  resume  and  examples  of 
your  work  to:  Chuck  Crouch,  Executive 
News  Editor,  Columbus  Ledger-Enquirer 
P.O.  Box  711,  Columbus,  GA  31902- 
0711. _ 

HIRING  FOR  NEW 
TECHNOLOGY  SECTION 

100,000  circulation  AM  daily  in  Zone 
8  is  seeking  to  fill  three  positions  to 
help  launch  a  lively  and  readable 
weekly  section  on  consumer 
technology: 

•  Experienced  editor/ reporter  with  a 
background  in  covering 
computers/  technology  and  some 
editing  and  layout  experience.  The 
person  hired  will  write  stories  for 
the  section,  help  direct  the 
coverage,  and  do  some  of 
the  editing  in  conjunction  with  the 
business  editor 

•  Entry-level  reporter  with  an  interest 
and  background  in  computers 
/technology 

•  Entry-level  graphic  artist/page 
designer  proficient  with 
QuarkXPress,  Photoshop  and 
Freehand.  Job  entails  creating 
charts,  tables,  illustrations  and 
other  graphics,  plus  page  design. 

Candidates  for  all  three  positions 
should  be  familiar  with  the  World 
Wide  Web  and  be  able  to  contribute 
ideas  and  energy  toward  the  successful 
start-up  of  this  section. 

Send  letter,  resume  and  clips  to  Box 
08015,  Editor  &  Publisher. 

UFESTYLE  EDITOR 

Aggressive,  mid-size  daily  on  the  Gulf 
Coast  is  looking  for  an  AME  to  oversee 
all  aspects  of  its  entertoinment  and  life¬ 
styles  sections.  Managerial  experience 
and  a  creative  approach  to  story 
assignments  and  layout  are  required. 
Top  sabry  and  benefits  package.  Send 
resume  artd  clips  to  Box  07853,  Editor 
&  Publisher. 

LONDON  BUSINESS  DESK 

U.S.  business  information  publisher 
seeks  wordsmith  to  shape  staff  and  str¬ 
inger  copy  into  news  and  analysis  on 
global  media,  entertainment  and  com¬ 
munications  industries.  Reguires  pro¬ 
ven  American-style  copy  skills  under 
deadline  pressure  and  right  to  work  in 
UK.  Nonsmoking  office. 

Fax:  Bureau  Chief 
01U44  171  437  0495 
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_ EDITORIAL _ 

MANAGING  EDITOR  needed  for 
strong  growing  weekly  newspaper  in 
Zone  4.  Opportunity  for  advancement. 
Salary  commensurate  with  experience. 
All  applicants  will  be  called.  Reply  to 
Box  08021 ,  Editor  &  Publisher. 

MARKET  NEWS  SERVICE,  a  rapidly 
growing  financial  wire  service  is  seek¬ 
ing  an  editor/reporter  to  cover 
macroeconomic  news  in  Frankfurt. 
Topics  include  Bundesbank  policy, 
German  economic  developments  and 
European  monetary  union.  Must  be 
fluent  in  English  and  German.  At  least 
two  years  journalism  experience 
required;  financial  news  experience 
preferred.  Contact:  John  Carter, 
Market  News  Service,  Postfach 
111217,  60047  Frankfurt,  GERMANY 

NEWS  EDITOR:  Creative  Loafing, 
Atlanta's  free  weekly  alternative  news¬ 
paper,  seeks  an  experienced 
journalist/editor  to  assign,  develop 
and  edit  stories.  Must  have  good  judg¬ 
ment,  be  fair,  objective  and  unbiased 
-  and  hove  2  to  3  years  experience  as 
a  news  desk  editor  for  a  weekly  or 
daily.  Good  work  environment,  salary, 
and  benefits.  Send  clips,  resume  and 
references  to  Tony  Paris,  Creative  Loaf¬ 
ing,  P.O.  Box  54223,  Atlanta,  GA 
30308. 


NEWS  and  SPORTS  Reporter  appli¬ 
cants  being  sought  for  present  and 
possible  future  openings.  Some  pagina¬ 
tion  experience  helpful.  17,000  daily 
between  the  mountains  and  the  sea  in 
Northwest  Washington.  Rush  resume 
and  10  best  clips  to  Roger  Morton, 
managing  editor.  Peninsula  Daily 
News,  305  W.  First  St.,  Port  Angeles, 
WA  98362,  fox:  (360)  417-3521 _ 

REPORTER,  for  a  Virginia  weekly.  You 
love  the  work  of  reporting  but  you 
want  something  bigger  to  bite  into: 
more  depth,  a  larger  challenge,  busi¬ 
ness  or  the  law  perhaps.  Maybe  you 
hove  a  law  degree,  or  perhaps  you've 
been  working  in  a  newsroom  for  at 
least  three  years.  If  you're  smart,  hove 
good  people  skills,  and  you  can  think 
for  yourself  write  us  a  letter.  Reply  to 
Box  08022,  Editor  &  Publisher. 

REPORTER:  We  are  a  60,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City.  Who  are  we 
looking  for?  A  top-notch  community 
reporter  who's  got  a  year  of  full-time 
daily  experience.  Send  letter,  resume 
and  your  five  best  clips  to  James 
McGarvey,  assistant  managing  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,  NJ  07054-021 7. 

REPORTERS  WANTED 
The  Fayetteville  Observer-Times,  a 
72,000  daily  in  southeastern  North 
Carolina  needs  a  military  reporter,  to 
cover  Ft.  Bragg  and  Pope  Air  Force 
Base,  an  education  reporter  and  a 
general  assignment  reporter.  Send  let¬ 
ter,  resume  and  clips  to:  John  Holmes, 
P.O.  Box  849,  Fayetteville,  NC  28302. 

The  greater  part  of  our  happiness  or 
misery  depends  on  our  dispositions, 
and  not  our  circumstances. 

Morlha  Woshington 


_ EDITORIAL _ 

PAGINATION  AND  DESIGN 

The  Democrat  &  Chronicle  and  Times- 
Union  in  Rochester,  NY  are  seeking 
experienced  copy  editors  with  pagina¬ 
tion  and  design  expertise  as  we  pre¬ 
pare  for  a  new  state-of-the-art  offset 
press  and  increased  pagination. 

The  morning  and  afternoon  newspa¬ 
pers  have  a  combined  circulation  of 
1 85,000  daily  and  250,000  Sunday. 
Rochester  is  a  major  manufacturing/ 
export  center  and  home  to  the  corpo¬ 
rate  headquorters  of  Kodak  and 
Bausch  &  Lomb  and  Xerox's  biggest 
manufacturing  site.  We  also  have  10 
universities,  including  the  Rochester 
Institute  of  Technology  and  the  Univer¬ 
sity  of  Rochester  with  its  Sinran  School 
of  Business  and  Eastman  School  of 
Music. 

Gannett  Rochester  Newspapers  value 
the  benefits  of  diversity  in  the 
workplace  and  are  committed  to  equal 
opportunity  employment.  Candidates 
who  shore  our  vision  are  especially 
encouraged  to  apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  outlining  your 
vision/thoughts  on  what  makes  a  good 
newspaper  to  Thomas  E.  Callinan, 
editor,  Gannett  Rochester  Newspapers, 
55  Exchange  Blvd.,  Rochester,  NY 
14614. 


RE'ORTERS  WANTED 
The  St.  C'oix  Avis  is  seeking  two 
reporters.  We're  looking  for  applicants 
who  are  able  to  produce  clean,  crisp 
copy  ano  quality  photographs.  Please 
send  a  cover  letter,  resume  and  clips  to 
Rena  BrodKurst,  publisher,  St.  Croix 
Avis,  P.O.  Bex  750,  C'sted  St.  Croix, 
USVI  00820. _ 

REPORTERS 

Wyoming's  capitol  city  newspaper  is 
looking  for  two  enterprising  reporters. 
One  will  fill  a  newly-created  staff  posi¬ 
tion  of  GENERAL  ASSIGNMENT 
REPORTER.  The  successful  candidate 
will  be  a  motivated,  self-starter  who 
wants  to  be  part  of  a  dynamic  news 
team.  We  want  someone  who  will  fer¬ 
ret  out  news  that  will  make  our 
weekend  papers  shine.  We  will  con¬ 
sider  an  entry-level  reporter  for  this 
position.  Photography  ability  a  definite 
plus. 

The  second  person  we  are  looking  for 
is  an  outstanding  BUSINESS  REPORTER 
who  can  become  an  accepted  part  of 
our  business  community.  Must  be 
dedicated  to  knowing  and  reporting  all 
aspects  of  business  from  economic 
trends  affecting  our  area  to  who 
applied  for  the  latest  building  permit, 
file  breaking  daily  stories  while  devel¬ 
oping  in-depth  weekend  enterprise 
pieces.  Prefer  experience. 

Send  resume,  clips  and  cover  letter  to 
Mary  Woolsey,  managing  editor, 
Wyoming  Tribune-Eagle,  702  West  Lin¬ 
colnway,  Cheyenne,  WY  82001  or  fox 
(307)  638-7330. 


New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  ixipers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  stoty. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  AAanaging  Editor 

New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SENIOR  WRITER 

The  Klanwatch  Project  of  the  Southern 
Poverty  Law  Center  is  seeking  an  expe¬ 
rienced  writer  with  proven  research 
and  investigative  skills.  This  individual 
will  produce  articles  for  our  quarterly 
publication,  in-depth  special  reports, 
position  papers,  speeches  and  other 
written  material.  Ability  to  work  as  part 
of  a  team  is  essential. 

Klanwatch  provides  law  enforcement, 
human  relations  agencies  and  the 
media  with  information  on  hate  crimes 
and  extremist  activities.  This  is  a  full¬ 
time,  permanent  position  that  would 
require  relocating  to  Montgomery, 
Alabama.  We  offer  excellent  benefits 
and  salary  commensurate  with  experi¬ 
ence. 

Send  a  resume,  writing  samples  and  a 
letter  outlining  your  qualifications  for 
this  position  to  Director  of  Publications 
and  Information,  Klanwatch,  400 
Washington  Ave.,  Montgomery,  AL 
36104.  No  phone  calls,  please. 

The  Southern  Poverty  Law  Center  is  an 
equal  opportunity  employer. 

SPORTS  REPORTER  sought  for  growing 
8,000  circulation  Nevada  daily.  Up  to 
$26,000  depending  upon  experience. 
Photo  skills  preferred.  FAX  resume, 
clips  to: 

Elko  Daily  Free  Press 

(702)  738-2215 
tel:  (702)  738-3118 


The  Charleston  (WV)  Gazette  is 
searching  for  a  special  projects  editor 
to  work  with  a  young,  aggressive 
reporting  staff  in  developing  and  writ¬ 
ing  enterprising  stories.  Good  writing 
and  editing  skills  a  must.  Experience  in 
managing  people  helpful.  Good  salary 
and  benefits.  The  Gazette  is  a  53,000 
daily  AM  (103,000  Sunday)  in  the 
capital  city.  Please  send  a  cover  letter 
explaining  why  you  would  like  this  posi¬ 
tion,  writing  samples  and  resume  to 
Rosalie  Earlie,  managing  editor,  1001 
Virginia  Street  East,  Charleston,  WV 
25301. 


SPORTS  REPORTER 

The  Anchorage  Daily  News,  a 
McClatchy  Newspaper,  is  seeking  a 
sports  reporter  with  equal  parts  experi¬ 
ence  and  eagerness.  We  are  looking 
for  a  storyteller  and  reporter  with  a 
broad  knowledge  of  sports  and  the 
ability  to  find  stories  in  unlikely  places, 
a  writer  who  can  craft  a  story  and 
meet  demanding  deadlines.  You  must 
be  prepared  to  keep  a  baseball 
scorebook  one  day,  write  a  snowmobil- 
ing  feature  the  next  day,  and  break  a 
news  story  on  yet  another.  This  is  a 
rare  opportunity  to  live  in  a  unique 
environment  and  join  a  staff  that  has 
infrequent  openings.  A  love  of  the  out¬ 
doors  will  help,  as  will  an  enthusiasm 
for  off-beat  stories  and  subjects.  No 
phone  colls,  please. 

COPY  EDITOR 

The  Anchorage  Daily  News  has  two 
copy  desk  openings:  A  skillful 
wordsmith  who  can  work  slot  at  least 
three  days  a  week  and  a  copy  editor 
with  at  least  two  year's  daily  experi¬ 
ence  on  a  daily.  OuarkXPress  experi¬ 
ence  preferred  since  we're  paginating. 
E-mail  inquiries  can  be  made  at 
mcardenaz@pop.adn.com. 

We're  the  biggest  newspaper  in  the 
biggest  state  and  we're  committed  to 
quality  journalism.  If  you  want  to  work 
in  America's  last  frontier,  send  your 
resume  to:  Anchorage  Daily  News, 
Attn:  Human  Resources,  P.O.  Box 
149001,  Anchorage,  AK  99514- 
9001. 

The  Anchorage  Daily  News  is  an  Equal 
Opportunity  Employer  and  welcomes  a 
diversity  in  applicants _ 

METRO  EDITOR 

The  Contra  Costa  Times,  a  Knight- 
Ridder  newspaper  in  Northern  Califor¬ 
nia's  growing  East  Boy  area,  is  seeking 
a  Metro  Editor.  Our  ideal  candidate 
will  be  a  creative,  aggressive  journalist 
and  a  visionary  leader  with  a  proven 
track  record  of  guiding  local  news  cov¬ 
erage  in  both  metro  and  suburban 
areas.  CCN  offers  a  competitive 
salary,  comprehensive  benefits  and  an 
excellent  career  opportunities.  Please 
forward  your  resume  and  a  letter  sum¬ 
marizing  your  philosophy  of  lead¬ 
ership  and  local  news  coverage  to: 
Saundra  Keyes,  managing  editor, 
CCN,  P.O.  Box  5088,  Walnut  Creek, 
CA  94598 _ 

Faith  is  courage;  it  is  creative  while 
despair  is  always  destructive. 

David  S.  Muzzey 
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_ EDfTORIAL _ 

CITY  EDITOR 

The  Valley  Times,  an  award-winning 
Bay  Area  daily  newspaper  with 
40,000  circulation  is  seeking  and 
experienced  City  Editor.  The  ideal 
candidate  will  possess  excellent  news 
judgment,  be  a  good  line  editor  with 
strong  organizational  skills  and  atten¬ 
tion  to  detail.  Minimum  two  years 
management  experience  with  breaking 
news  and  long  term  projects  on  a  daily 
newspaper.  Computer  assisted  report¬ 
ing  experience  a  plus. 

CCN  offers  a  competitive  salary,  com¬ 
prehensive  benefits  and  an  excellent 
career  opportunities.  To  apply,  please 
forward  your  resume  and  salary 
requirements  to  Shawn  Leavitt,  Human 
Resources,  P.O.  Box  5088,  Walnut 
Creek,  CA  94598;  or  Fax  (510)  977- 

8444. _ 

SPORTS  WRITER  -  APSE  Top  10  sec¬ 
tion  winner  for  last  four  years  looking 
for  creative  writer  who  ^ecializes  in 
feature  work  for  40,000  circulation 
newspaper  that  takes  pride  in  its  great 
local  sports  coverage.  High  school  oeat 
work  will  also  be  included.  Please  send 
resume  and  feature  clips  to  Ken 
Tingley,  sports  editor.  The  Post-Star, 
PO  Box  21 57,  Glens  Falls,  NY  1 2801 . 

THE  ALBUQUERQUE  JOURNAL,  New 
Mexico's  statewide  newspaper,  seeks 
applications  for  an  opening  on  its  copy 
desk.  This  job  consists  of  copy  editing 
and  headline  writing.  Experience  in 
QuarkXPress  layout  and  pagination  is 
helpful  but  not  necessary.  Salary: 
$26,000  to  $30,000  depending  upon 
experience  Submit  letter,  resume, 
headline  samples,  and  a  one-page 
essay  on  the  importance  ad  role  of 
copy  editors  to:  Michael  Les,  copy  desk 
chief,  Albuquerque  Journal,  P.O. 
Drawer  J,  Albuquerque,  NM  87103. 

THE  BANGOR  DAILY  NEWS  (70,000 
in  Maine)  seeks  a  page  designer/copy 
editor  who  is  creative,  versatile  and 


_ EDfTORIAL _ 

THE  REGISTER-GUARD  is  looking  for  a 
copy  editor  with  1-3  years  experience 
to  join  a  veteran  team  of  editors  on  a 
desk  that  is  in  a  period  of  significant 
transition. 

What  we're  doing:  installing  cutting- 
edge  Digital  Technology  computer 
software  on  Macintosh  hardware; 
beginning  to  paginate  the  entire 
paper;  completely  reshaping  our  desk 
operations  to  take  full  advantage  of  the 
system;  starting  to  assume  a  greater 
responsibility  to  the  overall  design  of 
the  paper. 

What  we  need:  1  -3  years  working  on 
a  copy  desk  at  a  medium-sized  or 
larger  daily;  a  4-year  college  degree; 
u  bright  editor  with  terrific  potential; 
the  ability  to  quickly  design  pages  on 
the  fly;  superior  editing  and  language 
skills;  significant  background  with 
pagination,  particularly  on  the  Mac;  a 
creative  thinker  with  excellent  problem¬ 
solving  skills;  someone  who  can 
understands  the  importance  of  pro¬ 
fessionalism  to  our  craft. 

Our  plan:  We'll  accept  applications 
through  December  31,  and  expect  to 
hire  in  early  January. 

Apply  to:  The  Register-Guard,  Human 
Resources  Dept.,  Copy  Editor,  P.O.  Box 
10188,  Eugene,  OR  97440-2188. 

An  Equal  Opportunity  Employer. 

TOP  WEEKLY  in  upstate  NY  has  open¬ 
ing  for  entry-level  reporter.  Great 
opportunity  for  recent  grad.  Resume, 
clips  to  Box  0801 2,  Editor  &  Publisher. 


HUMAN  RESOURCES 


_ EDfTORIAL _ 

TWO  KEY  POSITIONS  are  open  in  our 
newsroom  and  we  want  to  fill  them 
with  the  right  people.  We  are  a 
36,000  daily  about  45  minutes  from 
Penn  State.  We  want  experienced 
candidates  who  can  focus  on  local 
news. 

NEWS  EDITOR 

A  leader  for  our  copy  desk.  Do  it  all, 
with  your  focus  on  page  design,  meet¬ 
ing  deadline  and  teaching  others. 
Pagination  required. 

ASSISTANT  CITY  EDITOR 
Work  closely  with  city  editor,  coaching 
reporters,  editing  and  assigning 
stories. 

Send  cover  letter,  resume,  samples  to 
Executive  Editor  Linda  White,  Altoona 
Mirror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008.  No  phone  colls. 

WEST  CENTRAL  NEBRASKA  daily 
newspaper  with  15,000  circulation  is 
seeking  Executive  Editor.  Executive 
Editor  is  responsible  for  leading  14- 
person  news  staff.  The  successful  can¬ 
didate  must  be  a  team  player,  possess 
strong  leadership  skills,  and  hove  pro¬ 
ven  track  record  in  community  journal¬ 
ism.  Send  resume,  clips  and  salary  his¬ 
tory  to  the  North  Platte  Telegraph,  P.O. 
Box  370,  North  Platte,  NE  69101.  The 
Telegraph  strives  for  staffing  diversity. 

WEEKEND  EDITOR 

The  Times  Reporter,  a  25,000  circula¬ 
tion  daily  in  Tuscarawas  County,  Ohio, 
needs  a  weekend  editor.  Send  cover  let¬ 
ter  and  resume  to  Managing  Editor 
Sandy  Stewart  at  The  Times-Reporter, 
Box  667,  New  Philadelphia,  OH 
44663. 


HUMAN  RESOURCES 


able  to  design  attractive  section  fronts 
on  deadline.  Unlimited  potential  more 
important  than  extensive  experience. 
Working  knowledge  of  QuarkXPress 
useful  to  start;  required  are  good  news 
judgment  and  language  skills  and  the 
ability  to  write  headlines  that  sparkle.  If 
this  plus  clean  air,  great  skiing  and  hik¬ 
ing,  the  ocean  and  low  crime  rates  ' 
sounds  appealing,  send  resume  and 
copies  of  pages  to: 

Jim  Emple,  Copy  Desk  Chief 
Bangor  Daily  News 
P.O.  Box  1329 
Bangor,  ME  04402-1329 

THE  LEADING  WEEKLY  business 
newspaper  in  Southern  New  England 
has  an  opening  for  an  aggressive, 
accurate  and  inquisitive  reporter. 
Experience  preferred.  Send  resume 
and  clips  to  Frank  Prosnitz,  editor.  Pro¬ 
vidence  Business  News,  300  Richmond 
Street,  Providence,  Rl  02903. 

THE  PRINCE  GEORGE'S  JOURNAL,  one 
of  6  aggressive  doily  community  papers 
covering  suburban  Washington,  DC, 
needs  an  experienced  pro,  minimum  5 
years  daily  reporting,  to  write  the  stories 
only  a  veteran  can  handle.  Don't  tell  us 
you  can  do  iF  prove  it  with  compelling 
clips.  Send  resume  and  cover  letter  to  Lon 
Slepicka,  managing  editor,  9410 
Annapolis  Rood,  Lanham,  MD  20706  or 
fax  it  to  (301)  731 -8363. 


DIRECTOR  OF  HUMAN  RESOURCES 
AN!)  TRAINiNCi 


THE  OAKLAND  PRESS,  Oakland  County's,  (MI),  leading  newspaper,  is 
undergoing  dramatic  change,  thanks  to  the  rapid  growth  of  our  com¬ 
munities  and  of  our  newspaper.  We  need  a  skilled  DIRECTOR  OF  HUMAN 
Resources  and  Training  to  maximize  our  potential  in  the  marketplace. 

We  have  420  full-time  equivalent  employees  and  are  part  of  the  ABC 
PUBLISHING  GROUP.  ABC,  Inc.,  is  a  wholly-owned  subsidiary  of  The 
Walt  Disney  Co.  We  offer  a  competitive  salary  and  Itenefit  package 
and  the  opportunity  to  be  involved  in  an  exciting  industry  and  a  thriv¬ 
ing  region. 

The  DIRECTOR  OF  HUMAN  RESOURCES  AND  TRAINING  is  a  key 
meml)er  of  the  operating  committee  and  reports  to  the  president/publisher. 

THE  SUCCESSFUL  APPLICANT  will  have  a  minimum  of  a  bachelor's 
degree  in  human  resources,  five  years  human  resources  experience  and  will 
have  successfully  managed  change  and  diversity  at  a  company  of 
similar  size  or  larger. 

Resumes  and  cover  letters  with  salary  requirements  should  be  directed 
to:  DALE  A.  DUNCAN,  president  and  publisher,  THE  OAKLAND 
PRESS,  48  W.  Huron  St.,  Pontiac,  MI  48342. 


_ EDfTORIAL _ 

REPORTERS 

Community  paper  on  the  southern 
coast  of  Oregon  looking  for  two  gen¬ 
eral  assignment  reporters  to  cover 
schools,  natural  resources  stories,  life¬ 
style  features,  breaking  news.  One 
person  has  been  promoted,  second  job 
is  new  position  in  1997.  Ideal  candi¬ 
dates  will  have  1  -2  years  experience  in 
community  journalism,  be  willing  to 
cover  the  big  and  small  stories,  be  able 
to  take  direction  as  well  as  show 
initiative  with  enterprise  work.  Candi¬ 
dates  from  Zones  7,  8,  9  preferred;  all 
considered.  A  Pulitzer  Community 
Newspaper,  The  World  is  a  six-day 
afternoon  publication  with  a  17,(){X) 
circulation.  Newsroom  is  a  demanding 
environment  balanced  with  freedom  to 
cover  variety  of  stories  and  work/leam 
in  team  setting.  Send  cover  letter, 
resume,  clips,  references  to  Veronica 
Combs,  managing  editor,  POB  1840, 
Coos  Bay,  OR  97420. 

THE  BRAZIL  TIMES,  a  5,300  daily,  is 
seeking  a  news  editor/reporter.  Famil¬ 
iarity  with  QuarkXPress,  Photoshop 
and  FTTML  a  plus.  Some  college  news¬ 
paper  or  professional  experience 
helpful.  Contact  Jim  Dressier,  manag¬ 
ing  editor,  100  N.  Meridian  St.,  Brazil, 
IN  47834  or  call  (812)  446-2433. 

VARIETY  OF  OPPORTUNITIES  avail- 
able  at  Hawaii's  largest  newspaper. 
The  Honolulu  Advertiser.  We  work 
hard  but  consider  that  it's  December, 
82  degrees  and  not  a  cloud  in  the  sky. 
Jobs  offer  good  salaries,  excellent 
benefits,  relocation  expenses. 

ASSISTANT  MANAGING 

EDfrOR/NEWS 

Oversight  of  news  operation  and  execu¬ 
tion.  Emphasis  on  planning,  enterprise, 
training  and  thoughtful  word-editing. 
Minimum  of  five  years  supervisory 
experience  preferred. 

DIREQOR,  PAGE  DESIGN 
Establish  the  paper's  graphic  style  and 
supervise  its  execution  through  train¬ 
ing,  management  and  lots  of  creative 
thinking.  Supervisory  experience  man¬ 
datory. 

COPYDESK  EDITORS  (2) 

Good  word-editing  skills,  strong 
headlines,  ability  to  evaluate  organiza¬ 
tion  and  content.  Opportunity  for 
advancement  likely. 

BUSINESS  REPORTER 
Cover  tourism,  the  business  of  Hcnvaii. 
The  paper's  premiere  beat  needs  a 
hard  news  approach  blended  with  busi¬ 
ness  background  and  great  writing. 

Send  a  resume,  clips,  refererKes  ASAP 
to  M.J.  Smith,  managing  editor.  The 
Honolulu  Advertiser,  P.O.  Box  3110, 
Honolulu,  HI  96802.  The  Advertiser  is 
o  Gannett  newspaper,  1 1 0,000  AM 
daily,  1 90,000  Sunday. 

WRITERS  Needed  at  New  Mexico 
daily.  In  beautiful  northwest  corner  of 
the  state,  near  skiing,  hunting  and  fish¬ 
ing.  Positions  open  in  sports,  general 
assignment  and  religion.  Send  resumes 
to  A4anaging  Editor,  Daily  Times,  P.O. 
Box  450,  Farmington,  NM  87499,  or 
FAX  to:  (505)  564-4630. 
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HELP  WANTED 

EDITORIAL 

EMPLOYMENT  OPPORTUNITIES  I 

STATE  BUREAU  REPORTER:  Back¬ 
ground  in  political  and  governmental 
reporting  is  essential  for  this  position. 
Successful  applicant  will  open  news 
bureau  in  a  western  state  for  a  new 
publication  being  launched  by  a 
Washington-based  newsletter  pub- 

$1000's  POSSIBLE  READING  BOOKS  j 
Part  Time.  At  Home.  j 

Toll  Free  (800)  218-9000  j 

Ext.  R-51 89  for  Listings  j 

$1000's  POSSIBLE  TYPING  j 

Part  Time.  At  Home.Toll  Free  (800)  : 

218-9000,  ext.  T-51 89  (or  listings.  i 

Editor,  2000  Notional  Press  Bldg., 

INFORMATION  SYSTEMS 

INFORAAATION  SYSTEMS  DIREQOR  j 

WANTED:  Reporters  who  love  to  cover 
cops  and  courts.  We  have  two  open¬ 
ings  -  experienced  court  reporter  and  a 
seasoned  cop  reporter.  Both  are  busy 
beats  in  a  small  city  with  a  growing 
big-city  crime  problem.  No  badge  snif¬ 
fers.  We  need  a  court  reporter  who 
does  not  shy  away  from  taking  on  the 
county's  powers-that-be  and  a  cop 
reporter  wrio  doesn't  mind  being  socie¬ 
ty's  proctologist.  Send  very  brief  letter, 
no  more  than  six  knockout  clips  and 
resume  to  Will  Scheihing,  Pennsylvania 
editor.  The  Express-Times,  P.O.  Box 
391,  Easton,  PA  18044-0391. 

Daily  newspaper  in  the  southeast  with  j 
a  100,000  circulation  is  looking  for  a  : 
department  manager  to  head  up  our  ; 
computer  and  technical  services  j 
departments.  Must  have  knowledge  of  : 
newspaper  production  systems  and  1 
procedures,  AS/400,  Novell,  PC's  and  j 
Macs,  and  related  networking.  Sue-  ■ 
cessful  candidate  must  have  10  years  j 
experience  in  the  above  areas  with  at  1 
least  5  years  management  experience.  | 
Please  send  resumes  and  salary  history  ; 
to:  Box  07965,  Editor  &  Publisher.  i 

YOUTH-ORIENTED  consumer  pub¬ 
lication  seeks  copy  editors  and  writers 
familiar  with  comics,  lo/s  or  collectible 
card  games.  Also  seeking  graphic 
designers  (FT  and  freelance).  Know¬ 
ledge  of  QuarkXPress,  Photoshop  & 
Illustrator  important.  Strong  typo¬ 
graphic/editorial  layout  experience  a 
plus.  Send  resume,  cover  letter  and  non- 
returnable  samples  to  Joe  Yanarella, 
Wizard,  151  Wells  Avenue,  Congers, 
NY  10920. 


PRCXXXniONAECH/SAFBTY 


Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Knight-Ridder  Inc. 
seeks  executive  with  experience 
in  the  printing  and  publishing 
industry.  Position  involves 
development  of  strategic 
initiatives  for  all  facets  of 
environmental,  health  and 
safety  issues. 

Significant  travel  required. 

To  be  a  compelling  candidate, 
you'll  need  a  4'year  degree, 
strong  general  business  skills,  3 
or  more  years  of  responsible 
experience.  Project  manage¬ 
ment,  consulting  and  communi¬ 
cations  skills  are  critical. 

Located  in  Miami,  Florida 

WITH  EXCELLENT  PAY/BENEFITS. 

Please  send  resume  and  references 
to: 

Box  8009, 

Editor  &  Publisher. 

We  are  an  equal  opportunity 
employer  and  welcome  diverse 
candidates. 


PBS  ADVERTISING  SUPPORT  SYSTEM 

The  Press-Enterprise  Newspaper  has 
an  immediate  opening  for  a  Senior 
Programmer  Analyst  with  PBS  experi¬ 
ence.  Indepth  knowledge  of  PBS  2.7 
and  PROGRESS  language  6.0  or  7.0, 
with  extensive  advertising  systems 
experience  required.  VAX/VMS, 
COBOL,  and  UNIX  knowledge  desired. 
Working  knowledge  of  Collier-Jackson 
software  a  plus. 

Send  resume  in  confidence  to:  Robert 
Weeks,  Information  Systems  Manager, 
The  Press-  Enterprise,  3512  14th  Street, 
Riverside,  CA  92501 

or  e-mail:  rweeks@pe.com. 


MAILROOM 


MAILROOM  MANAGER 
Daily  newspaper  and  commercial 
printer  is  seeking  a  mailroom  manager 
to  lead  a  very  busy  7-day-a-week 
operation.  This  position  requires  a 
highly  motivated  individual  with  strong 
leadership  and  people  skills,  the  ability 
to  meet  deadlines  while  providing 
excellent  customer  service.  Knowledge 
of  postal  regulations,  ability  to  control 
expenses  and  understand  budgets 
needed.  Candidates  should  have  at 
least  3  years  management  experience, 
an  A.S.  degree  or  better,  OR 
equivalent  wonr  experience.  We  offer 
a  competitive  salary  &  bonus  along 
with  a  benefits  package.  Please  send 
letter  of  interest  and  resume  to: 
Chesapeake  Publishing  Corp.,  Attn: 
General  Manager,  P.O.  Box  600, 
Easton,  MD  21601 . 


PHOTCX5RAPHY 


PICTURE  THIS  -  We  re  standing  on 
doorstep  of  digital  and  looking  for 
photographers  who  can  mesh  with  a 
Fresh,  colorful,  lively,  attractive  and 
newsy  AM  prize-winner.  We're  the 
Bristol  Herald  Courier.  We  cover  two 
states'  worth  of  people,  features  and 
sports  -  including  NASCAR's  hottest 
track,  the  Bristol  Motor  Speedway. 
We're  looking  for  both  experience  and 
potential.  No  phone  calls  please,  but  if 
you're  a  serious  professional  send  a 
resume,  non-returnable  clips  and  an 
idea  of  your  salary  goals  to:  John 
Molley,  executive  editor,  Bristol  Herald 
Courier,  320  Morrison  Blvd.,  Bristol, 
VA/TN  24201. 


PREF>RESS 


PREPRESS  PRODUCTION  MANAGER 
Zone  3  newspaper  seeks  hands-on 
manager  to  supervise  our  evening  shift 
ad  production,  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  will  possess  strong 
organizational  and  people  skills. 
Newspaper  production  experience  and 
some  management  experience  desired. 
Willing  to  train  the  right  candidate. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


PREPRESS  MANAGER 
The  Bismarck  Tribune  (a  division  of  Lee 
Enterprises)  has  an  opening  for  a  qual¬ 
ity  and  customer-driven  Prepress  Man¬ 
ager  with  strong  leadership,  manage¬ 
ment,  organizational  and  process 
implementation  skills;  in-depth  Macin- 


support  with  experience  in  Quark¬ 
XPress,  Multi-Ad  Builder,  and 
Photoshop.  If  you  have  a  solid  back¬ 
ground  in  graphic  arts  production, 
send  a  letter  and  resume  to:  Libby 
Simes,  human  resources  manager, 
Bismarck  Tribune,  P.O.  Box  1498, 
Bismarck,  ND  58502. 


F>RESSROOM 


PLANT  MANAGER  WANTED 
Intermountain  Color  is  seeking  a 
motivated,  quality  conscious,  com¬ 
municative  professional  to  manage  its 
Colorado  Springs,  CO  printing/ 
finishing  plant.  Knowledge  of  Goss  Com¬ 
munity  presses  and  related  equipment 
a  big  plus.  To  be  responsible  for  entire 
plant  production  and  profitability. 
Salary,  excellent  benefits. 

Call  Jeff  (303)  777-1036 
Fax:  (303)778-1338 


PRESS  FOREMAN:  An  award-winning 
daily  in  Zone  2  running  full  color  in 
each  issue  seeks  a  highly  skilled  and 
hard  working  individual  to  manage  its 
Goss  Community  pressroom.  Seven- 
day  operation  with  four  to  five  addi¬ 
tional  runs  each  week.  Good  crew 
needs  a  leader  to  stress  maintenance 
and  quality  control  as  well  as  regular 
on-time  pressruns.  Great  community 
especially  for  raising  a  family.  Good 
working  conditions  though  hectic  at 
times  as  at  many  growing  small  town 
dailies.  Competitive  salary  with  gener¬ 
ous  benefits.  If  you  would  like  to  join  a 
progressive  management  team  and 
return  home  proud  each  day  for  pro¬ 
ducing  a  good  looking  product,  then 
let  us  hear  from  you.  Send  a  full 
resume  with  at  least  two  work 
references.  We'll  be  in  touch  if  you 
seem  like  the  right  person  for  our  new 
opening.  Reply  in  confidence  to  Box 
08002,  Editor  &  Publisher. 


PRESS  ROOM  MANAGER 

Mid-size  daily  newspaper  in  NC  seeks 
aggressive  manager  with  pressroom 
management  experience.  Successful 
candidate  requires  extensive  back¬ 
ground  in  Web  Press,  preventive  main¬ 
tenance,  waste  control  and  press  run 
experience.  High  quality  standards  is  a 
must!  Competitive  compensation 
package  &  benefit  package. 

If  you  are  a  top  performer,  send  your 
resume  to  Box  08019,  Editor  &  Publisher. 

life  in  our  country  has  become  one  big 
TV  serial. 

Kurt  Vonnegut 


PRODUCTION/TKH 


A  SMALL  SOUTH  Texas  daily  with 
large  commercial  printing  accounts 
now  seeking  a  hands-on,  take-charge 
production  manager.  Goss  Urbanite 
press  experience  a  must.  Quality  con¬ 
trol  &  deadline-oriented.  Send  resume 
to  Box  08028,  Editor  &  Publisher. 


MACHINE  SHOP  MANAGER 
Primary  duties  involve  installation, 
maintenance,  and  repair  of  equipment 
which  assures  uninterrupted  newspa¬ 
per  production.  Supervises,  prioritizes 
and  coordinates  work.  Journeyman 
machinist  experience  along  with 
excellent  interpersonal  skills  is 
required.  Newspaper  experience  and 
a  strong  mechanical  aptitude  is  pre¬ 
ferred. 

Send  resumes  to: 

St.  Paul  Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
St.  Paul,  MN  55101-1057 
Equal  Opportunity  Employer 


PRODUaiON  DIREaOR 

Only  read  this  ad  if  you  are: 

"not  a  desk  lock", 

•  an  excellent  manager, 

•  one  who  possesses  strong 
organizational  skills, 

•  a  good  communicator, 

•  fluent  with  all  computers, 
particularly  Mac  based, 

•  interested  in  producing  only  quality 
products, 

•  ready  for  a  challenge. 

We  are  a  Zone  2,  30,000  daily  look¬ 
ing  for  strong  management  and  lead¬ 
ership.  Successful  candidate  must  hove 
a  strong  pre-press  background.  We 
offer  an  attractive  starting  salary, 
401  (k),  health  insurance  and  other 
benefits.  Report  directly  to  the  Pub¬ 
lisher.  Please  send  resume  and  salary 
history  to  Box  08016,  Editor  &  Pub¬ 
lisher. 


PROMOTION 


PROMOTION  MANAGER 
The  Modesto  Bee,  o  McClatchy 
newspaper,  is  seeking  an  individual 
with  copy  writing  skills  to  supervise 
creative  development  of  all  promotion 
projects. 

Required:  4  year  degree  in  English, 
Journalism,  Marketing,  Advertising  or 
related  field;  3  years  advertising 
copywriting;  &  experience  in  devel¬ 
oping  ana  scheduling  media  cam¬ 
paigns  using  all  forms  of  media.  Valid 
CA  driver's  license  (DMV  printout 
dated  within  two  weeks  when  apply¬ 
ing).  Pre-placement  physical  required. 

Excellent  salary  and  benefits  package. 
Send  resume  and  work  samples  to:  HR, 
PO  Box  3928,  Modesto,  CA  95352  or 
FAX:  (209)  578-2095. 


PURCHASE  THE 

1997 

Editor  &  Publisher 

Market  Guide 

Contact  E&P’s  Circulation 
Department  at 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 


UNEADS 

1  week-$8  60  per  llr« 

2  weeks-$7.60  per  line,  per  Issue. 

3  week»-$6.65  per  line,  per  Issue. 

4  weeks-$5.7S  per  line,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  Hne 

2  weelcs-$4.10  per  line,  per  Issue. 

3  weeks-$3.X  per  Ine,  per  Issue. 

4  weeks-  $2.75  per  line,  per  Issue. 


Add  $  1 0.X  per  insertion  for  box  service.  Add  $5.X  per  insertion  for  box  service. 
Count  os  an  addrtional  iine  in  copy.  Count  os  on  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  SIX;  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  SX. 

DEADLINE;  8  days  prior  to  publication  dote. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  eoch  day  as  they  are  received. 


Name  - 

Company _ 

Address - 

City _ 

State _ 

Zip  _ 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $. 


Editor! 

PUBLISHER 


1 1  yyest  19th  street,  NY,  NY  1X1 1 .  212)  675-4380.  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 

EDITORIAL 

TOP-NOTCH  Publisher/Ad  Director 
seeks  opportunity.  Doily,  weekly,  mag¬ 
azine,  and  new  medio  experience. 

(770)  473-8944 

COLUMNIST,  humorist,  editorialist, 
seeks  easy,  high-paying  job.  Will  con¬ 
sider  California  job  meeting  half  of 
those  criteria.  QuarkXPress.  Box 
07996,  Editor  &  Publisher. 

EXPERIENCED  PUBLISHER  of  award¬ 
winning  mid-80s  doily  and  Sunday 
with  niches  seeking  challenging  assign¬ 
ment.  Community  leader. 

Fax  (914)  291-7367 

NEW  PRODUCTS,  specialty  pub¬ 
lications  and  multi-product  editorial 
monogemtent.  Strong  in  business  writ¬ 
ing.  Magazine  experience.  Maryland/ 
Virginia  desired.  Reply  to  Box  07982, 
Editor  &  Publisher. 

ADVERTISING 

AD  DIRECTOR/GM,  professional, 
experienced,  good  record,  seeks  posi¬ 
tion  on  doily  in  Zone  1  or  2.  Reply  to 
Box  08007,  Editor  &  Publisher. 

EXECUTIVE  EDITOR:  Aggressive, 
award-winning  editor  seeks  senior-level 
post  on  Zone  2  doily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 
Editor  &  Publisher. 

EDfTORIAL 

DESIGNER/EDITOR,  wide  experience, 
seeks  responsible  post.  Peter,  6205  SE 
50lh,  Portland,  OR  97206. 

BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  os  on  Mitoriol  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspopers,  where  1  wrote  com¬ 
mentaries.  Reply  lo  Box  07654,  Editor 
&  Publisher. 

VERSATILE  writer/editor/photogropher 
available  for  freelance  coverage  or 
possible  full-time  slot.  Extensive  experi¬ 
ence  in  music  criticism,  culture,  sports 
and  news.  Don  Matthews  (706)  769- 
1131. 

AWARD-WINNING  Editorial  Page 
Editor/Columnist/ Magazine  Writer 
looking  for  challenge  on  newspaper, 
magazine  or  on-line.  Joe  (512)  477- 
1 869,  dough@admin.stedward$.edu. 

PRESSROOM 

WORKING  PRESS  FOREMAN 
Experience  in  oil  phases  of  Offset 
Newspaper  production.  (Goss  Single/ 
Double  Width  Presses).  Places  strong 
emphasis  on  preventative  maintenance, 
improves  print  quality  and  reduction  in 
newsprint  waste.  Ability  to  lead, 
motivate,  communicate  and  produce 
top  quality  product  efficiently  and  on 
time.  Box  07609,  Editor  &  Puwisher. 

Uncertainify  and  mystery  are  energies  of 
life.  Don't  let  them  scare  you  unduly,  for 
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creativity. 
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This  Kind  Of 
Journalism  Won’t  Fly 


IN  CLAIMING  RECENn.Y  that  a 
Navy  missile  downed  TWA  flight 
800  off  Long  Island  last  July,  vet¬ 
eran  journalist  Pierre  Salinger 
may  have  violated  that  old  news¬ 
room  axiom,  “Sometimes  it’s  better  to 
kill  a  story  titan  to  be  killed  by  a  story.” 

The  Navy  has  had  a  bad  run  of  acci¬ 
dental  and  near-accidental  missile  fir¬ 
ings  over  the  pa.st  few  years,  but  in  the 
case  of  the  flight  800  tragedy,  basic 
facts  do  not  add  up  to  support 
Salinger’s  contention 
that  the  airplane’s  sud¬ 
den  explosion  into  a 
fireball  of  aluminum 
parts  and  parts  of  bod¬ 
ies  was  caused  by  a 
guided  missile  fired 
from  a  U.S.  warship.The 
simplest  arguments  against  his  assertion 
are  the  most  compelling. 

The  only  ship  near  TWA  flight  800’s 
flight  path  was  the  U.S.  Coast  Guard 
Cutter  Adak,  a  110-foot  long  patrol  craft 
which  carries  no  missiles. 

In  fact,  the  pedestrian  Adak  has  no 
fixed  armament,  but  rather  carries  a  few 
machine  guns  stowed  below  decks  for 
emergency  use. 

Four  militar)'  airplanes  were  in  the 
vicinity,  but  none  was  a  potential  mis¬ 
sile  shooter.  A  New  York  Air  National 
Guard  HC-1 30P  air-sea  rescue  support 
plane  was  flying  nearby,  as  were  two 
HH-60G  rescue  helicopters.AU  three  air¬ 
craft  were  fix)m  the  106th  Rescue 
Squadron  based  at  Jabreski  Field  on 
Long  Island.  None  of  these  aircraft  carry 
missiles. 

A  Navy  P-3  anti-submarine  patrol  air¬ 
craft  was  flying  some  6,000  feet  above 
the  TWA  jetliner’s  flight  path. 

While  Navy  P-3’s  are  indeed  combat 
aircraft,  capable  of  carrying  rocket 
pods,  mines  and  torpedoes,  these 
planes  carry  only  air-to-surface  missiles 


Evans,  a  retired  Marine  Corps  lieu¬ 
tenant  colonel  and  the  former  mili¬ 
tary  affairs  correspondent  for  the 
Chicago  Tribune,  is  presently  the 
managing  editor  of  the  Aviation 
Group  of  Phillips  Business 
Information  Inc. 
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for  attacks  against  enemy  surface  ships 
and  submarines  on  the  water’s  surface. 
The  Navy  P-3  is  incapable  of  shooting 
down  another  aircraft  with  an  air-to-air 
missile 

The  nearest  anti-aircraft  missile¬ 
armed  Navy  warship  was  the  USS 
Normandy,  a  cruiser  equipped  with  the 
Navy’s  potent  Aegis  radar-guided  air 
defense  system.  However,  the 
Normandy  was  cruising  about  185 
miles  to  the  south  of  the  TWA  jetliner’s 
path.The  ship’s  power¬ 
ful  SPYIB  radar  can 
track  targets  out  to  a 
range  of  250  miles,  but 
remember  that  the  zil¬ 
lions  of  electrons 
pumped  out  by  a  radar 
antenna  tend  to  travel 
in  straight  lines.  Given  the  curvature  of 
the  earth,  even  at  13,000  feet,  the  TWA 
jetliner  would  have  been  below  the  so- 
called  “radar  horizon”  of  the 
Normandy’s  antenna. 

The  Normandy  would  have  had  to 
have  been  at  least  20  miles  closer  for  its 
radar  to  have  spotted  the  climbing  jet¬ 
liner  as  it  broke  the  horizon.  On  top  of 
that,  the  TWA  jetliner  would  have  been 
broadcasting  the  distinctive  code  of  a 
commercial  airliner,  known  as  a  Mode 
III,  every  time  it  detected  the  beam  of  a 
searching  radar.  The  Aegis  system  on  the 
Normandy  would  have  received  the 
code,  whose  signal  is  much  stronger 
than  the  reflected  radar  puLse,  and  would 
display  the  TWA  plane’s  harmless  identi¬ 
ty  on  the  warship’s  radar  consoles. 

Even  if  a  huge  case  of  mistaken  iden¬ 
tity  was  unfolding,  the  Normandy’s  SM- 
2MR  Standard  missiles  could  only  reach 
out  to  hit  targets  some  40  miles  distant 
—  a  piece  of  information  easily  avail¬ 
able  to  Salinger  had  he  checked  any 
number  of  standard  reference  works  on 
military  weaponry.  Put  the  most  rudi¬ 
mentary  elements  of  radar  and  missile 
performance  together  and  it  is  evident 
that  the  Normandy’s  radar  could  not 
have  seen  the  jetliner,  could  not  have 
misidentified  it  if  the  radar  had  detect¬ 
ed  the  plane,  and  her  missiles  could  not 
have  hit  it  even  if  someone  had  acci¬ 
dentally  mashed  down  on  the  firing 
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button. 

Even  if  the  Navy  had  incredulously 
scheduled  a  missile-firing  exercise  in 
the  area  for  the  night  of  July  17,  surely 
dozens  if  not  hundreds  of  potential  wit¬ 
nesses  would  have  seen  the  brilliant 
flash  of  a  Standard  missile’s  rocket 
motor  and  the  glowing  smoke  trail  as 
the  missile  arced  into  the  sky. 

Yet  no  one  reported  the  flash  of  a 
possible  missile  launch.The  Standard 
missile,  we  should  note,  is  large  —  14 
feet  long.  Racing  to  intercept  the  unsus¬ 
pecting  jetliner,  the  missile  would  have 
looked  like  a  comet  to  anyone  staring 
into  the  night  sky. 

While  a  few  commentators  in 
cyberspace  chat  rooms  have  made 
much  of  a  restricted  “live  fire”  zone 
adjacent  to  IWA  flight  800’s  flight  path, 
the  applicable  notices  to  airmen, 
known  as  NOTAMS,  make  no  mention 
of  a  live  missile  firing  zone.  It  is  a  cru¬ 
cial  point,  given  that  sonobuoys  ejected 
from  the  Navy  P-3  flying  overhead,  or 
flares  dropped  from  the  HC-130P  res¬ 
cue  support  aircraft,  are  technically  con¬ 
sidered  “ordnance”  and  can  be 
employed  only  in  approved  areas.  Make 
no  mistake,  a  skipper  in  today’s  Navy  is 
not  going  to  risk  his  career  by  firing  a 
training  missile  except  under  strictly 
authorized  conditions. 

Another  Aegis  cruiser,  the  USS 
Vincennes,  did  mistakenly  shoot  down 
an  Iran  Air  Airbus  jetliner  while  the 
plane  was  climbing  to  cruise  altitude 
for  a  routine  flight  over  the  Persian 
Gulf  to  Oman.  In  this  tragic  July  1988 
incident,  the  Vincennes  was  well  within 
range  to  track  and  hit  the  doomed  air¬ 
liner  with  her  missiles.  The  slant  range 
was  a  mere  ten  miles  when  her  captain 
ordered  missile  firing. 

In  the  more  recent  case  of  TWA 
flight  800,  Salinger’s  credibility  seems  to 
be  the  major  item  shot  full  of  holes. 
When  he  made  his  fervent  pronounce¬ 
ment,  it  wasn’t  a  bad  day  for  the  U.S. 
Navy,  but  a  day  when  the  profession  of 
journalism  looked  awfully  amateurish. 
One  positive  outcome  is  that  editors 
now  have  a  pointed  and  pitiable  case 
study  for  their  correspondents  ui  the 
perils  of  data-free  analysis.  ■ 
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IN  YOUR  NEWSPAPER  OPERATIONS 


NAA’  SuperConference  '97,  January  12-17,  1997 

Hilton  at  Walt  Disney  World  Village,  Orlando 

has  got  you  covered  in  four  key  areas  of  your  newspaper 


Pre-Press 

January  12-14 


I  Pre- Press 
Primer  on 
Digital 
Photography 
I  New  Media 
Primer  on  Setting  Up  a  Web 
Site  at  Your  Newspaper 

Hot  New  Technologies....  open 
document  applications,  data 
broadcasting,  HexWeb®XT 

I  Computer-to-Plate  Challenge 
for  Newspapers 
I  Pagination  Imagination 
I  Pre-Press  Industry  Outlook 

I  New  Ways  of  Handling  Ads 
Electronically 

I  Improving  Reproduction 
Quality 


Health  & 
Safety 

January  12-14 


I  Health  &  Safety 
Primer 

I  ABCs  of  Health 
and  Safety 
Management 

Chemical  Waste  Disposal 
Emergency  Action  Plans 

Hot  New  Technologies... 
centrifuge/distillation  unit  waste 
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subtractive  plates 

1  EPA — The  new  MACT  standards 
and  update  on  the  Common 
Sense  Initiative 

I  New  Videos  on  Hearing 
Conservation  and  Lift  Tmck 
Safety 

I  OSHA  Quiz 

I  Violence  in  the  Workplace 
I  Mock  Trial 
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Primer 
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I  Quality  and 
Printing 

Press  Quality  Application 
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Total  Quality — Machine  and 
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I  Press  Industry  Outlook 
I  Press  Installations  and  Updates 
I  How  Tough  Is  This  Press  Run? 

I  How  to  Cope  with  a  Narrower 
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I  Tracking  Newsprint  and  Waste 
I  Newsprint  Outlook 


REGISTER  TODAY! 
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Post-Press 

January  15-17 

I  Post-Press  Primer 
on  Production 
Planning  System 

I  Hot  New 
Technologies... 
Collating  and  plastic  wrapping 
system,  Heidelberg  finishing 
system,  advances  in  insetting 
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inserting  operations 

Microzoning  at  The  Hartford 
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I  People  &  Productivity 
I  Productivity  Gains 
I  Post-Press  Issues  and  Solutions 
I  New  Ideas  for  Post-Press 

I  The  Post-Press  Operation 
of  the  Future 
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